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Wem GRANDPA WAS A GAY YOUNG BLADE | 
. this was Sweft... and Swanky too! 
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i ded Band } IF TY \ EARS have brought lots of 
her best beau. changes. You don’t jog along behind Dobbin 


or write business letters with a pen, and copy 


them in a press—just because your Grandpa did. 


And, in making a dentifrice today, no progressive manufacturer uses 
a precipitated chalk just because his Grandpa, of revered memory, 
found it aces high. 

The switch to Snow Top American Chalk by manufacturers of nation- 
ally advertised dentifrices has been due to neither patriotism nor 
philanthropy. 

These manufacturers have found in Snow Top a better, more uniform 
chalk, with the added advantages that come in a domestic product 


service, for instance—and sometimes price as well. 


It would be a pleasure to show you why Snow Top should 


serve vou better. May we have that pleasure? Address 


INDUSTRIAL CHEMICAL SALES COMPANY, Inc. 


230 PARK AVENUE NEW YORK CITY 


PRECIPITATED CHALK 


CRETA PRACIP. U. S. P. 
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In direct contact with a product, from the day it is packed until 
the moment the package is opened, the liner in a metal cap should be made of the purest 
raw materials obtainable. Tear apart the liner in a Phoenix Metal Cap. You will find clean, 
white virgin spruce pulp board or felt; coated two-side oil or black paper; heavily impreo- 
nated wax paper; odorless and tasteless adhesives. All of these materials are laboratory 
tested ... the finest that money can buy. They assure a “safe journey” for your product 


between your plant and the home of the consumer. 


PHOENIX METAL CAP CO. 


2444 W. SIXTEENTH ee CHICAGO So aeeene FOURTEENTH AVE. BROOKLYN 
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Many of the finest soft Creams 
ave now mate with 


ISO-BEESWA 


It is now more than a year since the first cream made with ISO-BEESWAX 


’ 


appeared on the market. During this time the new so-called soft creams, wit) 





cleansing and nourishing properties, have increased in popularity. 


ISO-BEESWAX users have found many advantages, both in manufacture 


and in the character and quality of the soft cream, over those using purc Leeswax. 


It has, for instance, remarkable emulsifying properties. Creams made with 
ISO-BEESWAX are absolutely stable over long periods. This has been shown 
repeatedly by a comparison of creams using ISO-BEESWAX and those using pure 
beeswax, many months after manufacture. It was shown graphically and con- 
clusively in the comparative micro-photographs that we published in April, a 
copy of which we will gladly send you. This means that the use of ISO-BEES- 
WAX has prevented broken down emulsions and has cut and minimized that 
serious loss in money and reputation from returned goods. 


Examine a cream made with ISO-BEESWAX. You will find it glossy all 
through, a beautiful texture without a suggestion of grain or flakiness. You will 
' find that it stands up under extremes of temperature, showing no sign of separa- 


tion during these hot summer days. 


ISO-BEESWAX was developed to meet a specific need in the manufacture of 
soft creams; in addition, the melting point and chemical constants come within 
the U. S. P. range as applied to pure beeswax. It possesses all the properties of 
beeswax and, in addition, other valuable properties resulting from uniform and 


controlled manufacture. 


Best of all, ISO-BEESWAX costs less. Its price will always be under that of 


pure beeswax ° 


ISO-BEESWAX creams are easy to make. We have formulae, complete 
manufacturing instructions and a fund of knowledge and experience in cream 
making to serve as a basis for your own development. If you would like any of 


this data, phone, write or visit our New York office. 


HARRISON REFINING COMPANY, Inc. 


Producers of Harrison’s Pure, U. S. P. Flaked, White Beeswax 
Harrison’s Flaked Cerestne 
350 Madison Avenue, New York City 
Plant: Belleville, N. J. Stocks carried in 14 principal cities and Canada 
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Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our r¢~ders. 





Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 


Alkaloids 

Abbott Laboratories 

. T. Baker Chemical Co. 

. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 


Aromatic Chemicals, Essential Oils, 
Flavors 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Naugatuck Chemical 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A.M. Todd Co. 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Van Dyk & Co. 
Albert Verley, Inc. 


Applicators and Droppers 
Glass Products Co. 
Bottles & Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Salem Glass Works 
Swindell Brothers, Inc. 
Boxes & Cartons 
W.C. Ritchie & Co. 
Karl Voss Corp. 
Douglas Young, Inc. 
Cans 
Continental Can Co. 
Cartons 
American,Coating Mills, Inc. 
Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co. 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp. 


Beeswax 
Harrison Refining Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc. 
Orbis Products Corp. 
Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 
Chalk 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd 
Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Gums 
T. M. Duche & Sons, Inc. 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
August Giese & Son 
J. L. Hopkins & Co 
Innis, Speiden & Co. 
Orbis Products Corp. 
S.B Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
Innis, Speiden & Co. 
Merck & Co. 
Pfaltz & Bauer, Inc. 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Standard Specialty & Tube Co. 
Sun Tube Corp. 
White Metal Mfg. Co. 

Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 

Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 

Transparent Paper 
Riegel Paper Corp 
Sylvania Industrial Corp. 

Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 

Machinery (Packaging) 
John W. Ayers & Son {Pill & Tablet) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
National Packaging Machinery Co. 
Pneumatic Scale Corp., Ltd. (Capping 

& Labeling) 
Geo. G. Rodgers Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 

Stokes & Smith Co. (Powder) 
U. S. Bottlers Machinery Co. (Bottle) 
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Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 
Mineral Oil 
M. W. Parsons, Imports 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc. 
Standard Oil Co. of Indiana 
Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 


Private Label 
Dresden Cosmetic Co. 
Ehrmann-Strauss Co., Inc. 
Solo Laboratories, Inc. 


Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 


Tale 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
Orbis Products Corp. 
R. F. Revson Co. 


Zinc Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp 
R. F. Revson Co. 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
The J. H. Day Co. 

Ertel Engineering Corp. 

Highest Grade Machinists, Inc. 
Manton-Gaulin Mfg. Co. 

New England Tank & Tower Co. 
Pfaudler Company 

George G. Rodgers Co. 

Scientific Filter Co. 

F. J. Stokes Machine Co. 

U. S. Stoneware Co. 

Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 
Stein-Brill Corp. 

Packing Material 
Kimberly-Clark Corp. 

Plastic Materials 
General Plastics, Inc. 

Tanks, oe = 
Alsop Engineering Corp 
Ertel Engineering Corp. 
Pfaudler Company 


Vials 
Kimble Glass Co. 
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Buitoine acceptance for a brand requires the same expert planning and enduring 
materials as does the erection of a skyscraper. Unless the basic structure is inherently 
sound, the entire fabrication must eventually crumble. 

MMAR has achieved a reputation for perfecting and supplying Basic Flavoring and 
Perfume materials that have proved their ability to provide dependable, constant quality 
that builds a solid consumer preference for a brand. That is why over 3,000 leading 
manufacturers consistently specify MM&R brands to lend enduring worth to their own 
products. 

DOMESTIC & IMPORTED ESSENTIAL OILS 
(of finest qualities; in all size pkgs.) 
TERPENELESS ESSENTIAL OILS 
REFINED BALSAMS & MICROSCOPIC SPECIALTIES 
OLEORESINS 
FIXATIVES 


(for high grade toilet waters, perfumes, and cosmetics) 


MOHAWK BRAND OIL PEPPERMINT 


(pure, mellow and full-flavored) 


PARAGON OLIVE OIL 


(a de luxe product, in 1-2 pint, pint, quart and gallon tins, also larger sizes for the 
manufacturing trades). 


PERFUME OILS 


(for soaps, insecticides, cold creams and all toilet requisites). 


MAGNUS, MABEE & REYNARD, Inc. 


Established 1895 
Main Offices: 32 Cliff Street, New York 


Chicago ‘ Boston . Philadelphia “ Mexico, D. F. 
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DOW ACETYL SALICYLIC ACID U.S.P. 


HE LILY is symbolic of purity. Dow rials, enabling complete control of 

Acetyl Salicylic Acid U.S.P. is known = quality at every step in the process. 
for its purity, being so pure as to be Other Dow Pharmaceutical Chemicals 
practically tasteless. It is produced derive their high standards of purity 
from Dow manufactured basic mate- in the same way. 


DOW PHARMACEUTICAL CHEMICALS INCLUDE: 


Acetphenetidin, U.S. P. @ Antipyrine, U.S. P. @ Benzoic Acid, U.S. P. @ Minor Bromides @ Carbon Tetrachloride, C. P. @ Chloroform, 
U.S.P. @ Epsom Salt, U.S. P. Recrystallized @ Ferric Chloride, U.S. P. (Solution or Crystals) ¢ Glycine @ Magnesium Sulphate, Desiccated 
@ Phenol, U.S. P. @ Acetyl Salicylic Acid, Granulation, 10% starch (White, Pink, Green) also 16% and 20% Starch (White) @ Acetyl 
Salicylic Acid, U. S. P. (Powder or Crystals) @ Methyl Salicylate, U.S. P. @ Salicylic Acid, U.S. P. @ Sodium Salicylate, U.S. P. @ Minor 
Salicylates @ Sodium Benzoate, U.S. P. @ Strontium Bromide, U.S. P., IX. @ Tetrachlorethylene, Purified @ Trichloracetic Acid, U. S. P. 


THE DOW CHEMICAL COMPANY e MIDLAND, MICHIGAN 
Branch Sales Offices: 30 Rockefeller Plaza, New York City; Second and Madison Streets, Saint Louis 


TRADE 
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For many years our organization has been 
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ESSENTIAL OILS 
AROMATIC CHEMICALS 
FLAVORS 

PERFUME COMPOUNDS 
OLEO RESINS 
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Many of the products of our line are distilled, redis- 
tilled, rectified or manufactured from the raw materials 
in our own plant. Others are carefully selected and 
passed upon by our control laboratories. We guarantee 
every item of our extensive list and place at the dis- 
posal of our friends our experience gathered during 
our business existence of 137 years. 









DODGE AND OLCOTT COMPANY 
180 Varick Street New York City 
“The integrity of the house is reflected in the quality of its products,” 








BRANCHES: Philadelphia - Boston - Chicago - St. Louis - Los Angeles 
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YOUR LOGICAL SOURCE 
OF SUPPLY 


For the following 


BULK PHARMACEUTICALS 
Cinchophen, U.S. P. Neocinchophen 


Saligenin 
Alpha Dinitrophenol---Medicinal 
Sodium Dinitrophenol---Medicinal 
Methylene Blue, U. S. P. 
Methylene Blue, U.S. P. Crystals 





INTERMEDIATES --- DYES 
Eosin Fluorescein 


Sulphanilic Acid Aniline Oil 
Aniline Salt Aluminum Chloride Anhydrous, C. P. 


Sulphur Dioxide 





Beta Naphthol--- Technical 


We manufacture a large line of dyes for the pharmaceutical industry. 
Catalogue will be sent on request. 








Samples and Prices Will be Submitted on Request 





THE CALCO CHEMICAL COMPANY, INC. 


PHARMACEUTICAL DIVISION 
Bound Brook, N. J. 


A DIVISION OF AMERICAN CYANAMID COMPANY 
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THE EUGENOL SERIES 


— a group of derivatives from the finest Oil of 
Cloves, developed and manufactured with the 
utmost care in our American laboratories, pri- 
marily to meet our own exacting requirements 
for our compositions and specialties. Now avail- 
able in limited quantities to those who must 
have the best and are willing to pay the small 


premium necessary to obtain it. » » » = » 


Eugenol Extra A. V. Acetate Iso-Eugenyle A. V. 
Benzyl Iso-Eugenol A. V. Eugeny! Formiate A. V. 
Benzoyl] Iso-Eugenol A. V. Methyl! Eugeno] A. V. 


Acetate Eugenyle A. V. Methyl Iso-Eugenol A. V. 


Iso-Eugenol Extra Crystalizable A. V. 


and RELATED SPECIALTIES 


... Our exclusive products in which 


: various groupings of these interesting 
Facey whe derivatives play an important part. 


appreciate the 
finer things in aro- } 


| matics are invited to a Odillet Fleur Neogenol Dianthus ‘E” 
iMRI ta Oeillet Extra Dianthum Dianthus “G”’ 
. Oeilletantheme Dianthus “M” Xantogenol 








T. GOSTAGE LEEK 


7 HEN we first began developing SNOW- 

W TEX as an ideal face powder the ob- 
jective we sought was to perfect a 
homogeneous powder that was not a mixture as 
most or all face powders are now. This was, of 
course, a very ambitious project since we knew 
thoroughly the difficulties to be met in securing 


the several essential characteristics of a good 


face powder. 


SNOWTEX, after many headaches, has been 
perfected. It has the right amount of slip, 


covering, power, phenomenal adhesiveness, free- 


dom from grit and a texture that produces a 


most desirable matt surface. 


SNOWTEX is a scientifically manufactured 
product. Each step in its production is under 
exact control. It is a marked advance in the 
synthesizing of face powder. I have already 
had the pleasure of showing SNOWTEX to 
several large face powder manufacturers. As 
time permits I would like to make an appoint- 
ment with others who would like to examine 
this real innovation and improvement in face 
powder. 

T. Gostage Leek 
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THE NEW MODERN 
FACE POWDER! 


SNOWTEX has certain features which are making a 
tremendous appeal, wherever it has been examined. 


For one thing, SNOWTEX is furnished already colored, in 
any shade desired. The powder is uniformly colored with 
colloid coloring matter so precipitated on the material that 


every particle is evenly colored and there is present a pro- 


tective colloid which prevents bleeding of the colors. These 
colors are noticeable for their extreme brightness. 


In addition, there is no talc in SNOWTEX. The trans- 
parent sheen that develops from talc is therefore absent. 


There are no organic materials, such as starch and we claim 
freedom from zinc salts. SNOWTEX is a radically new 


development in face powder. It has many characteristics 
that you will be interested to hear more about in detail. 
A note on your business letterhead will bring you this 


information. 


T. GOSTAGE LEEK 


ROSEDALE, 
COVINGTON, VIRGINIA 




















We are pleased to announce 
the merger of The Swann Corpor- 
ation into Monsanto. The merged 
company, through its operating 
» subsidiaries, has for many years 
geen a leading producer of Phos- 
thoric Acid and Phosphates. 




















operating companies will 
_ function as subsidiaries 
nsanto. 


eleome this opportunity to 
we our services to both old 
ew friends in consuming 





Monsanto Chemical Lompany 
St.Louis,U.S.A. 


MAIN OFFICES—ST. LOUIS, MO. 


WORKS DISTRICT OFFICES 
St. Louis, Mo. (Two) Nitro, W. Va. Camden, N, J. New York, N.Y. Akron, O. Charlotte, N. C. London, England 
Monsanto, Ill. Norfolk, Va. Ruabon, N. Wales Boston, Mass. Cleveland, O. San Francisco, Cal. Manchester, England 


Everett, Mass. Anniston, Ala. Sunderland, England Chicago, Ill. Birmingham, Ala. Montreal, Canada Shanghai, China 
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Send this coupon and stop 
metallic contamination forever 


H... you ever wondered how glass-lined equip- 
ment could help you make better products? Do you 
know what other pharmaceutical, drug and cosmetic 
houses have done with glass? Are you aware of the 
large number of standard units available at standard 
prices? 

The answers to these and many other questions are all 
in the New Pfaudler Catalog—''Glass-Lined Steel 
Equipment for the Drug, Cosmetic and Allied In- 
dustries.”’ Its pages are jammed full of helpful facts 
for you. Your copy is waiting. 


The Pfaudler Co. Rochester, N. Y. 
1509 Gas & Electric Bldg. 


Branch Offices: New York City, Chicago, Boston, Philadelphia 
Elyria, O., San Francisco (Pfaudler Sales Co.) 
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In Catalog No. 757, there are chapters on Glass-Lined Mixers— 
Percolators—Tumblers—Shakers— Vacuum Pans—Drying Pans— 
Distillation Assemblies—Storage Equipment in all sizes, and 
Glass-Lined Pipe, Valves and Fittings. Profusely Illustrated. 






Tie Plandles Co. 
1509 Gas & Electric Bldg. Name 
Rochester, N. Y. Title 








‘LINED STEEL EQUIPMEN 
f DRUG. COSMETIC AN 
Please send me new 


| Catalog No. 757. Company Sm ay 





PFAUDLER 9/ass-/ined’ FAUIPMAENT 





MULTIMIXERS ¢ STORAGE TANKS ¢ DISTILLATION EQUIPMENT © EVAPORATING PANS ¢ REACTION KETTLES ¢ DOUBLE MOTION MIXERS 
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BENZOATE OF SODA 
BENZOIC ACID BENZYL CHLORIDE 
BENZALDEHYDE 


Acetyl Salicylic Acid Formaldehyde Creosote 

Salicylic Acid Para Formaldehyde Creosote Carbonate 

Sodium Salicylate Hexamethylenetetramine Guaiacol 

Methyl Salicylate Glycerophosphates Guaiacol Carbonate 

Minor Salicylates Bromides Silver Proteins Potassium Guaiacol Sulphonate 


HEYDEN 


















— CHEMICAL Fo ties 


N.WACKER DR. CORPORATION GARFIELD,N.J. 
CHICAGO.ILE. 50 UNION SQUARE PERTH AMBOY.N.J. 
















S 
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NATIONAL Machines 


for speedy powder filling — 
Speeds from 20to160 per minute 


If you have any powder such as face powder, talc, body powder, 
medicinal powder, household chemicals, etc. which you fill into cans, 
boxes, drums, canisters of any size or shape, the swift efficiency of 
National Equipment will give you accurate filling and low cost. 


Below are shown a few of the well known products in various 
containers of different sizes and shapes filled by our equipment. 


Semi-automatic and fully automatic, speed from 20 to 160 per 


minute, gross and net weighers. 


Write for our circular and full details 
on equipment for your specific product. 





NOTICE TO THE TRADE and users of National Packaging Ma- 
chinery Co. machines— Bond Weighers, Scott Scales and Feeders, 
TU Transfers, Liners, Wrappers, National Packaging Machinery 
Carton Sealers—bearing PACKOMATIC name plates: When servic- 





National Model MH Bond ing and repair parts are needed, contact our home or branch offices 
6scan: Wika as we always have been the only manufacturer and are now the sole 
ross Weigher ee ey gE 
manufacturer and distributor of these machines. Write for our 


latest folder. 




















yandoti¢é 


NATIONAL PACKAGING MACHINERY COMPANY 


Division of 
U. S. AUTOMATIC BOX MACHINERY COMPANY, INC. 


PACKAGING MACHINERY @ PAPER BOX MACHINERY 
459 WATERTOWN STREET, NEWTONVILLE, BOSTON, MASS. 


Branch Offices 
NEW YORK CLEVELAND CHICAGO SAN FRANCISCO LONDON, ENGLAND 
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CITRIC ACID U. S. P. MERCK 


Used in Lotions to allay pain in Sunburn 





GLYCERIN U. S. P. MERCK 


Used in Lotions to prevent them from 
drying too fast and as an emollient 


KAOLIN COLLOIDAL N. F. MERCK 


Used as a base in Sunburn preventive pow- 
ders in combination with Quinine 


LANUM (LANOLIN) U. S. P. MERCK 


Base in Sunburn and Suntan Creams 


PICRIC ACID U. S. P. MERCK 


1% solution for Sunburn (remedial) 


QUININE SULPHATE U. S. P. MERCK 


Used in Creams and Oils to filter out 


for the manufacture of 


= ; 
§ lJ Mi Mi E R T M E QUININE BISULPHATE U. S. P. MERCK 


More Soluble form than the Sulphate; 


otherwise used in Lotions, Powders, 
and Creams—same as Sulphate 
} 


QUININE HYDROCHLORIDE U. S. P. 
MERCK 


Same as Sulphate 





In planning your production of up-to-date preparations for the summer season, 
you will find these dependable Merck chemicals of service because they meet 


the standards of modern manufacturing requirements. 


QUININE OLEATE N. F. MERCK 


Used in Suntan Oils 


BENZOCAINE MERCK | CALCIUM CARBONATE (PRECIP. CHALK) 
Anesthetic, for relief of pain in Sunburn— | U. S. P. MERCK TALC U. S. P. MERCK 
used in Creams and Oleaginous In preventive powders in combination with | ’ ee 
preparations Quinine | Used as base in Suntan powders 


| CHLORBUTANOL (TRICHLORBUTYL ZINC STEARATE U. S. P. MERCK 
| ALCOHOL) HYDROUS MERCK 


solution in 1214% Glycerin for 


BISMUTH OXYCHLORIDE MERCK 


Used in preventive powders in combina- 
tion with one of Quinine Salts — 
also in Suntan Powders 


To shed moisture in preventive powders 
| 1% 
Sunburn 


ZINC SULPHOCARBOLATE N. F. MERCK 


CHOLESTERIN MERCK Used in Lotions for Astringent, Antiseptic 
CALAMINE N. F. PREPARED MERCK | | a ee 
As a base to absorb water or aqueous and stimulating properties 


Used in Lotions to allay pain of Sunburn solutions in Creams in relief of Sunburn 


Our Chemical Service Department will be pleased to assist you with formulas. Further 


information, quotations and samples will be furnished to manufacturers on request. 


MERCK & CO. INC. Manufacturing Chemists RAHWAY, N. a 


NEW YORK: 161 SIXTH AVENUE e¢ PHILADELPHIA: 916 PARRISH STREET e¢ ST. LOUIS: 4528 S. BROADWAY 





Ii: Canada: MERCK & CO. LTD., MONTREAL and TORONTO — 
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GIVAUDAN 


DEL AWANN A 
80 FIFTH AVENUE, NEW YORK, N. Y. 


Branches: Philadelphia, Los Angeles, Atlanta, Cincinnati, 
Detroit, Dallas, Baltimore, New Orleans, Chicago, 
San Francisco, Seattle, Montreal, Havana 
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ONE OF THE WORLD 
AUTHORITIES 


ON THE MANUFACTURE OF 


TOILETRIES & PHARMACEUTICALS 


COSMETICS SOAPS 
DRUGS  OINTMENTS 


CONTRIBUTORS INCLUDE 


J. A. Augustin J. S. Remington 
H. W. Avis K. N. Richardson 
W. Clayton K. Schulze 
F. G. Hobart F. H. Sedgwick 
S. P. Jannaway L. T. Trabaud 
Subscription T. McLachlan C. I. B. Voge 
10/- per annum Karl Pfaff F. Zernik 


post free 


Published by 


LEONARD HILL LTD. 


17 STRATFORD PLACE 
LONDON, W. 1, ENGLAND 
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MADE FROM AMERICAN LEMONS 


by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 
on kegs, barrels or carloads, consult any of the 
following distributors: 





WE DO OUR PART 





DISTRIBUTED EAST OF THE ROCKIES BY 


of lachrods CHEMICAL WORKS, St. Louis, Philadelphia, SWANN CHEMICAL COMPANY, Birmingham, Alabama. 
New York, Chicago. im ; THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohio. 
+ 2 em CHEMICAL COMPANY, Phillipsburg, New = Cal VERT ANILINE & CHEMICAL CO., 225 Walnut Street, 
DODGE. & OLCOTT COMPANY, 180 Varick Street, New York. Cincinnati, Ohio. 
NEW YORK QUININE & CHEMICAL WORKS, 101 North THOMPSON-HAYWARD CHEMICAL CO., 29th & South- 

llth Street, Brooklyn, New York. west Boulevards, Kansas City, Missouri. 

PACIFIC COAST SERVED BY 

e Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
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the DRUG and COSMETIC CATALOG 


(1035-36) 


The new edition of THE DRUG AND COSMETIC 
CATALOG, to be dated 1935-36, is now in preparation, to be 
published early in August. 


A new feature, to which considerable space will be devoted, 
is a section which abstracts and reviews in clear, terse style, all of 
the commercially usable information published during the past 
two years in THE DRUG AND COSMETIC INDUSTRY. 
This means the articles on processes and formulas, production, 
raw materials, etc. In other words, the kernel of information 
from feature articles and such departments as Compounders’ 
Corner, Advancing Therapy, Production Forum, Perfumers’ 
Shelf, Raw Material Markets. 


Other departments are: 

1. Dictionary and directory of over 2,500 chemicals, 
raw materials, machines, packages, etc., used by 
the trade. 400 new products listed. 

2. List of all trade associations, oficers and mem- 
bership (where available). 

3. Price lists for chemicals and raw materials over a 


period of years in tabular form. 


4. Imports for 10 years in tabular form. 


—_ 


5. Several pages of charts. 


This is the one specialized complete directory and reference 
book for the trade. As a subscriber you will receive your copy 


early in August. 
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FELTON 


CHEMICAL 
COMPANY, INC. 


f Aromatic Chemicals, Natural Isolates, Perfume Oils, Artificial Flower and Flavor Oils 
603 JOHNSON AVE. BROOKLYN, N. Y. 


Stocks carried in principal cities 











All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, Lipsticks, Tooth Baste, Mouth washes, Nail gloss, 






After shaving lotis “i shaving creams, Face 


Eye" 























powders, s, Cream powders, Nail 


whites, s, Acne lotions, Eczema 


nent waving fluids, Lubri- 


cating p ointments, Skin toning 
lotions, y creams, Nail polish re- 
mover, d_ softeners, Deodorants, 


Freckle lotions, Baby 
s, Cream rouges, Taleum 
powders tions, Preventive creams, 
Sunburt powders, Foot powders, 


Muscle 


Shampoo liquids, Hand 


9- 


soaps, epellents, Liquid creams, 
Bleachir Brilliantines, Hair tonics 
Alopee otions, Bath perfumes, 
Dandru Shaving creams, Epilating 


waxes, 











Modern Cosmetics 


sigan AR Aa tt ta ia Formulation and Production 
THE DRUG AND COSMETIC INDUSTRY = BY FRANCIS CHILSON 


101 West 31st St., New York City 


Please send me at once ‘‘Modern Cosmetics” for which I enclose 
six dollars. 





Four hundred pages of practical, usable information 
for the manufacturer of cosmetics. Complete and 


authoritative, the result of more than a year's work 


is the first practical manual for the manufacturer, 


covering every phase of cosmetic manufacturing. 


City...... ... State 


ee eden EE Ie EO [21 2 


| 
| 
| 
“a carefully compiling and checking information. This 
| 
| 
| 
| 


If after 24 hours examination I wish to return “Modern Cos- 
metics”’ it is understood that my money ($6.00) will be refunded | manufacturer with limited technical training. 


Pst Ant A Rt iy ag Price $6.00 





A valuable reference book, yet it is written so 
clearly and with a minimum use of technical terms 
that it will be found particularly valuable to the 











In the success story of almost every 
toilet preparation odor plays a featured 
role. For at first glance, the average 
consumer can’t analyze the product be- 
yond its appearance and its smell. And 
regardless of the excellence of your 
cream, powder, or lipstick, unless the 
fragrance gratifies there is no sale. 





With fragrance of such major import- 
ance it is good judgment to refer your 
perfuming problems to an organization 
best qualified to solve them. 


It’s more than 61 years now since 
Fritzsche Brothers gathered together a 
group of the most skilled chemists and 
perfumers to create individual odors 
for every possible variety of toilet prep- 
aration. In that time our personnel has 
naturally changed, but always has it 
been recruited from among the most 
talented in the field. And each year has 
brought to the organization greater 
knowledge of the odor value of the vari- 
ous available aromatic raw materials. 


Many of the best known toilet pre- 
parations owe their enormous popu- 
larity to the Fritzsche perfumes. And 
the list is increasing every season. 
Possibly your product too would gain 
sales with a different perfume, custom- 
designed by Fritzsche. 


“Fragrance Creates Sales Appeal” 


FRITZSC Brothers, inc. 


164 SO. CENTRAL AVENUE, LOS ANGELES, CAL. 78-84 BEEKMAN STREET 


Proprietors of PARFUMERIES de SEILLANS, Seillans, France NEW YORK. UN. Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST. CHICAGO, ILL. 
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GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. | 








WHITE OILS 


Specific Gravities: 860 to 900 Viscosities 80 to 345 


Viscosity at 100° F. 








Grade Specific Gravity Saybolt j 
Extra Heavy 885,890 335/345 
Special Heavy 880/885 210 290 
Heavy 875,880 175/185 
Medium 875 880 145/155 | 
Light Medium 870/875 120/130 
Light 870 110/115 } 
Extra Light 860 865 80/90 | 


TECHNICAL WHITE OILS FOR INDUSTRIAL USE 
Low Cold Tests 


NAPHTHENIC ACID SLUDGE 


Stocks carried in New York and other cities 
* s & 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


295 Beaver Street 


New York 
Cable Address: Oiltanker Telephone: HAnover 2-9538- 9539 
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ORANGE INCOLORE 


makes the perfumer independent of price 





fluctuations. 


ORANGE INCOLORE 


used part for part, replaces Orange Flower 
Absolute in any of your compositions. 


is outstanding, new, uniform, moderate-priced, 
versatile. 


Try it today 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th Street, Los Angeles 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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is just as vital 
to your package! 


iia is more than half the battle of sales success. A 
well-dressed package commands attention and gets it. 

There is no disputing the fact that Kimble Glass Vials—whether 
they contain drugs, perfumes, proprietaries, chemicals or food 
products—don’t stay on the dealers’ shelves very long. Serving 





as sparkling, sanitary, miniature show-windows for the articles 
they carry, Kimble Vials annually form a packaging army many 
millions strong. Outstanding in sales appeal—dainty and con- 
venient to carry—retempered and strong in construction—these 
colorful, lustrous vials impart a personality to their contents that 


. : 2 r. Y vill find 2 plete line 
stimulates sales and multiplies profits. ai 
E of Kimble Vials for Droppers, 

Their light weight cuts shipping costs to the minimum. Their Rperastets, SRAkes TOPs 

c c c Goldy Seals, Re-Seal-It Caps, 


construction assures safety and protection. If you are planning Slip Caps, Screw Caps, and 


specially designed vials for 





a new package or a sampling campaign, confer with Kimble first. special purposes. Specifications 

and prices on request. 
K \ KIMBLE GLASS COMPANY. - - VINELAND, N. J. 
= NEW YORK+-PHILADELPHIA+BOSTON+-CHICAGO=+DETROIT 
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ANTI-COUNTERFEIT 
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Aluminum 


can’t contaminate 














TY 


No leakers, 
No breathers 





Science produced a BETTER seal 


@ Whether your package is a jar or bottle, large 
or small, you can now assure yourself of perfect 
sealing and protected purity of your product. 

First of all, an Alseco R-O Seal is made of 
Aluminum; non-toxic, non-contaminating. That 
protects purity. It is seated to the glass under 
stationary top pressure. The seat is so perfect 
it can hold even a vacuum, further assurance 


your quality is safe. There is no turning down 


SEALS AND SEALING MACHINES 


to the seat, no possibility of scoring the liner. 

Then the threads are Rolled-On, tailored to a 
perfect fit. Which brings another advantage: Bind- 
ing is eliminated, so that this seal unscrews easily 
each time it is opened, and reseats perfectly when 
replaced. Women appreciate that. 

What is your product. We would like to lay 
before you facts on Alseco R-O economy. Write 
ALUMINUM SEAL CO., NEW KENSINGTON, PA. 


a Sa 
(AL GeEcoY 
TRADE MARK iS fats REG. U.S. PAT. OFF. 


Pilfer-Proof 


Tamper-Proof ROverseal 


SEALS 


OF MANY 


Alter-Proof Corseal 
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ODIDES:IODATES 


¥ from RESUBLIMED IODINE 








For commercial or pharmaceutical 
purposes, your money can buy no 
finer iodine products than made 


yor DYEING by Mallinckrodt. 








The 57 Mallinckrodt iodine chemicals have been labora- 
tory developed for over sixty-two years. Potassium Iodide 
is but one example of the chemical masterpieces produced 
by skillful Mallinckrodt chemists. It is low in chloriné 
and free alkali, with no foreign odors. Mallinckrodt Po- 

went tassium Iodide remains stable because it is free from heavy 
( a4 metals, such as iron, copper, bismuth, etc. 


| fO% ENGRAVING | 


j And remember— 
a / Mallinckrodt lodine products cost no more 


You May Need Some of These Iodine Products Today— 
Ammonium Iodide U.S.P. X, Cadmium iodide, Calcium Iodide, 














Iodine Tincture U.S.P., Iodine U.S.P. Resub. & Gran., Po- 
tassium Iodate, Potassium Iodide U.S.P. Cryst. Gr. No. 70 
Powd.. Thymol Iodide U.S.P.. Strontium Iodide U.S.P. IX, 
Acid Hydriodic. Iodoform U.S.P.. Sodium Iodide U.S.P.., ete. 


—~] Send For Complete Catalogue 


for PHOTOGRAPHY | , 


| = 
| Ed 

















CHEMICAL WORKS 


ST. LOUIS PHILADELPHIA MONTREAL 
CHICAGO NEW YORK TORONTO 


MAKERS OF OVER 1500 FINE CHEMICALS 
wily Soon! 
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Fundamentally Unchanged 


HE depression has affected this industry in more ways 
than one would suppose at first glance. For while the 
industry has not suffered nearly so much as other industries 
from the point of business decline, it has, and is still suffering 
very greatly from accentuation of the problems which 
existed long before the depression arrived. Worriment and 
headaches among executives are common today. Every 
problem must be considered seriously for there is no telling 
what might happen if it is brushed aside. Executives must 
be active nowadays, where as years ago they could take 


things easy. 


OMPETITIVE practices have become sharper as manu- 
facturers strive to maintain their positions and increase 
their sales volumes. A steady parade of new manufacturers 
into the industry as other industries fail to respond to the 
investment of capital and the work of intelligent men, has 
only made the competition more severe. Social unrest has 
caused a demand for new food and drugs legislation, greater 
activity on the part of both the states and the manufacturers 
to control prices, and some sort of social security legislation 
which will further increase taxes which are fast reaching an 
intolerable peak. 


1 we in the face of controlled advertising, price main- 
tenance legislation, most burdensome taxes, manufac- 
turers must try to keep ahead of the procession in research 
and development of new products and of merchandising 
methods by which successfully to market them. But funda- 
mentally the business remains unchanged in character and in 
scope, for there have occurred no social or economic changes 
which would tend to lessen the public craving for products 
to maintain and improve a person’s condition of health and 
beauty. And because of this one unchanged condition, the 
industry can well bear the other burdens. 
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NEW AND NON-OFFICIAL 


Phenolphthalein Research 


Phenolphthalein Research, Inc., is going 
full blast and has even broken into the ad- 
vertising columns of the Journal of the 
American Medical Association with a full 
page advertisement announcing its pur- 
pose and inviting correspondence from 
physicians and scientific workers. This 
corporation, formed by manufacturers of 
phenolphthalein and phenolphthalein prep- 
arations has engaged such outstanding men 
in the medical profession as Dr. Bernard 
Fantus, of Chicago, Dr. Loew of Mount 
Sinai Hospital, New York. Facts regarding 
phenolphthalein will be properly and fairly 
determined and phenolphthalein will'stand 
or fall by these facts. Thus the manufac- 
turers of a product are properly striving to 
prove whether or not the contentions which 
they make for the product are sound or 
unsound and the entire drug manufactur- 
ing industry will profit from the findings 
whatever they may be. 

We hope that the idea spreads and that 
more such research corporations are 
formed. For it will be only through such 
undertakings as these that the industry can 
protect itself against the half-baked re- 
ports of occasional physicians, and against 
the slanderous reports of unscrupulous and 
irresponsible persons. 


Still Another Plan 


Speaking of price maintenance efforts, 
Lambert is understood to be working on a 
new plan. This plan involves working 
with a group of price-cutting retailers and 
giving them a minimum price at which to 
sell. The object is to keep all the price- 
cutting outlets selling at the same price 
which may be below the price at which the 
item is sold in stores of the other type. 
The idea is that if one of these price-cut- 
ting outlets attempts to sell at a lower 
price than the other price-cutting outlets, 
Lambert will step in to correct the situa- 
tion and stop their products from becom- 
ing footballs of the price-cutters. Lam- 
bert will take a few hours to try and make 
the offender see the error of his ways, and 
if the effort is unsuccessful, Lambert will 
give the other price-cutting establish- 
ments the right to meet the prices no 
matter how low they go. 

This is a more flexible arrangement than 
has ever before been attempted, and has 
the advantage from the point of view of 
the manufacturer of having the goods 
available in more outlets than most of the 
plans previously attempted. Also it has 


24 


the advantage of offending less of the 
price-cutters who are apt to quote any 
price on the items when they cannot buy 
from the manufacturers. So Lambert is 
again fighting to control its own products 
in the retail markets and thus protect its 
popular products from being used by re- 
tailers solely to the advantage of retailers 
and to the detriment of the Lambert 
Company. 


e 
Inexcusable 


Instinctively, perhaps, but we like to 
feel soundly, we react unfavorably to ad- 
vertising and merchandising schemes 


which point with derision to the bad prac- 
tices of an industry in which the adver- 
tiser is engaged and which assume a 
“holier than thou” attitude. We do not 
believe that an industry is well served by a 
member of it who seeks to throw asper- 
sions upon other manufacturers when 
these other manufacturers are marketing 
products which are just as pure as the 
products of the advertiser. The following 
statement which appears on a box of face 
powder, we believe is worded in such a 
manner as to be inexcusable: 

“[t is important to note that—Face 
Powder contains no ruinous chemicals, 
such as zine oxide (dries the skin), chalk 
(alkalizes the skin), orris root and starch 











CORRESPONDENCE FROM PHYSICIANS 





TO SEARCH 
| and RESEARCH | 


To search out the facts and present them un- 
embellished to the medical profession — 

To foster research in universities and other 
accredited institutions — 

To investigate carefully and impartially not 
only the advantages but also the limitations 
of a useful drug, in order that it may be in- 


telligently employed in therapeutics — 


To re-examine in the light of present-day knowt- 
edge the findings and conclusions of the past. 


&& For the proper carrying out of these aims and 
purposes, the manufacturers and purveyors of phenol- 


phthalein products have joined hands in establishing 


PHENOLPHTHALEIN RESEARCH, INC. | 
239 BROADWAY + NEW YORK CITY 


AND SCIENTIFIC WORKERS I$ INVITED 














Advertisement in Journal of the A. M. A. 
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(which clogs the pores), arsenic and lead 
(poisons the tissues), found in many face 
powders.—Face Powder is non-allergic.” 

The natural consumer reaction to this 
statement is to believe that a great many 
face powders on the market contain 
arsenic and lead in such amounts as to be 
truly dangerous, which of course is far 
from the fact. believed that S.5 
would control this sort of merchandising 
(and it might) we would be most enthu- 


If we 


siastic over it. 


New Life 


That new life abounds in the Proprie- 
tary Association is evident in more ways 
than one. But we are particularly struck 
with the strengthening of the Scientific 
Section of the association and with the use 
to which the members of this section are 
to put in making the public conscious of 
the important research conducted by man- 
ufacturers of proprietary medicines in the 
interest of improving public health. 

Little has been heard in the past of the 
men of high repute in scientific circles who 
are associated with the companies offering 
reputable proprietaries. From some of 
the literature published attacking pro- 
prietaries, one would get the impression 
that there are no real scientific brains con- 
nected with these organizations and that 
all scientific claims made on the behalf of 
the products are figments of the advertis- 
ing agencies’ imaginations. 

Now with advertising control well estab- 
lished in the association, the scientific men 
in member firms will contribute articles 
based on scientific facts. These articles 
will refute statements made by those who 
are seeking to profit by publishing litera- 
ture which attempts to break down the 
sales of the most well-known preparations. 

In addition to this direct use of the 
scientific men from member firms, the 
association will also make use of Dr. F. J. 
Cullen, general representative of the asso- 
ciation, in still another way. Dr. Cullen, 
who is both a physician and a pharmacist, 
is well equipped to write intelligent and in- 
teresting health talks for the newspapers. 
Further than this, having been Chief of 
Drug Control, he is well acquainted with 
the facts upon which claims for proprietar- 
ies should be based. Through Earle 
Meyer, the director of publicity of the 
association, these health talks will be syn- 
dicated to the press. 


Armbruster Again? 


We may be wrong but we believe that 
we perceived the hand of one Howard W. 
Armbruster at the recent meeting of the 
A. M. A. held at Atlantic City. It must 
be remembered that Mr. Armbruster has 
been active with the medical profession in 
New Jersey for some years past and has 
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received considerable support for his con- 
tentions in his home state. A fight over 
some of the claims made by him resulted 
in those who leaned his way winning out 
in the New Jersey Medical Association. 
These were the people who carried the 
fight to the A. M. A. and were planning to 
introduce a resolution aimed against asso- 
ciation officials because of charges of pro- 
miscuity in granting use of the A. M. A. 
seal to fraudulent advertisers and laxity in 
accepting advertisements in its publica- 
Seen as a thrust at Dr. Fishbein, 
How- 
must 


tions. 
the resolution was not introduced. 
two other resolutions which 
have suited Mr. Armbruster were intro- 
duced: The first called for opposition to 
the Copeland Bill, and for maintenance of 
the present Food and Drugs Act; the 


ever, 


second called for elimination from associa- 
tion publications of all advertisements of 
products also advertised in popular maga- 
zines and newspapers. These two resolu- 


tions were accepted and tabled. 


& 
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Interesting also in the attacks of Mr. 
Armbruster upon Dr. Fishbein is the fact 
that a second article appeared in the 
Journal of the A. M. A. of June 22 regard- 
ing the lack of superiority of ether packed 
in small cans for anesthesia over U. S. P. 
ether used from large containers up to 55 
gallon drums which were opened and 
closed daily for periods upwards of sixty 
days. About a year ago an article in the 
Journal claimed that peroxides and alde- 
hydes were not present in the drum ether, 
and now it is claimed that in 702 operative 
cases of all types, the anesthetist could not 
distinguish the 
from the reactions of the patients. So 
while the ether manufacturers continue to 


between various ethers 


conduct research to preserve their anesthe- 
tic ether, and continue to spend large 
amounts of money for proper containers 
and closures, the Journal publishes another 


article that make them appear like fools. 
Maybe there is a motive behind the publi- 


cation of such articles. 














“Do you think anyone knows what the new drug act means?” 


The Drug and Cosmetic Industry 











In the matter of stabilizing prices at retail, we believe 
the state fair trade acts will prove to be little more than 
so much ballyhoo. They will doubtless prove to be 
just one more futile gesture to accomplish not only the 
impossible, but to produce a situation that would 
decrease consumption, sharply increase the percentage 
of private brand merchandise sold, and finally work 
directly in the interests of the chain stores by forcing 
them to take a profit on every item sold. If it were 
possible to create a real air-tight price maintained con- 
dition, manufacturers would suffer seriously. — In- 
dependent retailers would suffer for the reason that 
chain store corporations would greatly extend their 
activities as the business proved far more profitable 
from the sale of advertised goods at list prices, and 
from the greatly increased amount of private brand 
merchandise that they could sell at the greater price 
differentials between private brand goods and adver- 
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Galloway 


STATE PRICE 


With passage of more and more 
state fair trade acts, manufacturers 
are having the problem of working 
under their provisions brought more 


Further than this, chain store organiza- 
tions would be able to raise the prices on their private 


tised goods. 


brand merchandise as advertised goods were advanced 
in price, and thus they would also net a larger profit 
from the sale of these items. 

The fact of the matter is that very few manufacturers 
are domesticating in the many states which now have 
these acts. This is mainly for the reason that there is no 
California was 
successful in getting many manufacturers to work under 


pressure being put on manufacturers. 


the act because they have a very strong and active 


association which went after manufacturers and 
brought them into line. But in the other states no 


such association activity exists. One large manufac- 
turer, who happens to be a New Jersey corporation, 
have had contracts available in New Jersey for ten or 
eleven weeks, but thus far the company had not had one 
letter or telephone call from anyone interested in the 
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Galloway 


MAINTENANCE ACTS 


forcefully before them. Will these 
acts control the situation, and what 
can manufacturers do to placate 
the retailers and wholesalers? 


similar situation exists in New York 
State—there is no organization attempting to get the 
manufacturers under the act, there is no. organization in 


contracts. A 


the state attempting to draw up contract forms for 
manufacturers to use, in fact nothing that shows on the 
surface is being done. 

But as to the fair trade acts which are now being 
seriously considered by manufacturers generally. In 
the first place the soundest method that can be em- 
ployed by manufacturers—that of domesticating in 
every state—is entirely too costly for at least a very 
large number of manufacturers, and at the same time 
it probably will prove ineffective in several respects. 
One small manufacturer made the statement that if 
he had to incorporate in every state, pay the cost of 
incorporating, pay the taxes for doing business in every 
state, maintain warehouses, offices, and shipping facil- 
ities in every state, he had better retire from business 
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and take this amount of money as an income. Another 
manufacturer states that the state fair trade acts will 
make conditions in this country similar to Europe in 
that the states with their different laws will be like so 
many principalities. He expresses the belief that such 
a condition would destroy the idea of the Union and 
would be directly at variance with the constitution. 

It must be considered that if the plan of domesticating 
in every state is so costly that a small manufacturer 
would be better off to discontinue business, the cost 
to large manufacturers will also be considerable. And 
with the many taxes which these manufacturers are 
paying today, it is extremely doubtful that they will be 
willing to pay this heavy cost. For after they have paid 
the cost, they are still faced with the extreme proba- 
bility that the acts cannot control anyone who buys 
the goods in interstate commerce, and.cannot control 


those who refuse to sign contracts. 
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In such a situation we all know that the fair trade 
acts would accomplish very little more than the much- 
ballyhooed price stabilization experiment of 1934. For 
if the manufacturers cannot control the retail prices of 
goods which are shipped in interstate commerce, and 
cannot control the activities of all retailers in a state, 
the same leaks as brought about the failure of the 1934 
experiment are going to bring about the failure of this 
latest move. 

Much is heard of the wholesaler’s omnibus contract 
and how this can be used to solve the problem for 
small manufacturers, or for large manufacturers who 
do not want to bear the cost of domesticating in every 
state. The omnibus contracts are contracts which 
wholesalers are said to be able to make with the re- 
tailers to whom they sell in their own states if these 
states have fair trade acts. The wholesalers can place 
in these contracts, according to the belief of some, any 
products which they sell to the retailers. The retailers 
agree not to sell any of the products included in the 
contracts below the prices specified in the contracts. 

But these contracts will mean nothing in instances 
where wholesalers sell retailers in interstate commerce 
which is quite often the fact in the business of drug 
wholesaling as well as in the business of food whole- 
saling. And the business of food wholesaling must not 
be overlooked when the drug business is considered for 
the reason that grocery wholesalers carry items which 
the drug wholesalers carry. Secondly we all know that 
some wholesalers cheated during the experiment of 1934 
in that they sold goods to price-cutting outlets for two 
reasons: First they figured that some one was going to 
sell these outlets and they were not going to let their 
competitors get the business, and secondly when they 
needed cash they obtained the goods from the man- 
ufacturer on credit terms of thirty or sixty days, and 
then turned them over for cash to a price-cutting out- 
let. All the omnibus contracts in the world will not 
eliminate this practice. 

Therefore, it appears that there is thus far ‘‘nothing 
new beneath the sun,” and the manufacturers in the 
industry are probably in for another series of head- 
aches in lengthy discussions with distributors explain- 
ing why the state fair trade acts will not work and why 
the manufacturers should not be put to the expense of 
spending a lot of money domesticating in the various 
states to no good end. Wholesalers, and particularly 
retailers, after all, are not apt to see beyond their own 
noses, and are certainly not apt to see eye to eye with 
the manufacturers. And many wholesalers and _ re- 
tailers act in the manner that anything they can get 
out of the manufacturers is just so much gained. In 
fact they seem to act in the same manner as though 
they were getting the manufacturers to buy them a 
lunch or throw a party—it all comes out of the expense 
account, and, in their opinion, the manufacturers can 


well afford it. These distributors seem to believe that 


28 The Drug and Cosmetic Industry 


am 





manufacturers generally are traders who are driving a 
hard bargain, and any arguments which the manu- 
facturers put up against a price maintenance is con- 
sidered by the wholesalers as just so much false adver- 
tising. 

As matter of fact there are very few manufacturers 
who do not realize that the growth of chain stores are 
opposed to the interests of manufacturers. Manufac- 
turers who think, know that if they have eventually to 
deal with many large chain store corporations, they 
will have to make all sorts of concessions, or in other 
words, they will have to shave their prices when selling 
large quantities to these chains. And while manufac- 
turers know that stabilized prices are just as advan- 
tageous to the chain stores as they are to the indepen- 
dent retailers, the manufacturers are generally forced 
by the independent retailers, into the position of trying 
to make price maintenance effective. Hence the many 
gestures made by the manufacturers. 

If independent retailers and wholesalers would only 
look the facts in the face they would realize that free 
and open competition in retail drug trade is more detri- 
mental to the chain store organizations than it is to the 
independent retailers. For one independent retailer 
can cut a price in a restricted locality with very little 
harm to the rest of the retail trade, but when a chain 
store organization is forced to cut its prices, the effect 
upon the chain store company is most serious. It will 
be recalled that several of the chains went through 
bankruptcy, and some others just escaped it by the 
cooperation of creditors. This was due to high priced 
leases and high overhead which did not mean so much 
during the lush days, but which meant a great deal 
during the depression. Although many independent 
retailers were in bad financial condition during the de- 
pression, these retailers should bear in mind that the 
chain store organizations were not much, if any better 
off. It was only because they could legally get rid of 
high priced leases, and get creditors to take preferred 
stock instead of money that they were able to carry on. 

A movement is afoot to have enacted a federal fair 
trade act. It is stated that 40 to 60 per cent of the 
population of the country is located in the states that 
now have such acts, and it is assumed by some that 
very little pressure would be necessary to pass a federal 
act of the same kind. However, we all know that the 
Senate of the United States is not ruled according to 
the population of the country, and that a majority of 
the states regardless of their population would be 
necessary to pass such a law. 

It seems to us that for manufacturers to foster the 
passage of such a law would be detrimental to the 
interests of manufacturers directly, and also indirectly 
because of the fact that it would not be of benefit to 
the independent retailers who are essential for the con- 


tinued prosperity of the manufacturers. 


July “35:°37,21 














CHARLES WESLEY DUNN 


HORACE W. BIGELOW 


JAMES F. HOGE 


THE DRUG BILL 


SENATOR COPELAND 


Great is the wonder in some sec- 
tions of the industry as to why the 
Copeland Food, Drugs, and Cos- 
metic Act stands approved by the 
most influential associations of 
those regulated by it. A proper 
consideration of the developments 
in this legislation and in other 
matters affecting the drug trade 


bring enlightenment upon the 





subject. 


Acceptance of the Copeland Bill by the Proprietary 
Association, and apparently by the American Drug 
Manufacturers Association has been a source of wonder- 
ment to many in the industry who believed that the 
Proprietary Association at least would not accept the 
Copeland Bill in the form in which it passed the 
Senate, or perhaps not in any form. It was thought by 
many that the Proprietary Association would insist 
upon an amendment of the present act, and also that 
no bill would be accepted which did not place control 
of advertising in the Federal Trade Commission. The 
American Drug Manufacturers Association was known 
to have given as its main objection to the Copeland 
Bill the fact that it was not satisfied with the variation 
clause, but many thought that the objections of this 
association truly went further than just this one point. 

However, when the variation clause from the present 
act was placed in the Copeland Bill, and when some 
very strong objections of the Proprietary Association 
were removed by amendments, these two associations 
withdrew their objections with the result that the bill 
passed the Senate. 
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Many in the industry are still in a quandry regarding 
this action for the reason that they believe the bill 
should not have been accepted until all the trade 
objections were met by Senator Copeland and the 
Department of Agriculture. And so with the major 
part of the industry either actively in favor of the bill, 
or at least not making a move to prevent its passage, 
there are many individual manufacturers as well as 
some associations who are strongly opposed to the bill 
as it now stands. 

Objections that now exist center around the facts 
that the bill contains no administrative board of review 
as proposed by Charles Wesley Dunn; that the com- 
mittee on public health which acts as a check on the 
Secretary of Agriculture in making regulations covering 
drugs and cosmetics does not have in its membership 
anyone financially interested in the industry, while 
committee on foods does have representatives from the 
food industry; penalties for misbranding are criminal 
penalties while those for false advertising are civil 


penalties. 
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Some uninformed manufacturers do not seem to 
understand why the bill has been accepted by Pro- 
prietary Association or why a new bill is at all neces- 
sary. Others recognize the reason for a new bill, but 
believe that the bill is still too drastic. However, the 
guiding figures of the Proprietary Association have 
evidently viewed the situation wisely. They appear 
clearly to recognize the fact that a new bill is inevitable, 
and they seem not to be of the opinion that, having 
tasted blood to the extent of getting some of their 
objections removed, they can continue this process 
forever. Apparently they know very well that the bill 
must contain many features which are not in accord 
with the industry viewpoint. 

Many manufacturers do not seem to appreciate the 
widespread movement to restrict the sale of medicines 
which is taking place all over the world. These manu- 
facturers hear reports of trends to state medicine, but 
not much of an impression is made upon them. These 
matters seem too remote to them, just as the prospects 
of prohibition seemed remote to the distillers before it 
suddenly became a fact. The depression is resulting in 
a great many changes, and one of these changes is that 
people object more than ever to paying high prices for 
products, or to paying very much at all for medicines 
and doctors. 

The extent to which this movement has gone and 
the strength of organized consumers can well be 
evaluated from two recent occurrences which were re- 
ported in this magazine during the past two months. 
One of these occurrences is the determination of the 
Columbia Broadcasting System to discontinue over its 
network any programs which describe “graphically or 
repellently any internal bodily functions, symptomatic 
results of internal disturbances, or matters which are 
generally not considered acceptable topics in social 
groups.” Specifically were excluded “not only all ad- 
vertising of laxatives as such, but the advertising of 
laxative properties in any other product. It will further 
exclude the discussion of depilatories, deodorants, and 


other broadcasting which, by its nature, presents 
questions of good taste in connection with radio 
listening.” 

Further than this, the Federal Communications 


Commission suspended the licenses of twenty-one 
radio stations, granting them temporary licenses pend- 
ing their appearance in Washington October 3 to “prove 
that their continued operation will be in the public 
interest.” The commission announced that these sta- 
tions were designated for hearings” for the most part 
because the stations at various periods carried a pro- 
gram entitled ‘“*Marmola,”’ a preparation represented 
to reduce fat.” 

It is clear that things are happening. It will be re- 
called that Marmola was at one time cited by the 
Federal Trade Commission for false advertising which, 
as usual, the Commission claimed was unfair com- 


petition. The manufacturer of Marmola—The Rala- 
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dam Company—appealed the case to the U.S. Supreme 
Court, with the result that the court expressed the 
belief that although the product was a dangerous one 
the sale of which should be stopped, the Commission 
was powerless because they had not proven that unfair 
competition existed mainly for the reason that manu- 
same 


facturers of like products advertised in the 
manner. This decision focused attention upon the fact 
that the public interest was not considered when 
determining whether or not advertising was false. It 
also focused attention upon the fact that the Food and 
Drug Administration possessed no power to prevent 
the sale of products which are dangerous to health. 

Beside the necessity of the Food and Drug Adminis- 
tration having control over situations of this kind— 
not alone in the public interest, but also in the interest 
of meritorious products—there is also the necessity for 
some sort of control over cosmetics. For even though 
very little complaint is heard about the very large 
majority of cosmetics on the market, the fact remains 
that these products are of such a character that some 
sort of control is necessary for proper protection of the 
public. Furthermore, the states are very actively en- 
gaged in proposing laws controlling cosmetics and from 
the industry viewpoint it would be much better to have 
a federal law properly drawn after which the states 
could pattern their laws. Otherwise, the industry will 
be restricted by all different sorts of laws in the several 
states. 

As the act now stands, it will be fairer to both the 
public and the industry in some respects. Multiple 
seizures are not permitted under the bill except in the 
case of adulteration or of misbranding in a manner 
which is imminently dangerous to health. Therefore, 
the department will no longer be able to set itself up 
as the medical dictator of the country guided by the 
selfish interests of organized medicine. Questions of 
opinion on matters of labelling will be tried in court 
before a judge and jury and the business of the manu- 
facturer in question will continue in the meantime. 

Under such an act the industry will be protected 
from the unfair tactics of unscrupulous manufacturers. 
These tactics not only injure the business of legitimate 
manufacturers, but also tend to bring the industry into 
disrepute so that the sale of the products of all manu- 
facturers suffers and public clamor for very stringent 
and unfair legislation becomes greater in its volume 
and in its effect. 

Public consciousness of advertising claims and their 
effects are well illustrated by the action taken on radio 
broadcasting, and although radio is of such a character 
that any member of a family is apt to hear it, the steps 
already taken indicate clearly that a movement to 
control advertising in magazines and newspapers is not 
improbable. A law upon the statute books setting up a 
method of controlling advertising will prevent un- 
warranted methods of restriction from being used. 
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TOOTH PASTE 


By J. W. 


The manufacturer of dental creams or tooth paste 
has the choice of numbers of different types of dental 
creams. Depending upon the type of cream he wishes 
to manufacture he will choose accordingly from the large 
number of ingredients and use the correct ones for that 
particular cream. 

All dental creams should have definite qualities to be 
effective and commercially practical. It must cleanse 
the teeth whether by chemical or mechanical means, 
and perhaps some day a dental cream will be manufac- 
tured that will meet all the claims of the advertisers. 
There are certain qualifications to which a commercial 
dental cream must adhere. It must be stable not only 
in cold weather but in the summer time as well. 

There are eight different parts of a tooth paste to 
consider when manufacturing and each is important, as 
sometimes a slight change will so alter the consistency 
that the paste will separate and be unsatisfactory. 

The polishing agent is perhaps the most important 
ingredient in the efficiency of a dental cream. For that 
reason care should be taken in its selection. All material 
must answer “‘the bite test,” as grit should be absent, 
and a material that is softer than the enamel of the 
teeth is preferred. Chalk is very widely used and has 
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good qualities to recommend it. The following are also 
used: Tri calcium phosphate, calcium sulphate, mag- 
nesia and magnesium carbonate. As some tooth pastes 
contain soap, a good powdered castile soap or a neutral 
white powdered soap such as may be bought on the 
market for this particular purpose, will be satisfactory. 

Glycerin, alcohol and water are the best vehicle for 
forming the paste, although glucose, honey and simple 
syrups are sometimes used, but when used should be 
well preserved. 

Binders are ingredients used to prevent separation 
and to give the colloidal protection necessary. (cum 
tragacanth is most often used and gives the best results. 
It can be prepared for use in three different forms: 

1. Glycerite of tragacanth. This should be prepared 
beforehand. It consists of powdered gum tragacanth 
10%, glycerine 78% and water 12%, well mixed to- 
gether and heated on the water bath until a clear trans- 
parent mixture is obtained. 

2. The cold method is to mix the powdered gum with 
glycerine and allow to stand before using. 

3. The method ordinarily used is to swell the gum 
with water, stirring until a smooth paste is obtained. 

While there are advocates of each of the three meth- 
ods of preparing gum tragacanth, the third method will 
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give the best result, as it holds the powders in suspen- 
sion better and is less liable to leak glycerin than the 
glyceride of tragacanth prepared with the aid of heat. 


Starch is used as gly cerite of starch but is not as good 
a binder as tragacanth. A mucilage of lrish \loss makes 
a very smooth paste of a fine consistency, but care 
should be taken that it is well preserved. Acacia and 
bentonite are sometimes used, but not very often as 
each has its disadvantages. 

A dental cream should contain about one per cent. of 
mineral oil. This prevents hardening and allows the 
cream to be easily extracted from the tube. 

Boric acid, benzoic acid, sodium benzoate and thymol 
are used as antiseptics along with different salts, for 
their chemical action and advertising value. 

Saccharine is generally preferred as a sweetner, and 
flavors are used according to one’s preference. 

The equipment required to manufacture a dental 
cream consists of a mixer (pony type or kneading 
machine), a sifter—as some powder may contain foreign 
materials—and an ointment mill. The mixer and oint- 
ment mill should be either tinned or of monel metal, and 
should run at a fair rate of speed so as to give a thorough 
mixing. 

The following formula will give a dental cream of fair 


consistency and is simple to manufacture: 


Formula No. 1. 


Per Cent 


Precipitated Chalk (light) 40.0 
Tri Calcium Phosphate 6.0 
White Soap Powder. . 2.0 
Gum Tragacanth Mucilage 5° 5.0 
Saccharine (soluble). . I 
Mineral Oil........ 1.0 
Glycerin. . 15.0 
Water, distilled. . 30.4 
Flavor 5) 


Procedure: Soak gum tragacanth in one-third of the 
water, then place in mixer with the remainder of the 
water and glycerin. Stir thoroughly and add the sifted 
powders containing the saccharine: then add the flavor 
and mineral oil. Mix until the paste is smooth. The 
larger the batch, the longer the mixing should be con- 
tinued. Mill through an ointment mill. Allow to stand 


and then tube in the regular way. 


Formula No. 2. 


Per Cent 


Precipitated Chalk 12.0 
Neutral Soap Powder 10.0 
Benzoic Acid. . . 1.0 
Saccharine..... 1.0 
Glycerin 25.0 
Alcohol (Specially Denatured 20.0 
Flavor... . : 1.0 


Dissolve the saccharine and flavor in 


50°¢ of the alcohol in one container and the benzoic acid 


Procedure: 


in the remaining 50°, of alcohol in another container. 
In the mixing machine place all of the glycerin into 
which the alcohol containing the benzoic acid is added 


through a strainer. Now add the alcohol containing 
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the saccharine and flavor in the same manner. 
liquids should be well agitated. Add about one half of 
the precipitated chalk and mix well; carefully add the 
soap powder, mix, and then add the remainder of the 
chalk. Continue the mixing for two to three hours. 
Mill in the usual way. 

This dental cream will give a large quantity of suds 
when used and is popular with a large majority of the 
public. In pastes of this type the benzoic acid sets free 
a portion of the fatty acid used in manufacturing the 
soap while the remainder of the soap acts as the binder 
and produces a satisfactory cream. 

There is a demand for a dental cream containing an 
acid, the idea being that an acid will remove stains from 
the teeth and if the saliva of the mouth is acid, will re- 
turn it to its normal alkaline reaction. The truth of 
this statement may easily be demonstrated by taking 
the pH of the saliva both before and after using the 


dental cream. 


Formula No. 3. 
Per Cent 


Tri Calcium Phosphate 23.0 
Calcium Sulphate. . . . 35.0 
GAY GOT. 5. 2.5 ; 25.0 
Water (distilled). 10.0 
Glycerite of Tragacanth 4.0 
Mineral Oil 1.0 
Acid : seats 1 
Sodium Laury] Sulfonate 5 
BIAVOE. «66.0585 : ; ies : Re ert 1.4 

Procedure: The glycerite of tragacanth should be 


made beforehand, using the heat method, and it is im- 
portant that the glycerite be well prepared. The gly- 
cerin and glycerite of tragacanth are placed in the mixer 
and mixed until a smooth, even consistency is obtained. 
Add the water, tri calcium phosphate and calcium sul- 
phate, mix well and add the sodium lauryl sulfonate. 
Then add the flavor in which the saccharine has been 
dissolved. The mineral oil should be added last. 

In manufacturing this paste, care should be used that 
all the powders are free from any carbonate as the 
addition of the acid will liberate CO. which will cause 
the cream to become spongy and when placed in a tube 
will cause it to swell and sometimes burst. 

Milk of Magnesia tooth pastes are quite popular and 
one manufactured along the lines of the following form- 
ula will be found to give good results. 


Formula No. 4. 


Per Cent 
Milk of Magnesia “pause "eee 
Precipitated Chalk . 32.0 
White Powdered Soap 2.0 
Glycerite of Tragacanth 10.0 
Glycerin 10.0 
Water (distilled 20.0 
Mineral Oil 1.0 
Saccharine (soluble a 
Flavor 9 


Procedure: Mix glycerite of tragacanth, glycerin and 
water together, add one half of the chalk, mix: add the 


Continued on page 44 
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Courtesy S. B. Penick & Co. 


ADVANCING BUCHU 


Since the collection of the 1935 crop of buchu leaves 
this medicinal raw material has shown a slow but steady 
tendency to advance in price. The increment in value 
since the first of the year amounts to about 5c per 
pound but it is the general concensus of opinion among 
importers that before the next fall crop can be collected 
in January-February, 1936, prices in the New York 
market will be much higher. 

The current or 1934 crop amounted to from 600 to 
700 bales of 300 pounds each or approximately 210,000 
pounds, which is a normal production, but the strength 
in the primary market—which is largely responsible 
for the advancing tendency here—is attributed to the 
fact that there was practically no carryover stocks 
from the 1933 crop. 

The demand for buchu had been declining rather 
steadily over the past few years as attested by the 
imports into the United States for consumption which, 
in 1924 amounted to 146,001 pounds while imports 
amounted to only 74,050 pounds in 1932. With the 
repeal of the Prohibition laws in the United States, 
however, a renewed interest was created in this ma- 
terial as it is used rather extensively in the better grade 
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of distilled gins. American gin distillers therefore 
entered the market, and in anticipation of such a de- 
velopment, it is said that foreign distillers also felt it 
necessary to buy. When this buying was completed 
the 1933 crop was exhausted so that the current crop 
came on a bare market. 

As usual, primary market shippers took advantage 
of this situation and considerable speculation occurred 
during the early months of this year. 

The large consumers for medicinal purposes bought 
from the new crop as usual, just after it was harvested 
in January-February. They did so, however, in a very 
firm market. The larger consumers here are said to be 
covered on their requirements until another crop can 
be collected, but because of this buying, the market 
is now again in a short position as regards supplies. 
Importers state that cable orders to primary markets 
are being cut in quantity by 50 per cent by holders 
abroad who are awaiting the higher prices they feel 
sure will materialize. It seems more than likely, 
therefore, that normal buying on the part of the smaller 
consumers, who make a practice of buying their re- 

(Continued on page 44) 
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helena rubinstein charts your course to 





Summer Beauty 
Ww . 





your lips must the smart nose 


wear a lustre 
’ 


quick corrective for 


sallow or freckled skins knows no shine 


} 


{ 


terra cotta make-up 


= 


summer beauty needs alluring eyes! 


this day-by-day core spells youth 


THE CLAIMS 


In the convenient tabulation shown 
below we are trying to emphasize 
consumer requirements in cosmetic 
products, for a product is com- 
mercially successful only to the 
extent that it meets these require- 


ee ak ments. 
exquisite grooming helena rubinstein 


storts with the bath! 


for beauty 
on short notice invites you 


Helena Rubinstern Beauty Preparotions 
at her Salons and at all Sn.ort store: 


- helena rubinstein ve 
Rs pengorporctee 





Type of Product 


Described as 


Cleansing Cream Cleansing Cream; Liquefying Cream; Cold 
Cream 


Nourishing Cream; Tissue Cream; Tissue 
Builder; Skin Food; Nutrient Cream; 
Emollient Cream; Wrinkle Cream; 
Facial Cream; Massage Cream; Night 


Lubricating Cream 


Cream; Gland Cream 


Foundation Cream (Vanishing Cream 


Vanishing Cream 


Sti ing Cre: om ‘ : = R r 
timulating Cream Circulation Cream: Circulation Ointment 


Eye Cream 
Eye Tissue Cream 


Hand Cream 





34 The Drug and Cosmetic Industry 


Finishing Cream; Make-up Foundation; 


Eye Wrinkle Cream; Eye Wrinkle Paste; 


Advertising Claims 
Cleanses—penetrates deeply—liquefies in- 
stantly—mild in effect—stimulates— 
softens—refines skin 





Nourishes—beautifies—s o f tens—whitens 
—restores relaxed tissues—prevents 
crepey throat—banishes — lines—tones 
muscles—replaces natural oils—pen- 
etrates 


Finishes—protects from dust and wind— 
acts as powder base 





Refines —stimulates—brings natural color 





Prevents crow’s feet. wrinkles, laugh 
wrinkles 


Feeds skin—makes skin soft, white—pro- 
tects from chapping and roughness— 
soothes—penetrates—dries rapidly— 
not sticky 
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FOR CREAMS 


Advertising claims represent a di- 
rect effort to determine what the 
customer wants and then to point 
out that the product has these 
properties. In addition, too much 
emphasis can not be placed upon 
proper perfuming and pleasant 


appearance. 








Lips to5e 


frou Se 






pms Miracls 


“a a Aaa oN 


DELY fear 













Especially Adapted to 





All types of skin. Liquefying creams con- 
sidered best for oily skins 


Primary Composition 





Water-in-oil emulsion; low-viscosity oil; 


| low-melting emulsion containing oil, 


wax, water 





Normal skins; skins; older skins; 


wrinkled skins 


dry 


All but very young skins; many creams 
differentiated for oily and dry skins 





Oily skins; sallow skins; lusterless skins; 


coarse skins; older skins 


Skins with ine inion wuleiiabien and crow’s 


feet; thin skins; dry skins 


All hands, especially those inclined to be 


dry, rough or red; elbows; foot massage 
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Water-in-oil emulsion; vegetable oils, 


cholesterin, lecithin, cetyl alcohol, ete. 


hadi 
butyl 


Oil-in-water comalitiess stearic acid, 
cetyl 
stearate, coco butter, 


glycerine, water; alcohol, 


oil 


Oil-in-water, water-in-oil emulsions with 


mineral or vegetable astringents 


Extra-effective lubricating cream: higher 


proportion vegetable oils, etc. 


Like foundation cream with skin softeners; 
also mucilages 
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Beeswax 

















ai oa rebated tar rare ate a ve near Sata 15 
POtrolatuiiis... siiedccictteesucuerns 10 
or OOS, a i mma as Aelcs - 34 
Wales. oe eee ccaecnsnnawts, 20.3 
RIGBY 5355 sch wees acts cataad eee 0.7 
HGQS WHS: oso os ovo. deus Seaweed 15 
Cotyh Monel... «.cnnccicatiae ee 5 
Weautalile Ole... sc ccniciviodeeees 20 
Wheel Ciro occ ore ce dabeeee 32 
Chinlesiseuie.. . foc. oi 2c Bos caseees 2 
WW SAMO oc aeric alg save nen ath eel eee ae 25 
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In a previous paper we reported on a method of ex- 
tracting crude drugs under vacuum. At that time we 
pointed out that there are several methods of extracting 
crude drugs with vacuum and without. It is our pur- 
pose now to describe these various methods in somewhat 
more detail. 

We should keep in mind at the outset that the under- 
lying factors in all drug extraction process govern the 
design of equipment. These factors are: 

(a) Rate of penetration. 

(b) Rate of solution and diffusion. 

(c) Rate of separation. 

To these might be added a fourth: rate of concentra- 
tion, but since not all drugs are concentrated, this must 
be considered as an auxiliary procedure applying only to 
certain percolates. In all cases it is desirable to utilize 
a method which uses as little menstruum as possible 
because solvent losses are reduced in proportion and 
distillation or concentrating time is minimized. 

As we have stated the rate of penetration means the 
speed with which drug particles will become saturated 
with the menstruum. Obviously this is a function of 
the porosity of the drug and the size of the particles. 
Penetration is accomplished by soaking or maceration, 
by mixing, by vacuum and by pressure. 

The rate of solution is important since it is the time 
required for the active principle of the drug to go into 
solution in the menstruum. This also is influenced by 
mixing and also by heat. It has not been shown that 
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vacuum or pressure will alter solution rate to an 
appreciable degree. 

In addition to solution rate one must also consider 
the rate of diffusion as well. This means the time re- 
quired for the dissolved active principle within the drug 
particle to pass through the walls and capillaries into 
the menstruum surrounding it and to establish a 
uniform concentration. In other words since solutions 
of different concentrations on opposite sides of a mem- 
brane will tend to pass through that membrane until 
equilibrium is established, it is necessary to allow suffi- 
cient time for this reaction to take place. Obviously 
the structure of the cell wall and the temperature and 
pressure of the menstruum influence this reaction pro- 
portionately. That is why it is necessary to macerate 
some drugs of a woody structure so much longer than 
soft, leafy drugs. It is at once apparent that mixing 
will accelerate this reaction very much. It is for this 
reason also that when using modern extraction equip- 
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ment it is necessary to vary the mixing time to suit the 
drug. Centrifugal force and pressure will also accelerate 
the rate of diffusion. 

When the active constituents are dissolved in the 
menstruum, we face the problem of separating the per- 
colate from the marc. This is not always an easy task 
and in many cases the rate of separation determines the 
economy and efficiency of the equipment and of the 
process. The rate of separation is accelerated by pres- 
sure and also by centrifuging. 

Since our last report we made some determinations 
which showed that centrifuging drug marc is far from 
adequate or economical. In our experiments we were 
able to throw off from sixty to eight per cent. of the 
percolate in two minutes per centrifuge charge, which is 
fast enough for practical purposes, but the residue could 
not be thrown out at all—not even with the centrifuge 
running at 15,000 rpm. Another factor tending to 
eliminate the centrifuge is the prohibitive cost of vapor 
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tight construction. Even if the method were practical 
solvent losses in ordinary equipment would be tre- 
mendous. 

We must therefore return to pressure as offering the 
only feasible means of accelerating the separation of 
percolate from the marc. Pressure can be exerted in 
several ways: by means of steam or compressed air 
forced into the area above the marc, or the utilization 
of some form of press such as the continuous wedge 
press, employed for pyrethrum marc or a continuous 
cocoa press. Compressed air cannot always be used 
because so many drug extracts oxidize readily. Steam 
in most cases is not practical because of the vaporiza- 
tion of the menstruum, the lowering of the alcohol and 
the hydrating of the marc, a condition that increases 
the time required for solvent recovery. With the proper 
equipment percolate can be removed from drug marc 
with relatively inexpensive equipment at a rate of five 
or ten tons a day with pressures ranging up to fifteen 
tons per square inch. Obviously such a procedure ac- 
celerates separating time tremendously and minimizes 
the time needed for solvent recovery from the exhausted 
mare. When low alcohol is used as a menstruum the 
amount left in the marc is so little that further recovery 
is not economical. So much for pressure. We now 
know definitely that percolate can swiftly be separated 
from drug marc at small expense. 

\s we have stated on numerous occasions our primary 
problem is to get the menstruum into the drug cells and 
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to get it out again after solution of the active constitu- 
ents has taken place. We have utilized vacuum to 
secure quick penetration with good results insofar as 
reducing the time required for maceration by traditional 
percolating methods. But we are not entirely com- 
mitted to the vacuum principle. Quick penetration can 
as well be obtained by rapid mixing, such as that upon 
which the Jackson system is based, provided the par- 
ticle size is small enough at the outset, or the structure 
of the drug soft enough to enable the mixing blades to 
break it up. Mixing, moreover, directly affects the rate 
of solution whereas vacuum alone does not. This was 
proved by Jackson in his work on vanilla, the rate of 
solution of which is normally slow. In less than an hour, 
starting with whole beans, Jackson produced an extract 
as strong as that normally obtained after two days of 
maceration. The difficulty with every high speed mix- 
ing system yet devised is that the proportion of men- 
struum to marc must be such that the mass will flow 
fairly readily. Incidentally, vacuum can be employed 
with this type of mixer, but in cases where fine drug is 
used it would hardly be of any additional benefit. 

High speed mixing of finely ground drug appeals to 
us because we have always clung to the opinion that the 
finer the grind, the more readily will saturation and 
solution take place. We have always believed also that 
the fineness of the grind affected the yield. Lately we 
proved this by grinding exhausted marc—socalled— 
and obtaining a surprisingly strong extract from it. 
Hitherto it was impossible to grind fine enough because 
the menstruum would not flow through the mare. This 
need be no longer an obstacle since sludge pumps and 
high pressure filter presses are available. 

Of the several methods of drug extraction to be 
described herein the Stokes Vacuum Process, which was 
installed by the write at Grove’s Laboratories, seems to 
be most practical and has been used in whole or in part 
more generally in this trade than any other. As in- 
stalled in the Grove plant the apparatus consists of a 
steam jacketed vacuum extractor and dreg still, a 
vacuum pan with breaker agitator and the necessary 
vacuum pumps, condensers and percolate tanks. In 
practice the extractor is used for extraction and solvent 
recover and the percolate is run down to a powdered 
extract in the vacuum pan. 

A charge of drug ground to about a twelve mesh is 
put into the extractor which is then tightly sealed. A 
high vacuum is drawn on the machine and the alcohol 
sucked into it. The vacuum is broken to impregnate the 
drug and the lot is mixed for a variable period of time. 
Then the percolate is run or pumped off into collection 
tanks and successive washes run in in the same way. 
Meanwhile the percolate is drawn into the vacuum still 
and concentrated to a dry powder. In order to obviate 
sticking the almost dry residue is ‘‘fluffed” by shutting 
off the heat on the pan and pulling a high vacuum on it. 
This causes the material to swell like a sponge after 
which the vacuum is maintained until the pan is cold. 
Then the sponge is broken and the powdered extract 
taken out. 
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The same method of extraction and concentration 
can be used for fluid extracts and qs. percolations with 
modifications of procedure. 

Since our last paper on the subject we have looked 
into the possibilities of a continuous percolator which 
has already demonstrated its value in the extraction of 
oil bearing seeds with volatile solvents. This consists of 
a cylindrical vessel with a conical bottom. In the center 
there is another cylinder containing a worm, the whole 
apparatus being constructed somewhat like a soap 
crutcher. The worm is driven by a shaft which extends 
through the entire apparatus. Above the worm and 
above the small cylinder which houses it, a disc is fast- 
ened to the same shaft, and below the worm housing 
there is a paddle agitator. A feeder takes gound drug 
from a hopper and introduces it into the percolator. As 
the drug falls from the feeder it strikes the rotating disc, 
which distributes it evenly around the central cylinder 
or worm housing. Thus the space between the worm 
housing and the inner wall of the percolator is filled with 
drug. 

The paddle agitator forces the drug to come to the 
worm, which carries it up through the central, housing 
to the discharge spout. Meanwhile, fresh alcohol or 
other menstruum enters the apparatus through the 
worm housing in the center and flows downward, 
counter-currently to the ascending drug and it rises 
upward through the drug in the space between the worm 
housing and the percolator wall to a discharge port. 

In this counter-current fashion fresh alcohol strikes 
the exhausted drug first and then travels in a direction 
opposite to the movement of the drug, so that as the 
alcohol becomes more saturated, it constantly strikes 
fresher drug, from which the soluble constituents will 
dissolve more readily. This is called the Bighouse 
Process. How thoroughly this system will exhaust 
average drugs remains to be shown by experiment. 
Probably it is the only really continuous system yet 
developed. 

The Scott Process is similar in construction and opera- 
tion to Stokes. Both operate under vacuum, both mix 
the drug, both are equipped with filters through which 
the percolate is run off; —in both the solvent can be re- 
covered from the exhausted marc before it is dumped 
from the extractor. The only element of difference con- 
sists in the fact that the Scott equipment discharges the 
marc through the head of the cylinder and the Stokes 
unit through the bottom. 

In use throughout the trade various home-made 
systems are been used and developed. Most of them 
are similar in purpose if not in principle: i. e., to exhaust 
the drug thoroughly, to exhaust it quickly, to prevent 
loss of alcohol. 

Perhaps no other phase of pharmaceutical operations 
is receiving so much attention. In one of the big plants 
extensive work is being carried forward and we hope to 
be able to report on it at some time in the immediate 
future. Certainly, insofar as drug extraction is con- 
cerned, the trade is waking up. 
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LIQUID SHAMPOO 


A popular type of hair preparation, 
the liquid shampoo is not an easy 
product to compound. This article 
gives complete information on the 


subject. 


It is not by any means an easy matter to make a first 
rate liquid shampoo, a fact which is attested by the 
inferior quality and lack of uniformity of many of the 
shampoos on the market. The primary object of sham- 
poo is to cleanse the hair thoroughly. If it could be left 
at that all liquid soaps and virtually any kind of cake 
soap would function effectively. But the cosmetic re- 
quirements of the hair cannot be left out of the picture. 
The first of these is that the hair shall not be left in a 
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dry brittle condition. The second is that it shall not be 
robbed of all lustre, yet it must not leave the hair 
greasy. If the soap contains an excessive amount of 
free alkali, the saponification of the natural oil on the 
hair will be so complete that several days will be re- 
quired for the hair to become lubricated again with 
natural oils. In cases where the hair tends to be natur- 
ally dry and brittle such an occurence may be decidedly 
injurious. When, however, the shampoo leaves the hair 
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in a greasy condition the consumer will object just as 
strenuously as in the former instance. Certain oils and 
fats of very high acid values such as almond, and peach 
kernel oil and lard are likely to cause this condition if 
used in excessive proportions. The shampoo maker 
must therefore strike a middle road. In order to cleanse 
the hair properly his shampoo must remove all natural 
oil and yet leave oils from the shampoo deposited in 
minute traces on the hair shafts. The presence of this 
deposited oil will make the hair soft and lustrous. 

It has become a habit of late years, owing to the 
popular demand for shampoos that lather profusely, to 
add to the soap small percentages of soap root extract. 
Such additions seem questionable in view of the fact 
that soap itself can be made to yield a tremendous 
lather when properly manufactured. Likewise the 
addition of detergents like sodium lauryl sulfonate has 
found favor in some quarters. Cetyl alcohol and minute 
traces of mineral oil and other non saponifiable sub- 
stances are, when added to shampoos for the purpose of 
keeping the hair flexible, commendable when used with 
discretion. In our opinion cetyl alcohol is of doubtful 
value in this connection because it seems to us that 
while the substance is definitely emolient it would be 
more like to detract from rather than to add to the 
lustre of the hair. At all events it requires a degree of 
technical skill not possessed by the average manufac- 
turer to experiment with new materials whose proper- 
ties in specific applications are not fully known. Hence, 
it seems advisable to suggest that quickest and best 
results can be obtained with the time honored materials. 

Essentially liquid shampoos are solutions of potash 
soap in water, to which alcohol and glycerin are some- 
times added. The soap basis consists of caustic potash 
lye and oils of high saponification value and low melting 
point. From a saponification value the oils and fats 
most commonly employed may be graded as follows: 
230-268 


Coconut oil. . 


Palm oil. . . . 242-250 
PRAT ON ois oie nso cadre scawandsodoae ewisens 196-205 
ard ...... 195-196 
Soya bean , alee oats a eanie se 192-194 
Almond....... —— Monge ads eo 189-195 
MRO 2c has se of bates Seats docu aye Baudie pavers swiss ae eres 185-195 

wens axe 189-192 


(ee 

This is by no means a complete list as peanut, sesame, 
and cottonseed oils are frequently used. Although the 
manufacturer should be guided by ideal requirements in 
making his selection of materials, he is more often 
motivated in his selection by price. Having selected an 
oil of sufficiently high saponification value one must 
then consider the question of odor and color. 

In selecting alkalis choice is limited to potassium and 
sodium hydroxides as these two are used in the major 
portion of the shampoos on the market. Potassium 
hydroxide constitutes the main alkali but small per- 
centages of sodium hydroxide are added to it as it is 
claimed the mixture of the two will produce a clearer 


soap. 
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The soap itself may be made by two processes: cold 
and hot. The former method is simplest but is rarely 
employed for the reason that the oils may leave an 
unpleasant after-odor that is not easy to conceal with 
perfume. The advantage of the cold process is that 
equipment is limited to a pair of tanks and a small 
jacketed kettle for warming the oils until they liquefy. 
By this process the alkali is dissolved in about a quarter 
of the total quantity of water. The oils are melted 
until they are liquid (rarely above 120° F). Stir the oil 
and pour in the alkali in a thin stream. Stir steadily 
and add the alcohol if any is used and continue mixing 
for about half an hour. Allow to stand over night and 
stir in the remainder of the water in the morning. Then 
age for a couple of weeks and decant off the liquid from 
the top of the tank so as not to disturb the sludge at the 
bottom. The following typical formula will illustrate 


the method: 


NCO RROM oie acl Did k ice sleet na Searels eee 5% 
DOES C11 eS eo eR ee aT 
Caustic potash 90%........ 006. cc cece ee es Be 
ATRIOS Ns 5.05 sess ade boda cine emebeleneaat i 
PCI SERID Ne ot REE co isn. a Rubee ves Sarasa ptgan’ DAs Sogn MES 7 
SRNR ose 6.5. a, Biswte aves Sion a Oks rare oe a Gee 69 ** 


Procedure: Dissolve the alkalis in a third of the 
water using a stoneware tank. Liquefy the oils to about 
120° F. in a kettle preferably glass lined or stainless 
steel. If a mixing kettle is available so much the better. 
Start the agitator, which should be of the slow inter- 
acting paddle type, and run in the alkali. When all the 
alkali has been taken up, add the alcohol and mix for 
about half an hour. Allow to stand overnight and stir 
in the remaining water. Age and filter. 

In making the soap by the hot process the same gen- 
eral procedure would be followed excepting that when 
the alkali solution had all been added, the temperature 
of the batch would be increased and kept there for about 
a half hour or until tests showed completed saponifica- 
tion. In this case the alcohol could be eliminated or 
reduced to the minimum necessary to disperse the per- 
fume oil. 

The following formula makes a very clear amber 
colored product, which when carefully made does not 
become turbid upon standing :— 


Coconut oil best Cochin grade. ..........666000 0 eee es 14.0% 
AC AUISUICIOTEBI OO Yo oh iote, sora eed weer ein So Ska beep eeal eK “ 


NS OS ee ee ) 
ULEITGY Tatil o-t ie a: i (nn a a a er ee 10. 
COIR AS ooo 06 we wrasias, Soclind be RAG oo E2.. 
PRCRNREIN EO 005 See cscs eso sds ID aod EG ES aah 
RISEN BOR AUED So 5. isveuss 0-2, dite $40 BOs I ae eee 5 oa 
Procedure: Dissolve the potash in one quarter of the 
water using a steel kettle for this solution. Melt the 


coconut oil and at 130° F. stir in the potash solution 
with constant mixing until all has been taken up. Turn 
on more steam and increase the temperature of the soap 
to 180° and stir for about an hour. This will make a 
pasty soft soap which should be allowed to stand over- 


(Continued on page 43) 
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COLLOID MILLS AND COSMETICS 


By Thorpe W. Deakers* 


Comparatively little has been 
written regarding this most im- 
portant piece of manufacturing 
equipment. Mr. Deakers gives much 
information as well as a compari- 
son of the efficiency of a number 


of colloid mills. 


Although colloid mills are becoming widely used 
today, little has been written concerning their practical 
merits. A brief survey of their possibilities in the cos- 
metic field, therefore, should be of interest to the 
manufacturer. 

Naturally, the most significant value of this in- 
strument in cosmetics is brought out in the production 
of cold creams, hand lotions, and similar emulsified 
products. However, before investigating the colloid 
mill and the part it plays in this type of work, a clearer 
insight into its action may be obtained if a short study 
is made into the theory of emulsion structure. 

In making an emulsion, using borax as the emulsi- 
fying agent, two requirements must be fulfilled in order 
to ensure the formation of a stable product. First, 
there must be a physical means to break up the oil 
phase into small globules, and second, a soap must be 
formed to prevent the small droplets from coalescing, 
thereby causing separation. 

Probably the most widely used method of making 
cold creams at the present time, consists in dissolving 
a suitable amount of borax in the water phase, and 
adding this solution to the oil-wax mixture. Stirring 
then breaks up the resultant mixture into small glob- 
ules, and the reaction of the borax with the free acid in 
the beeswax gives the desired soap necessary to estab- 
lish a lasting emulsion. The finer and more uniform 
the globules become, the greater the stability of the 
cream, for there is then not the tendency for the larger 
droplets of the oil phase to absorb their smaller brethren. 

This is a very sparingly sketched picture of the 
theory which underlies the formation of cold cream 
emulsions. As one casts about for the most suitable 
mechanical means of securing uniform small globule 
formation, he is apt to come either sooner or later to 
the colloid mill, for this machine, because of its shear- 
ing action and because it ensures uniform particle size, 
dovetails nicely into the theoretical picture described 
above. 

Theory is excellent in its proper place but it often 
falls down when examined from a practical angle. A 


*Los Angeles, Call. 
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small colloid mill may make beautiful creams in the 
experimental laboratory but, in actual production 
many other points must be considered before its true 
practical worth may be accurately evaluated. 

Most colloid mills are unsatisfactory for cream work 
because they are so constructed that the elimination of 
air bubbles is an impossibility. As one considers the 
terrific speed of the rotor, he will begin to realize the 
difficulty of air elimination in colloid mill design. In 
most of the equipment exazained, air was discovered 
to leak into the shearing chambers usually from two 
sources, namely, through the shaft bearings and in- 
adequate gasketing. Furthermore, to avoid the inclu- 
sion of air into the product, the set up should be 
planned in such a way that the milling chamber is 
always filled with the material being colloidized. To 
accomplish this feature, outlet control of the product 
was found advantageous. Such outlet control was im- 
practical on every mill except two, because they were 
not designed to work with the milling chamber filled 
with the material and under pressure. Inlet control is 
not feasible because the air persists then in backing 
up through the outlet pipe, if it is not higher than the 
milling chamber, and being whipped into the product. 
Once these air bubbles are incorporated into a cream 
it is useless to attempt to break them. The result is 
therefore a pock-marked and spongy cream unfit for 
the market. 

Another factor to be weighed with colloid mills in 
cream work, is the rate of speed at which the emul- 
sion is passed through the mill. If colloidized too fast, 
the product does not receive sufficient treatment and 
presents an uneven appearance. On the other hand, if 
passed through too slowly, the emulsion tends to 
change from the stable oil-in-water (borax emulsion) 
to the water-in-oil type. The latter emulsion is much 
firmer, but in time becomes lardy and grainy-looking 
on the top. The temperature of the product being 
colloidized also plays an important part in the type of 
emulsion finally obtained. 

Because of these factors, it follows logically that a 
trained technician must first establish the procedure 
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The pro- 


for every new cream which is colloidized. 
cedure adopted should be rigidly adhered to by the 
person who is responsible for making the cream. An 
experienced cream maker is likely to look upon the in- 
troduction of such a “contraption” as a colloid mill 
with extreme disfavor, knowing it entails more work 
for him. With the correct mill for the job and the 
proper mechanical setup, there is no reason why such 
prejudice cannot be overcome. A little patience, extra 
attention to details, and a good colloid mill will prove 
satisfactory in cream manufacture. 

Colloid mills in general do not make favorable ab- 
sorption base emulsions, because most of them do not 
allow the material to remain long enough in the milling 
chamber. Difficulty was at first experienced with this 
water-in-oil type of emulsion. However, by employing 
outlet control, and a small pump to push the rough 
emulsion through the mill at a temperature of about 
30° C., satisfactory absorption base creams were 
formed. 

Thus far I have mentioned the colloid mill only in 
connection with cosmetic creams. _ There are other 
phases of cosmetic work in which a still more valuable 
use is found for this instrument, namely, colloidizing 
mucilages. Ordinarily it is impossible to obtain a 
smooth mucilage free from undissolved tragacanth 
grains when preparations are made using this gum as a 
base. If such a mucilage is passed through a mill at a 
spacing of one thousandth of an inch, a smoother and 
much thicker solution is formed. Furthermore, there is 
not the tendency for the tragacanth mucilage to be- 


come more viscous as it ages. This fact alone renders 


it useful for bandolines, hygiene jellies, and in hand 
lotions where it is the basic mucilage. In order to 
make uniform tragacanth solutions a colloid mill is 
indispensable. 

What has been said of tragacanth mucilages natu- 
rally applies to quince seed and karaya gum prepara- 
tions. Cheap wave sets using karaya gum mucilages, 
which have not been colloidized usually cling to the 
sides of the container and do not appear of a homogene- 
ous texture. After treatment these objections are 
overcome. Quince seed solutions become less stringy, 
and emulsified hand lotions, so treated, develop sheen 
in far less time than they normally do. 

Acacia gum emulsions and like products are more 
stable when passed through the proper type of mill. 
When such an emulsion is colloidized, a cooling system 
is necessary, for the heat of friction developed between 
the rotor and the stator is often sufficient to cause 
separation. The incorporation of air in any colloid mill 
process should be avoided as much as possible although, 
in the case of liquid preparations, the bubbles will 
slowly rise to the top. This takes time, so careful 
manipulation is desirable. It is evident that the ma- 
terial being colloidized must be free from air before it 
enters the mill, or else minute bubbles will be formed in 
the product by the action of the instrument. 

Recently a small laboratory model has been put on 
the market, and is quite reasonably priced. This model 
will be found useful in the production of lipsticks and 
grease paints provided that no other materials such as 
creams are to be put through it. For once a colored 
substance has been colloidized it is next to impossible 


Comparative Characteristics of Various Colloid Mills 


Suitability 
for Absorp- 
tion Base 


Type *Durability Quietness Emulsions Size 
Mill “A” Excellent Excellent Excellent Fair 
Mill “B” Good Good Fair Good 
Mill “°C” Fair Fair Fair Excellent 
Mill ““D”’ Fair Good Fair Good 
Mill “E” Good Good Poor tia 
Mill “*F”’ Good Good Poor Excellent 


*Estimated from mechanical inspection of mill. 


Uniformity 
¢ Fineness 
of Particle AirElimina- 


R.P.M. General Remarks 


3000-4000 Excellent for cream work and ab- 
sorption base emulsions. Good for 
grease 


tion Qualities 


Excellent 


mucilages, hand lotions, 
paints, lipsticks. 

Excellent for mucilages, hand lo- 
tions and all liquid emulsions. Good 
for cream work and absorption base 
creams. 

Excellent for mucilages, hand lo- 
tions and liquid emulsions. Not 
suitable for cosmetic cream work. 
Has high output. 

Good for cream work and liquid 
emulsions. 

Excellent for all oil-in-water emul- 
(Borax, triethanolamine, 
Needs watching during 
Not suitable 


Good 7000 


Poor 14000 


Good 3000-4000 


Excellent 1800-3600 
sions. 
“etc.”) 
emulsifying process. 
for mucilages. 
Excellent for liquid emulsions and 
Not to be used for 


Poor 6000 
mucilages. 


cream work. 


**Not strictly speaking a colloid mill. To be used for emulsions only. 
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to clean the instrument without entirely dismantling 
the apparatus. Therefore lipstick manufacturers, as 
well as those making grease paints for the motion 
picture trade, might do well to investigate this new 
piece of apparatus. In this type of work a pump should 
be used to force the heavy material through the mill. 

To enable the prospective buyer of a colloid mill to 
avoid some of the pitfalls he is likely to encounter in 
purchasing this type of apparatus, I have prepared a 
chart of the various characteristics of the mills which 
have come under my investigation. Naturally these 
characteristics are the results of personal evaluation 
and should be taken as such. The companies manufac- 
turing these mills are not mentioned for obvious 
reasons. It is not the purpose of the chart to be too 
specific, but rather to emphasize certain important 
factors which should be considered by the manufac- 
turer before purchasing a colloid mill. If it serves to 
make him a little more discerning in his selection, then 
the chart has justified its existence. For those who have 
been using a colloid mill, and are dissatisfied with its 
performance, the chart should show clearly that one 
mill cannot satisfactorily fulfill every function. Perhaps 
they have made an unwise selection or do not under- 


stand how to operate the instrument properly. 

I should like to emphasize here that colloid mills 
should not be confused with homogenizers, even though 
the two types of machine fulfill somewhat the same 
function. _Homogenizers force the material, being 
treated, through a narrow aperture under tremendous 
pressure to accomplish uniform dispersion, whereas 
colloid mills rely upon the shearing force developed 
between the rotor and stator to ensure small particle 
size. Homogenizers are gaining in popularity and are 
particularly effective in processing milk of magnesia, 
liquid emulsions, and mucilages. The subject of 
homogenizers will be treated more adequately in a 
later publication. 

In this article, therefore, I have shown how the 
colloid mill serves as a means of securing small particle 
size, and uniform emulsions. Theory has been con- 
sidered but practicability has been emphasized. The 
effects of the rate of speed and temperature in the col- 
loidizing process have been given; the benefits of out- 
let control, the necessity of air elimination in cream 
work, and some of the uses of the colloid mill have been 
described. Furthermore, a chart has been prepared 
containing certain characteristics which should prove 
valuable in aiding the purchaser to select the right 
equipment for his individual purpose. 





Liquid Shampoo 


(Continued from page 40) 


night until it sets. In the morning bring to a boil half 
the remaining water and all the glycerin; then add the 
coconut soap in small portions with constant but slow 
stirring until all has been dissolved. Heat the remainder 
of the water to the boiling point, add the sodium hy- 
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droxide and stir this solution into the soap. Then heat 
the oleic acid to 160° F. and add this with steady agita- 
tion to the soap solution. Mix for about two hours 
until tests show completed saponification. 

\t this point it may be well to mention that as an 
aid to reaction and to save aging time, a number of 
manufacturers run the finished liquid soap through a 
homogenizer or colloid mill, after which they chill the 
soap to about 32° F. Such a procedure will result in a 
clear, sparkling liquid soap that will not become cloudy 
after bottling. 

Olive and almond oil shampoos are made by the hot 
process exactly as above. Coconut oil is invariably 
added to such soaps to increase the richness of the 
lather. Tar shampoos are made in a similar fashion 
but cheaper oils like linseed and cotton seed are used in 
with the coconut oil instead of the more expensive oils. 
Henna shampoos are made by infusing coarsely ground 
henna leaves with boiling water, the strained extract 
being added to the finished soap. 

Olive oil shampoos are very popular though it must 
be said that the “olive” oil content of many of them is 


more theoretical than actual. A typical example 
follows: 

ORVGON AS nt ccs hhc creoew oie ae 8.0% 
[21 | 2a ee ae Maer RP rie ene 4. * 
COCOIIE OLE COCR Sos cane neue Dench 8. 

© COR ERED GO oy 56 oe oo so sna Bl ce ave 
PONE i655 new oRS RRA OU ER nae Oe eae 8.0% 
WU ano ans vastus ara Aha har aed a gk OR ee aa 
CNC CHED os seater id en diats nel, Ae ee &* 
NINOS ENON oo oa ose de eta ee Ted ere a 23° 
EA OMRREENNO ahs so 08) bre Bike ial Slag Rr ae PD iy 


Procedure: The olive, palm and coconut oils are 
warmed to 120° F. and the potash dissolved in a quar- 
ter of the water. The potash solution is then stirred in 
and the mixture heated to 180° F. and stirred con- 
stantly as before. Then the oleic acid is stirred in and 
the mixture allowed to cool to about 110°, at which 
temperature the alcohol and perfume are stirred in. 
The following morning the remainder of the water is 
mixed with the glycerin and stirred into the soap. Allow 
to age or follow the alternative process of chilling and 
filtering. 

In setting up equipment for shampoo making three 
units will be required: two kettles, one of which should 
be steam jacketed for melting the oils and fats, and a 
mixing kettle or tank, preferably one with a slow, flat 
paddle agitator. The alkali tank can be made of 
ordinary steel and the fat tank can be made of tin line 
copper or any other material. The mixing tank can be 
made of steel but glass lined construction is much better 
as it obviates all danger of corrosion. However, in 
ordering such a kettle or tank be sure to specify the 
products to be made in it as some glass linings are more 
suitable for alkalis than others. 

In closing we wish to emphasize the value of rigidly 
standardized procedure and temperature control in the 
manufacture of liquid shampoo. Not less important is 


the control of raw material. One reason why variable 
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results are obtained is that the saponification value of 
oils fluctuates rather widely; similarly a caustic potash 
rated as 90°) may in some instances actually be 92°; or 


even 88°. In consequence of these variations the 
chemist who knows the saponifying value of his ma- 
terials and the degree of their variation from the stand- 
ard called for in the formula will make the necessary 
adjustments in quantities so that his product is ab- 
solutely uniform from batch to batch. Because of ma- 
terial variations many leading houses do not make up 
shampoo from stock materials; they mix the materials 
first and bring them to predetermined standards before 
the product is made up. When one is making a cos- 
metic product which depends upon a definite chemical 
reaction, the only way to secure absolute uniformity is 
to standardize all the materials and conditions that 
combine to make the finished product. 





Tooth Paste 


(Continued from page 32) 


milk of magnesia, mix; then the soap and rest of the 
chalk. Finally add the saccharine dissolved in the 
flavor. Mix well for two hours and mill. 

The glycerite of tragacanth made by the cold method 
will prove satisfactory, although the U. S. P. method 
can be used. 

In making the milk of magnesia, time can be saved 
by buying pulverized magnesium oxide and hydrating 
it by adding water, allowing to stand or passing through 
a colloid mill. The finished product should contain the 
required 7°% of magnesium hydroxide. 

All samples of dental creams should be tested in the 
following manner: Fill a few tubes, place two in a 
thermos jar packed with ice and a small amount of salt 
to lower the temperature to freezing. Stand the tubes 
on end each in the reverse direction so that on opening 
the cap you may tell if there is a separation from either 
the top or bottom of the dental cream. Two tubes 
should be placed in the same position in each of the 
following places: in an oven heated from 100° F. to 
110° F., and in a window where there is an irregular 
change of temperature. The paste should remain 
creamy, uniform and soft. If the dental cream stands 
these tests for two or three weeks it may be considered 
satisfactory. 

While in these formulae nearly all the polishing 
agents, liquids, binders and sweeteners are the same, 
they are from practical experience most reliable both in 
manufacturing and in the efficiency of the tooth paste. 

The following are ingredients which are also used in 
tooth paste, some are good and others questionable— 
Potassium Chlorate (10°7% or more being used), Bicar- 
bonate of Soda, Camphor, Silica Gel, Cuttle Fish Bone, 
Kaolin Tale ete. 

The color of a tooth paste is important—a creamy 
white paste is always a good seller. For a pink cream a 
certified color such as erythrosine is better than phenol- 
phthalein which is liable to fade out. 
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Reports from abroad state that Vitamin C has been 
found useful in the treatment of pyorrhea. It is stated 
that pyorrhea has been checked and cured by from one 
to three injections of synthetic Vitamin C. Shall we 
soon expect our tooth paste to contain vitamins? 

Much depends upon the flavor of a tooth paste. Such 
oils as peppermint, spearmint, cassia, cloves, pimento, 
anise, cardamon and eucalyptus are used; also, menthol 
and thymol to a very large extent. 

A dental cream manufactured along the lines of the 
above formulae will give general satisfaction and will 
meet the requirements of the new Food and Drug Act 
of 1935. 


hibisiaibai Buches 


(Continued from page 33) 


quirements as needed, will be sufficient to support a 
rising market over the next six months, at which time 
a new crop will again be available. 

Buchu leaves are gathered in the Cape Colony dis- 
trict of South Africa by the natives who cut off the 
branches when the shrubs are in flower or fruit, allow 
them to dry, and then beat off the leaves. About 
90 per cent of the supply used by this country comes 
from Cape Town. The other 10 per cent comes through 
London. 

Buchu is shipped in large bales. The short buchu, 
used almost exclusively in this country, represents the 
leaves of B. betulina and B. centulata, whereas the long 
buchu consists of B. serratifolia and is more popular on 
the European continent. The reason for the difference 
in preference is unknown but probably is based on 
buying custom. 

Production of buchu is mostly from wild growth but 
small amounts are cultivated. There are two crops, the 
first in December from privately owned lands being 
quite small. The larger crop, which is collected in 
January-February, and sometimes as late as March, is 
grown on the Crown lands and accounts for the bulk 
of the commercial supplies. 

Collection on the Crown lands is strictly supervised 
to prevent exploitation and to assure propagation of 
the wild plants. The crop prospects are generally 
determined beforehand by Colonial inspectors and then 
bids are asked for. The shippers or group of shippers 
placing the highest bid are permitted to collect from 
the Crown lands the amount of the crop specified for 
that particular year and for this privilege pay a royalty 
to the British Colonial Government. 

Buchu was first mentioned in 1840 under the name, 
“Diosma, Buchu” and in some cases is still known as 
diosma, the name buchu, however, becoming official in 
1850. The Hottentots of the Cape of Good Hope used 
the leaves as a domestic remedy, and from them the 
colonists of the Cape derived their information con- 
cerning it. It was first introduced to the medical pro- 
fession of London in 1821 and has since enjoyed more 
or less favor in private formulae and domestic practice 
because of its beneficial effects on the kidneys. 

(Continued on page 46) 
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PREPARATIONS FOR BURNS 


Much new information regarding 
ingredients of preparations for 
burns has come to light within a 
comparatively short time. Based on 
this information, we present many 
interesting products. 


As the saying goes no matter what the cause is it’s a 
burn just the same. In effect there isn’t any difference 
between a burn caused by the sun, fire, electricity or by 
scalding liquids. All have similar consequences and will 
respond to similar treatment. Burns are measured by 
their extent in six degrees. The first three degrees re- 
spond to pharmaceutical treatment. The fourth and 
fifth require the services of a physician and the sixth 
invariably requires the services of an undertaker. 

Sunburn is the most common form of the affliction 
and it may result in burns of three degrees, although 
first and second degree burns are the usual result of ex- 
posing too much hide to Old Sol. If nudism continues 
to make progress in this country we may look for in- 
creased revenue from this source. One wonders if it 
wouldn’t be good business for the trade to subsidize the 
nudist movement. 

Windburn is another common summer ailment and is 
first cousin to sunburn. A good windburn usually re- 
sults in a second degree burn because the recipient 
doesn’t realize that he’s cooked until it is too late. It’s 
a poor wind that doesn’t add to the profits of the trade. 
Vacationists and campers contribute their mite in still 
another direction by being indiscrete with hot frying 
pans, camp-fires and coffee pots. So all in all, the 
summer season manages to keep the manufacturer of 
burn remedies interested. Of course, the trade in burn 
remedies is by no means confined to summer; the hot 
season merely gives a bit of zest to the business. 

For purposes of identification, a first degree burn 
produces a nice bright redness none too comfortable for 
the sufferer. A second degree burn causes dermatitis 
and provides a supply of blisters. A third degree burn 
partly destroys the skin and is likely to result in serious 
consequences from infection. When such burns are 
first received they are sterile but when the skin is broken 
infection is likely to result unless effective preventive 
measures are taken. A burn remedy is to prevent in- 
fection to which end it should be antiseptic. Another 
equally important function of the burn remedy is 
promptly to relieve the burning sensation. And the 
final function of the preparation is to promote healing. 


Among the products useful in relieving burns are the 
following: 


ICWIGs BOUIN 5 205. eo hha kw ee OR ee ] 
IG AGI ose titi 5c. ao aaa te eee eee 2 
Lanolm, absorption base... «2.35 .ove0d ea. e se oeeease 34. 
UGE AICOMO EE 05 sorwts dre: 9 czar oetieen Hae A Meee ee 3 
Spermaceti 2. 
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Procedure: Dissolve the picric acid and ae acid in 
the water. Melt the spermaceti, lanolin and cetyl 
alcohol to about 40°C. Heat the water to about the 


same temperature and carefully mix it in small amounts. 


This cream is very soothing besides being antiseptic. 
The picric acid is an analgesic and hence allays pain. It 
is also antiseptic, a characteristic which prevents infec- 
tion. As this product contains a high percentage of 
water a cooling sensation is promptly produced due to 
the evaporation of water from the treated surface and 
the consequent abstraction of heat from that surface. 

Another very useful ungent is the following: 


" ReswaiNRe ORO es 3 S552 sno aod eR ae 4.8% 
Bangiites VCnOus . 3): Succ otig s enmeel eedaes cee Ste" 
LT) SENS eee ee Mera ee he he met. ‘2 
Ce RCH ONL is iets 55s os SS Be an a ae ee ee a.“ 
Short fibre, soft amber petrolatum :.................. 47. 
lean gi GG OS oe 5.08 Seon cia eatares case ana | 
Procedure: Dissolve the thymol in the eucalyptus 


oil, add a small quantity of the cod liver oil and rub up 
the tannic acid in this mixture. Melt the lanolin and 
petrolatum and mix until it begins to thicken, then stir 
in the cod liver oil and finally the thymol solution. 

Still another ointment is made as follows: 


Wem DOMES 6 O55 iS has CO Rees Bae e wee 5.0% 
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Procedure: Dissolve the tannic acid in the water and 
warm it to about 45° C. Warm the absorption base to 
40° C., add phenol, the oil of cade and the cod liver oil. 
Then slowly stir in the tannic acid solution, small por- 
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tions at a time, mixing between each addition until it is 
taken up before adding more. 

This ointment hasn't a very attractive odor and when 
it is sold in conjunction with cosmetics, the phenol can 
be supplanted with any good antiseptic, and eucalyptus 
or some other essential oil may be added: 

A soothing oil can be made thus: 


Linseed oil, refined... ... PPM Nes NOU co Ante Bee aS .. 45.0% 
aetiensied Gn) MONROE . <...<2<cs cs ic ciara vceacesevcacce Mae * 
COR 2] ee OR CE etm ate 
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Procedure: The last three are mixed together and 
added to a mixture of the first two. 

An emulsified lotion is very cooling in the treatment 
of burns. 
DOMMNEMD TE ey OR crete ce te waa ete ee nea 
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Procedure: The mineral oil is heated and the lecithin, 
cetyl alcohol, and cholesterin are melted in it. The 
stearate is put into the water and the two are heated, 
stirring being constant until the stearate has melted. 
The oil solution is then poured in slowly, mixing being 
maintained constantly for an hour after the emulsion 
has formed. 

Lotions are very cooling, tannic acid and picric acid 
solutions being among the most effective. The first is 
made as follows: 
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Procedure: Dissolve the tannic acid in the water, add 
the glycerin. 
Picric acid lotion is made thus: 


SUC MNIRM Ot enna or Telstar hee ICS Ao aa id kk SRI 2.0% 
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Distilled water fos -* 
Procedure: Dissolve the picric acid in the alcohol, 
add the solution to the water. 





Advancing Buchu 


(Continued from page 44) 


Perhaps no American proprietary medicine has ever 
enjoyed greater notoriety than, about 1860, did a weak 
decoction of the leaves under the term ‘“Helmbold’s 
Buchu,” which in six-ounce bottles was sold in quan- 
tities, even car-load lots, commanding the price of one 
dollar per bottle. During the promotion of this prep- 
aration by Helmbold, the medical profession of America, 
probably inspired by press comments, prescribed buchu 
very freely. 

The current price of 33c per pound in the New 
York market is about normal when comparisons are 
made over the past 10 years as the higher prices of 
some years back took into consideration an import duty 
of 10c per pound which has since been removed. 

The price trend during the next few months will to a 
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large extent depend on the demand but the opinion here 
seems to be that with this material already in short 
supply and the new crop not available for another six 
months, the trend of prices during that time will be 


upward. 





The A. P. M. A. Meeting 
(Continued from page 52) 

ing. John G. Searle explained in detail the credit 
record system employed at his company. A cooperative 
plan for the compilation and interchange of credit infor- 
mation was outlined in great detail by Paul Klemptner. 

W. J. Burke, sales manager of the Maltbie Chemical 
Company advocated hard-work selling methods in his, 
talk on ‘Getting Back to First Principles in Selling.” 

George R. Flint, of Flint, Eaton & Company, Deca- 
tur, Ill., was elected president of the association for the 
coming year. Other officers elected are: First Vice- 
president, Carroll Dunham Smith, Orange, N. J.; 
Second Vice-president, J. C. Fausnaught, of Buffing- 
ton, Inc., Worcester, Mass.; Secretary, C. W. Warner, 
Maltbie Chemical Company, Newark, N. J.; Treasurer, 
Frank A. Mallett, of Standard Chemical Company, 
Des Moines. Members of the board of directors, three- 
year terms, Carl N. Angst, Eliot Frosst, R. Lincoln 
MeNeil; two-year terms to fill vacancies, B. L. Maltbie, 
and E. T. Kirkland, of Erwin, Neisler & Company, 
Decatur, Ill. 





Vitamin Therapy Grows 


According to reports from manufacturers and whole- 
salers, vitamin products continue to gain in promi- 
nence in the drug trade. While there are many who 
predict a rather ignominious death to the whole subject 
of vitamin therapy, no indications of any such oc- 
currence is in sight. On the contrary, reports clearly 
indicate that business in these products is still growing. 

There seems to be no doubt in the minds of many 
manufacturers that a number of the theories regarding 
these products and their uses will be proven to be at 
least partly in error, but these statements refer to the 
newer synthetics, rather than to the old established 
natural vitamin products. 

One of the great difficulties with vitamins is that 
substances will give the same effect upon certain 
animals, while as a matter of fact, the two substances 
are not the same thing. This was clearly the case with 
Viosterol. With the discovery of this fact, scientists 
realized that there are two types of vitamin D, as has 
long been known to be the case with vitamin B. 

The fact is that there is still a great deal to be 
learned regarding vitamins and as research progresses, 
new products based on this research will doubtless 
appear and at least partly supplant some of the ones 
which are now on the market. However, there does not 
seem to be any likelihood of vitamin therapy suffering 
as far as anyone can see in the future. Vitamin products 
are far from a fad, and conditions seem to point to a 
steadily increasing volume of business being done in 
these products. 


July ’35: 37, 1 





Sener: 


REO 2 

















THE 
PROPRIETARY 
MEETING 


Expressing the belief that a new day is here for 
manufacturers of medicinal preparations, the Pro- 
prietary Association, at its annual meeting held at the 
Greenbrier, White Sulphur Springs, W. Va., early last 
month, organized to meet the new conditions which are 
arising. Dr. William E. Weiss, general manager of 
Sterling Products Co., welcomed the meeting to West 
Virginia, told that on his recent trip through Europe he 
observed that practically all countries are seeking to 
restrict the sale of proprietary remedies. He stated 
that it was the aim of Germany to abolish the sale of 
proprietary remedies to the consumer. Therefore, he 
said, the changing conditions in drug restrictions was 
not confined to this country, but was part of a world 
movement. 

Frank Blair, president of the association, mentioned 
repeatedly during the course of the three meetings that 
the industry was in for a new deal, stating at one time, 
“Believe you me, this ‘s a new deal. 

As part of its attitude toward working in harmony 
with the changed conditions, the Association went on 
record as approving the Copeland Food, Drugs, and 
Cosmetic Act, S. 5, as it recently passed the Senate. 
Association Counsel James F. Hoge stated that while 
the bill was not everything that would be expected 
from the industry’s viewpoint, he thought that the bill 
was now in such form that the association could not 
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oppose it and still maintain its affirmative position that 
improved food and drug legislation is required in the 
interest of the public and in the interest of legitimate 
industry. He said that while the association would 
have preferred amendment of the present act, and 
regulation of advertising by the Federal Trade Com- 
mission, the bill had been amended to overcome the 
principal objections of the association. 

Frank Blair, in his address, spoke of the changes in 
and the additions to the organization of the Proprietary 
Association. The retirement of Harry B. Thompson as 
general counsel of the association led to the firm of 
Rogers, Ramsay, and Hoge being retained as counsel 
with James F. Hoge, a member of the firm, standing the 
brunt of the work during the past year. Erwin F. Kemp, 
who died during the year, was replaced by Dr. F. J. 
Cullen, who is not only a doctor and pharmacist, but 
who also is a former chief of drug control. During the 
year, the Advisory Committee on Advertising has 
gotten under way with Edward H. Gardner being re- 
tained as its active executive. In addition, Earle 
Meyer, retained during the past year as master of 
publicity, has been adding greatly to the association's 
effectiveness. 

One of the high spots of the meeting was the dis- 
cussion of the attacks made upon reputable proprietary 


The Drug and Cosmetic Industry 47 








TWENTY-THREE YEAR PRESIDENT FRANK A. BLAIR 





medicines by the street-hawkers, or pitchmen, who sell 
William Berg, 
President of Health Products Company introduced the 
subject into the meeting and read a paper telling of how 
his company and the Ex-Lax Company had been co- 


their own products in this manner. 


operating in attempts to stamp out this nefarious 
practice. M. Kiss, of the Ex-Lax Company followed 
Mr. Berg and gave a most amusing account of the 
slanderous statements made by these pitchmen. In- 
cluded in Mr. Kiss’ account were statements made re- 
garding Feen-A-Mint, Ex-Lax, Fletcher’s Castoria, 
Bayer’s Aspirin, Carter’s Little Liver Pills, Doan’s 
Kidney Pills, and others. Mr. Blair realizing the im- 
portance of the situation expressed his appreciation 
when a motion was made to have the subject brought 
to the attention of the executive committee of the 
association for probable action. 

A discussion on the question of state fair trade acts 
occurred at one of the sessions. C. H. Beardsley, of the 
Dr. Miles Laboratories told that his company had com- 
pared the volumes of sales in certain towns with price 
maintenance and without it finding that the volume of 
sales was higher when the price on Alka-Seltzer was 
maintained. He gave as his reason for this the fact 
that when a woman went to the drug store in her 
neighborhood and was quoted 60 cents for a package 
of Alka-Seltzer which she knew could be bought down 
town for 49 cents, the woman would tell the druggist 
that she could buy it for 49 cents elsewhere and would 
walk out. As a matter of fact, Mr. Beardsley said, the 
woman would not go down town to buy Alka-Seltzer 
at the lower price, and a sale would be lost on the item. 

Fred Griffiths, of the Pennsylvania Drug Company, 
appeared in behalf of the Chain Drug Store Association 
to ask the manufacturers to get behind a movement to 
have a federal fair trade act enacted. He said that 
states which had already enacted state laws contained 
60 per cent of the population of the country so that it 
would not be extremely difficult to have a federal law 
enacted. 

The difficulties of working under the state fair trade 
acts were brought out by various speakers, as well as 
the probabilities of the acts being unconstitutional in 
two ways to the end that they would prove compara- 
tively ineffective in controlling the practice of price- 
cutting. 

The feeling that a new day was here for manufac- 
turers of proprietary medicines permeated the entire 
meeting. Some manufacturers expressed apprehension 
regarding the new drug bill and other restrictive devel- 
opments. The large majority, however, seemed to feel 
that the industry as represented by the membership 
of the association was on firmer ground than ever and 
for this reason they appeared very hopeful of the future. 


The entire set-up of the Proprietary Association as it is 
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today is one that indicates clearly that the association 
is rapidly working to bring its membership in step with 
the times. Advertising of the membership of the asso- 
ciation is being guided in the proper direction by the 
Advisory Committee on Advertising. Dr. F. J. Cullen 
has proven a great aid to the association in advising 
members regarding their label statements and in con- 
tacting various government departments in Wash- 
ington. Earle Meyer, master of publicity, has done an 
excellent job in presenting the status and function of 
the association and its members to the drug trade and 
the public. After the drug bill has been enacted, this 
publicity will probably be more helpful in promoting the 
sales of proprietary remedies in that it is likely that 
health talks by Dr. Cullen will be syndicated by news- 
papers throughout the country. 

The Scientific Section of the association was reorgan- 
ized under the direction of a committee, instead of 
leaving the entire direction of the section to just a chair- 
man. Dr. Reddish, of the Lambert Company, will be 
chairman of this committee. Much is expected of the 
scientific section, especially in the way of proper pub- 
licity of scientific facts concerning products of the types 
made by member firms. This publicity material will be 
handled through Earle Meyer. 

This was the first time in a great many years that the 
Proprietary Association held its meeting at any other 
place than the Biltmore Hotel, New York. Members 
generally expressed their pleasure at having the meeting 
at a resort hotel, it generally being thought that much 
more benefit was derived by the members in attendance. 

Frank Blair, President of the association for twenty- 
two years, presided at all the meetings and was clearly 
greatly improved from his recent illness. After his 
delivery of his presidential address, the members rose 
and applauded loudly for quite a length of time as a 
mark of their appreciation for all that Mr. Blair has 
done for the membership of the association over the past 
twenty-two years, and particularly during the past year. 

The association again elected Mr. Blair president of 
the association. Other officers elected are: Honorary 
Vice-president, Dr. V. Mott Pierce, of the World’s Dis- 
pensary Medical Association, Buffalo; First Vice-presi- 
dent, Henry P. Bristol, president of the Bristol-Myers 
Company, New York; Second Vice-president, E. K. 
Hyde, of the Mentholatum Company, Buffalo; Third 
Vice-president, J. H. Howe, of the A. H. Lewis Medicine 
Company, St. Louis; Secretary-treasurer, Charles P. 
Tyrrell, of the Syracuse Medicine Company, Syracuse. 
Members of the Executive Committee (three year 
terms) R. R. Land, of the Dr. Kilmer Company, Bing- 
hamton, N. Y.; George H. Miller, of the Musterole 
Company, Cleveland; Robert L. Lund, of the Lambert 
Company, St. Louis; and H. Smith Richardson, of the 
Vick Chemical Company, Greensboro, N. C., to succeed 
Ellery W. Mann, resigned. 
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GEORGE R. FLINT, THE NEW PRESIDENT 


Endorsement of the Copeland Food, Drugs, and 
Cosmetic Act was qualified by the American Pharma- 
ceutical Manufacturers Association by a demand for an 
administrative board of review, and for a_ provision 
that enforcement officials must furnish a part of the 
official sample to any manufacturer charged with viola- 
tion of the act. Charles Wesley Dunn, counsel for the 
association, spoke at considerable length on the subject 
of the bill giving the history of the bill and explaining 
the many amendments which were made just before the 
bill passed the Senate. 

Mr. Dunn told that the | 
declaring the NRA unconstitutional confirmed without 
question his statement made five years ago that the 
present Food and Drugs Act is unconstitutional insofar 
as it sets up the U.S. P. and N. F. as legal standards. 
He declared that the Copeland Bill was likewise uncon- 
stitutional in this respect, and he expressed the belief 
that it would be in the interest of the manufacturers 
to have this matter cleared up now. He said that he 
had a tacit agreement with Dr. E. Fullerton Cook, 
Chairman of the Revision Committee of the U.S. P., 
and with Senator Copeland not to bring this matter up 
while the bill was being considered. But now that the 
bill is about ready to be enacted, it is likely that 
Mr. Dunn might attempt to open up this matter. 

Carl N. Angst, president of the association, delivered 
the presidential address on the second day of the four 
day annual meeting held at Hotel Hershey, Hershey, 
Pa., June 3-6. Mr. Angst said in part: 

“We doubt if anyone, no matter how farseeing he may 
be, can correctly visualize the ultimate effect of the 


_ 5. Supreme Court decision 
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many proposals which constitute such radical de- 
partures from the methods and policies under which 
we have become accustomed to operate.” 

“We do not believe that governmental policies will 
ever revert to their 1929 status, no matter which polit- 
ical party may be in power.” 

“Tt seems that we must reconcile ourselves to greater 
activity on the part of the government in the control 
and supervision of industry. At least there is now a 
definite trend in that direction. The mere fact that new 
federal and state taxes are being levied carries with it 
the assumption that administrative agencies must be 
given the right to examine more closely the records of 
industry, and that through these examinations a 
greater degree of control and regulation will be estab- 
lished.” 

The association continues to grow, six new members 
being elected to membership at the meeting. The new 
members are: 

Alkalol Company, Taunton, Mass. 

Chicago Pharmacal Company, Chicago. 

Lakeside Laboratories, Milwaukee. 

Schieffelin & Company, New York. 

George H. Snyder, Inc., Philadelphia. 

Vale Chemical Company, Allentown, Pa. 

Representatives of other associations were called 
upon by President Angst at the opening session. Dr. 
Arthur C. Boylston, President of the American Drug 
Manufacturers Association brought the greetings of 
his group; Carson P. Frailey, President of the National 
Drug Trade Conference, brought the greeting of that 
body; Robert P. Fischelis spoke as President of the 
American Pharmaceutical Association; Dr. E. L. New- 
comb spoke as Executive Vice-president and Secretary 
of the National Wholesale Druggists Association; Ray 
C. Schlotterer, Secretary of Drug, Chemical and Allied 
Trades Section of the New York Board of Trade, ap- 
peared for that group; and Dr. E. Fullerton Cook spoke 
as Chairman of Revision of the U.S. P. 

Dr. H. Sheridan Baketel gave a most interesting and 
scholarly report on trends in social legislation. 

The report of S. W. Fraser, Chairman of the Legis- 
lative Committee, covered general legislative topics. 

Intimate and revealing discussions of credit and sales 
problems occurred at the last two sessions of the meet- 


(Continued on page 46) 
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Within the Space 
of 10; Feet and 
With Two Operators 


OU can do your bottle cleaning, filling and capping complete 
handling easily 1000 cases per an ‘eight hour day on our 
Eight Tube Seraiaiet Line Vacuum Chunmaee and Filler, and 
our new Two Head (Micromatically Controlled) Automatic 
Screw Capping Machine, both of which are shown above. 














This new U. S. Screw Capping Machine has just been devel- 
oped by us, and is a two spindle Capping Machine that will | 
accomplish the production capacity only heretofore obtain- | | 
able on larger and much more expensive rotary machines. | | 


| 
| 





It has a capacity up to 70 capped eee my With this micromatic control and 
units per minute, having only two BOTTLING the aid of a registering scale it per- 
spindles or capping heads requiring mits the setting of the machine in a 
adjustment when changing from one — aii few seconds to any speed desired. 
size cap to another, simplifying and “SARRSANGUNG The micromatic control also operates 
speeding up operation. ENGINE! in conjunction with hopper attach- 
’ ment, so that the feeding of the 
various sized caps handled on _ this 
machine can also be readily adjusted. 
Send for descriptive literature on 
this machine. 


It is a fully automatic machine, with 
built in micromatie control for regu- 
lating speed of operation to syn- 
chronize with other machines in 
line. 


U.S. BOTTLERS MACHINERY CO. | 


4009-927 No. Rockwell Street Offices in all principal cities Chicago, Illinois 
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ARDEN’S NEW 
NUCHROMATIC 


MAK€-UP 


This exciting looking tube, lithographed in burnt 
orange and brown and with the new “No-Kap” closure, 
is representative of Elizabeth Arden’s latest project, 
Nuchromatic Screen and Stage Make-up. The Holly- 
wood address and the movie camera shown on the pack- 
age are particularly revealing in comparison with the 
chaste and unchanging packages of the regular Arden 
line. 

According to the early releases which have accom- 
panied the first marketing of this new line, the Nuchro- 





The Hollywood address, the movie camera, and the ‘‘No-Kap”’ 
closure—all innovations as Arden introduces her new line 
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matic make-up is definitely for the special occasion—to 
accompany Greek-draped evening dress, for balls and 
fancy dress, for amateur theatricals, for the beach 
(this make-up is impervious to water), and, of course, 
for professional stage and screen appearances. 

The foundation, which is sold in jars as well as in 
tubes, like the one shown, is the base for the new make- 
up procedure which is used. This foundation is fur- 
nished in a variety of shades and at least two shades are 
used in making up—blended and modeled together. 

The eye make-up involves two shades of eye-shadow, 
which Arden calls “‘liners” in this Nuchromatic system, 
for example, a brown underneath, accented with blue. 
The lashes are outlined with a black make-up pencil, 
then a minute dot of red rouge is placed in the inner 
corner of each eye and mascara used on the lashes. 

Paste rouge is applied high on the cheek-bones, but 
the whole tendency is to play down the use of rouge and 
secure a warm, ivory tone. Powder goes on with cotton 
and is carefully blended with a specially-prepared 
camel's hair brush. A special brush is also used for fill- 
ing in paste rouge on the lips after they have been out- 
lined with an indelible red make-up pencil. 

Tubes, jars, pencils and brushes are all part of the 
complete set, although individual items are obtainable 
at moderate prices. 

This unusual departure by Elizabeth Arden is being 
watched with great interest by the industry. The 
preparations themselves are said to be already in use 
for screen work in Hollywood although not yet on gen- 
eral sale in the stores as this is written. Perhaps this 
marks the beginning of an entire new school of thought 
in cosmetics. Certainly it gives what seems like an 
entirely new angle to make-up products and, at the 
very least, should mean an entire new set of products 
to be marketed either as separate lines or as additions 
to existing lines. 
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Our marketing program of the past two years is un- 
usual, we believe, in that it has tremendously increased 
our business while maintaining the intimate and per- 
sonal relationship which characterized our early years 
as a purely local organization. In fact, we attribute 
the success of this program to the fact that it was 
based upon personality and the fact that new customers, 
as they were introduced to our line, had _ first-hand 
evidence that Rose Laird did exist and that she did 
know about cosmetics and their relation to the skin 
and hair. 

It is probably true that an expansion 
on this personal basis would have been 
much more difficult had it not been for 
the radio. My first experience with this 
medium was two years ago in June, just 
before I sailed to visit our salons abroad. 
Macy's had decided to inaugurate a 
series of make-up talks over WOR, and 
they asked me to be the first speaker on 
this new program. Upon my return in 
the Fall they told me that the talk had 
been so well received that they wished 
me to appear as a regular guest speaker 
once a week for the entire season, on the 
Macy program from that station. 

The results of these regular talks on 
the air were quickly apparent in the in- 
creased demands for our products. | 
made it a point not to “plug” these too 
hard, but to give plenty of useful and 
helpful cosmetic information to women 
listeners and work in references to our 
products only incidently. Inasmuch as | 
was Rose Laird and as | was giving 
these beauty talks, it can be easily 
understood why very little “plugging” 
of a name or of products was necessary. 
In very short time Rose Laird’s “Beauty 
Clinic of the Air” became a familiar and 
accepted program and our sales mounted 


accordingly. 


PERSONALIZING 


COSMETICS 


By Rose Laird 


I was so encouraged by the success of my talks that I 
decided to expand my efforts in this direction when the 
new season came around. Macy again invited me to be 
the guest speaker once a week as before, and, in addi- 
tion, I decided to buy some time on my own account. 
As a result, during the season which has just ended, in 
addition to appearing on the Macy program, | spoke 
three times each week over WOR, giving short five- 


minute beauty talks. Augmenting this, electrical 


transcriptions were used to give these same talks over 
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local stations in Boston, Detroit and Pittsburgh. 

Although it is too early to decide on next year's 
program, I shall certainly carry on this same type of 
promotion, for our response this year was again tre- 
mendous. I offered samples only twice and was so 
overwhelmed each time that I decided to be very 
careful about this in the future. On one offer of “‘Quick- 
Set” we received over 5,200 replies and on one offer 
of a new cream for the throat, we received over 3,000. 
When you consider that these offers were a rather in- 
conspicuous part of one day’s five-minute talk, you 
will be impressed, as we were, with this display of 
interest. 

It must be admitted, however, that this radio work 
is a direct and logical growth of what has always been 
our primary selling effort—personal work and em- 
phasis upon the personality behind our products. In 
the early days of a purely local business in and from 
our salon, this, of course, was the obvious way. Later 
on when we went into the department stores, the busi- 
ness was continued on this personal basis. In the first 
place, our products are obtainable only in one store in 
each city, which made it possible for us to work closely 
with each store. I appeared at least once every year in 
each of these stores and gave lectures and demonstra- 
tions in the use of cosmetics. Although T now have 
travelling demonstrators and do all this radio work, | 
still make it a practice to appear in a lecture and demon- 
stration at each of the stores. My visit is well advertised 
ahead of time and the crowds are always more than 
satisfactory. In addition, these visits give me an ex- 
cellent opportunity to keep acquainted with the sales- 
girls in the cosmetic department, for | make it a point 
to know them on a personal basis. Whenever possible, 
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[ have them to dinner as a group and make an effort to 
discuss all their problems and answer any of their 
questions on cosmetics in relation to the skin and hair. 

Thus every effort has been made to develop this 
business along personal lines for it is in this direction 
that we see our greatest opportunity. Consequently, 
we have done no national advertising and even in our 
use of the radio, we have confined it to local stations. 
Our other form of promotion, cooperative advertising, 
is used to a considerable extent, particularly during the 
summer, when I am not giving my radio talks or mak- 
ing personal appearances in department stores. But 
aside from this, it is the personal element we contin- 
ually use, for it seems to us that cosmetics are from the 
very nature of things a personal business, and by 
stressing this fact and capitalizing upon it, we have 
more than doubled our sales volume in the past two 


years. 
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PACKAGING| 


Too many discussions of packs ing 

entirely from the plant where. in t 
packaging is done. These photj grap 
Ph.D., taken in the plant of the! Allie 
N. Y., dramatize, in unusual fas! jon, 
packaging. 


These girls are inspecting and 
wiping bottles preparatory to 
the filling operation. The other 
pictures on this page show 
diferent stages of the liquid 
filling operation from the filling 
to the discharge runway. 





GIN THE PLANT 


acka ing seem to divorce the subject 
here. in the final analysis, the actual 
phot: graphs by Josephine von Miklos, 
F the| Allied Products Co., at Suffern, 


| fashion, the production angle of 





A cream filling machine in op- 
eration is shown at the right, 
while above the filled cream 
jars are moving along on a 
cooling conveyor. Below are 


two views of the tube filling 
operation. 









Here are both hand and machine 
labeling. To the left the adhesive r 
is being applied prior to the label- 





ing while just below the labels are 
being applied by the machine. At 
the bottom, two views of labels 
being applied by hand 
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' The girl at the right is assembling lipsticks while 











ust below her eye shadow containers are being 
filled. The other pictures on this page show hand 
cartoning and other finishing operations. All of the 
photographs on these pages were taken by Dr. von 
Miklos in the plant of the Allied Products Co., at 
Suffern, N. Y. 
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From a marketing standpoint, the combination 
package is a type of promotion calculated to stimulate 
lagging sales or to introduce a new product. When used 
solely for the purpose of building up a sales quota it is 
often found to be a boomerang to the producer. To be 
most effective in operation the unit should be carefully 
developed, and its distribution completed simul- 
taneously at all points accompanied by the maximum 
possible publicity effort. Its run should be strictly 
limited in time or quantity. When a combination is 
continued over a protracted period its effectiveness as a 
sales stimulant is lost. 

At present, two powerful factors are developing 
which have a strong influence on the combination 
package. First, is a marked and growing dislike on the 
part of the retailer to such merchandising plans. This 
is due, in part, to excessive use of the combination by 
producers and, in part, to the nature of the package 
which at its best creates a limited and extraordinary 
sales effort. The failure of a combination to accomplish 
its purpose may seriously effect future legitimate sales 
of the line. Only recently a well-established cosmetic 
house offered a combination package, basicly of face 
powder. The result of the effort: proved so unsatis- 
factory in its effect that the producer was forced to 
develop a new powder in a totally new container in 
order to repair the damage done. Such a result is bound 
to effect unfavorably all retailers involved. Again, 
certain types of combinations, in particular those 
having unassembled “give away” features, create such 
a nuisance to the retailer that they often never reach 
the consumer unless specifically requested. In dis- 
cussing this phase with a large retailer the writer was 
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shown a tier of eight standard steel sheiving units com- 
pletely filled with “junk.” It was explained that the 
effort of such distribution was too costly and therefore 
they merely stored such articles, periodically selling 
the lot. 

The second important tendency is the marked un- 
favorable reaction of the consumer to fantastic and 
exaggerated broadcasts of intrinsic worth. During the 
past winter a nationally broadcast program offered to 
listeners a lipstick worth fifty cents. “Merely send 
your name and address, enclosing ten cents to cover 
mailing costs.” Unfortunately a liptsick holder of 
greater value, though perfume and ingredients of the 
stick might be less costly, was sold in 5 and 10 cent 
stores throughout the country. The complete outcome 
of this offer was never learned but many listeners re- 
turned their lipsticks accompanied by extremely 
caustic and scathing comments. 

The combination package presents problems in de- 
velopment not found in standard units of the line. 
Foremost is the amount of material content to be in- 
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BY MURRAY CROSSMAN BINFORD 
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cluded. The package may be composed of standard 
units, standard and other especially packed units or all 
especially packed units. Since the amount of money 
available for use is usually sharply limited, special 
packaging is ordinarily confined to standard containers 
or to the development of special containers from stock 
tools available in supplying houses. Often standard 
packages are made from special molds or tools pro- 
ducing a package characteristic of the line. In trying 
to assemble a combination package, using stock sizes 
and shapes, the producer is apt to upset the marketing 
of line products unless care is taken. As an example of 
what might happen, a combination of 3 items was pro- 
posed to be sold at an extremely attractive figure. Two 
of the items could be easily and economically packed in 
special paper containers. The third item was to be a 
companion cream. For some time the company had 
marketed this cream in a special 1144 ounce container. 
In the combination it was proposed to use a 34 ounce 
container. A thorough canvas of available suppliers 
produced a container which made an attractive as- 


OFFERED IN COMBINATION FOR ONLY 
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sembly costly. A low flat package, the desired form, 
could not be developed. Further inquiry uncovered a 
supplier having a sufficient stock of special jars exactly 
fulfilling the requirements except the capacity proved 
to be approximately 114 ounces. A package was de- 
veloped, the assembly unit of which reduced by one- 
third the cost of the first effort and a completed cost 
study proved a net saving even though the cream con- 
tent was increased by 66%. For real consumer and 
producer value the combination was a perfect set-up. 
Upon presentation of these figures it was pointed out 
that the consumer could buy the combination for one- 
half the cost of the standard line jar of cream and 
receive over 80° as much cream with the other two 
articles thrown in. Marketing such a combination 
would prove fatal to the sale of the standard package 
so the entire set-up was abandoned. In any industry 
where equipment and ability to compound are major 
factors in retail price determination, rather than the 
material value, instances as above will be found. 
After size and shape of individual units has been de- 
termined the general assembly of the combination is 
the next important consideration. The most trouble- 
some problem in determining a satisfactory solution is 
the too common and well-known practice of irrespon- 
sible retailers breaking up the package, selling the 
individual units at excessive prices and thereby reaping 
a greater per cent of profit. Early in June the writer 
went into a drug store to purchase a well-advertised 
product and was surprised to see many units piled on 
the counter with a card indicating a sale price 35% 
below the market. Inquiry from the proprietor dis- 
closed that a limited number of units were sent him, 
without cost, for free distribution with other mer- 
chandise sales of fixed value. The presence of a small 
sticker reading “Sample” acted as no deterent what- 
ever. Needless to say the producer was totally de- 
(Continued on page 91) 


























BRIDGEPOR 


Metal containers BY BRIDGEPORT impart 
that atmosphere of distinctiveness and charm 


essential to the finest cosmetic products. 


The BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT "PHONE: BRIDGEPORT 3-3125 CONNECTICUT 
EST. 1909 








VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 
BOX COVERS e@ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @ METAL NOVELTIES TO ORDER 
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“TRAVEL SIZES“ 


During the past year, Kathleen Mary Quinlan has 
been gradually and strategically introducing smaller 
sizes to meet price competition. With one of the 
highest-priced lines in the field, and selling in distinctly 
a class market, this was felt to be the only sound 
method of meeting competition from lower-price lines. 
In addition, it seemed reasonable to assume that a new 
market might be opened, consisting of the business and 
professional woman of the moderate income class. 

In carrying out this new lower-price policy, Kathleen 
Vary Quinlan has introduced what she has called the 
“travel” size in several of her products. Among the 
first to be introduced were smaller sizes both in face 


NEW MARKETS 
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and body powders. The face powder, “‘poudre des 
perles, sold in an unusual glass jar for $3.00; a new, 
smaller size was introduced in a set-up box, to retail 
at $2.00. The “mist of dawn” dusting powder in the 
large size at $1.50, was also given a smaller companion 
size, to retail at $1.00. A tube of liquid finishing cream, 
retailing at $1.00, was also added, to accompany the 
standard jar, retailing at $2.00. 

The “Persian Muscle Oi) for Throat and Neck,” and 
the “Strawberry Cream Mask” are two of the highest- 
priced cosmetics sold, retailing for $9.00 and $10.00 
respectively. Now two smaller sizes have been added, 

(Continued on page 81) 
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smart package 


innovated by ARIDOR, the medium- ae 





deep *I-T* (Inner-Thread) cap has 
been widely adopted for GCA #410 
finish bottles — if you pack bril- 
liantine, hand lotion, or other prod- 
ucts in this type of bottle, it would 
be smart to write for samples - 18 


or 20 mm - and interesting prices. 
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CIBA COMPANY, INC, 
NEW YORK, N.Y. 


HUMOR SELLS ETHICAL DRUGS 


By A. Douglass Brewer™ 


In preparing this new series of advertisements on 
Nupercainal, we tried to bear in mind two things; first 
of all, the importance of getting the attention of the 
druggist. Past experience has taught us that so far as 
this product is concerned, a bathing girl will draw the 
eye of the reader. Consequently, we have used a 
variety of photographs. This year we decided to cash 
in on the technique which is quite popular in the leading 
magazines such as “Esquire” and the “New Yorker.” 
Working with the Lindsay Art Associates, we developed 
these sketches which incidentally have fulfilled our 
expectations in drawing attention. 

The second problem was to prepare the copy in such 
a way as to inform the druggist what the product could 
be used for, and to tell it in a manner which would not 
offend the physician. We advertise primarily to the 
doctors whom we hope will favor us by writing pre- 
scriptions for Ciba products. 

We cannot make a direct sales appeal to the druggist 
nor to the public, as it is a violation of the ethics of our 
type of business. Consequently, we took the long way 
around and inserted a little humorous appeal which 


“Advertising Manager Ciba Company. 
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could effectively put across our story. 

It is interesting to learn that in spite of these days of 
cut-throat competition, the retail druggist still retains 
a sense of humor. This has been definitely proved by 
the fact that we have had unusual response to advertise- 
ments like those shown. 

These are proofs which we are running or will run in 
the various retail drug publications; they have appealed 
to the retailer to the extent of his calling upon us for 
mats or electros to reproduce in his local papers. 

At first glance this might seem to be a common 
occurrence. But, as we are manufacturers of ethical 
specialties whose advertising and selling effort is con- 
centrated upon the physician, we think you will agree 
that this request by the retailer is unusual, if not 
colossal. 

Further proof of the effectiveness of this series of 
advertisements is reflected in the sales report for the 
month of May, wherein a most favorable increase is 
indicated. 

We submit these proofs and facts to show that it is 
often worth while to get away from the common form of 
advertising even where trade papers are concerned. 
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WHEN FIERY SUN MEETS TENDER SKIN 
















Busrenc DAYS of mid-summer bring calls for lotions, suntan oils, sunburn 
remedies and emollients of all kinds. While their formulas will of course differ, even 
in their basic essentials, their package requirements remain in many respects the same. 
Each and every one needs a closure that performs three essential functions: (1) Protects 
the product adequately and prevents leakage or evaporation; (2) Not alone suits but 
enhances the appearance of the rest of the package; (3) Provides easy opening and 
convenient resealing. 

To do all these things requires a closure fitted to your packages and to your special 
conditions. It may be an Anchor Molded Cap, an Anchor Amerseal Cap or an Anchor 
Continuous Thread Cap. We prefer to analyze your situation first and then make 
specific recommendations. Prepare now for the chapped faces and hands of Autumn and 
Winter as well as year-round demands by taking up the matter of closures seriously. 


ANGHOR CAP & GLOSURE CORPORATION 








LONG ISLAND CITY,N. Y. - TORONTO, CAN ° BRANCH 

OFFICESINATLANTA + BALTIMORE + BOSTON + CHICAGO 

CINCINNATI ° CLEVELAND ° DENVER = DETROIT % GLASS a eet 

HOUSTON + LOS ANGELES + LOUISVILLE + MONTREAL 

NEW YORK - PHILADELPHIA + PITTSBURGH - ROCHES.- * SEALING EQUIPMENT i 
TER + ST.LOUIS + SANFRANCISCO + SEATTLE + TORONTO He RESEARCH ae PACKAGE DESIGN 
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FOODS + MEDICINES 
TOILETRIES 
ADHESIVES + PAINTS 
POLISHES «+ LUBRICANTS 


| We Offer 
| Complete Service 


Design e Technical Research e Manufacturing 


Uniformity e Speedy Deliveries e Increased Profits 


WRITE US FOR INFORMATION 





NEW ENGLAND 
COLLAPSIBLE TUBE CO. 


21-33 WALLER ST. NEW LONDON, CONN. 
3132 SOUTH CANAL ST. CHICAGO, ILL. 
500 FIFTH AVE., NEW YORK 
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Promoting Make-Up 


These two promotion pieces have had an unusual 
record of success. Of outstanding importance, of course, 
is the Make-Up Color Harmony Chart, which has the 
result of selling the entire Max Factor line. 
illustrated here is for the normal or dry skin. 
requests for make-up advice come in together with a 
description of the person desiring this help, the Max 
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Factor Make-Up Studio prescribes a chart such as the 
one shown. Color harmony shades in face powder, 
rouge, lipstick and other make-up requisites are given, 
and recommendations are also made on the chart as to 


the creams and lotions recommended for that type of 


skin. 
The Lipstick Sampler is a three-page folder, 
a pocket on the third page in which is furnished a 


with 


make-up palette with samples of the four shades of 


lipstick—flame, vermillion, carmine and crimson. The 


first page tells in detail how to make up the lips, while 


the second carries straight promotional copy. Of par- 
ticular interest is the paragraph which reads: *‘A new 


idea in lipsticks . . . . lasting lip make-up that is mois- 
ture-proof. You apply it to the inner as well as outer 
surface of the lips, thus insuring uniform color for the 
full lips.” 


Face Powder Sales 


Approximately 17 1-3 per cent. of the face powder 
sold in 1934 was Lady Esther’s, according to Dorothy 
Sutherland, of the Columbia Broadcasting System. This 
compares with 1 per cent. of the business which Lady 
Esther had in 1932, according to this same source. 

Based upon a total market of approximately $15,- 
000,000 in 1934, this means a business of about $2,600,- 
000 for Lady Esther during that year. As compared 
with this, Coty is estimated to have secured about 10 
per cent. of the total face powder business, or about 
$1,500,000 worth. Of both of 
appear insignificant when compared with the $5,000,000 


course, these figures 
annual face powder business which Coty alone is said to 
have done during peak years. 

It is interesting to speculate further upon the prob- 
able breakdown of these figures. Coty undoubtedly re- 
tains the hold upon the class market furnished by the 
upper income group. All of its business, or approx- 
imately 3,000,000 boxes was in the dollar price range. 
Lady Esther, on the other hand, does by far the bulk of 
its business in the 10-cent size market and probably 
sold over ten times as many boxes as Coty in reaching 
a total sale of $2,600,000. 
markets furnished by the two income groups, together 


\ comparison of the possible 
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with a comparison of the frequency of repeat orders on 
a ten-cent size and a dollar size, shows that this would 
easily be possible. As against this, Coty probably out- 
sells Lady Esther as much as three to one in the large- 
size market. 


Nose Drops 


According to Harry B. Goldsmith, vice-president 
of Grove Laboratories, ‘““Grove’s Nose Drops,” in its 
second season, moved into third place among sales of 
products of this kind. Presumably, that leaves first 
and second place for Vick’s and Mistol. 

Mr. Goldsmith further announced that sales for the 
fiscal year ending April 30 were up 9.7 per cent, being 
$2,725,528, compared with $2,484,788. While all 
items in the line had shown an increase, the bulk of it 
was in the form of “Bromo Quinine” and the aforesaid 
nose drops. 


Pinaud Deal 


Pinaud’s latest step in the drive for the feminine 
market is this combination of Lilac-of-France dusting 
powder and a small-size bottle of Lilac-of-France skin 
perfume, to retail together as a special offer, for $1.10, 
regular price of the dusting powder. 

In line with the vogue for lilac and other light floral 
scents this year, and with the trend toward matched 
scents in dusting powder and skin perfume, Pinaud 
feels that this new after-bath set should be markedly 
popular as a perfect aid toward summer fragrance and 
coolness. 

Consumer promotion is being furnished on Pinaud’s 
“Lilac Time with the Night Singer’ radio program, 
broadcast weekly over thirty stations on the Columbia 
network Monday nights at 10.30 p. m. E. S. T. 


Ex-Lax Abroad 


Many of you have been interested in what we have 
had to say about medicinal “nips” and “selling small 
sizes.” The latest contribution to the discussion comes 
from England, in the form of a discussion of Ex-Lax 
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policies in merchandising a new small size in that 
country. The following is a description of these policies 
by Shelf Appeal, packaging magazine of that country. 

““Ex-Lax has just prepared a reduced 2d. pack for 
their highly-successful laxative. Hlustrated below, the 
outer (designed by Lucien Bernhard) contains 3 dozen 
2d. packets, and is enclosed in a sleeve bearing the 
wording reproduced at the foot of the column. Also 
on each packet appears an exhortation to buy a 6d. or 
ls. 3d. tin next time, so as always to have a supply 
ready.” 

Ex-Lax instructions to the retailer are “Do nol dis- 
play this unless . . . your district is one in which it is 
really necessary to feature the twopenny size. 

“Like you, we have no desire to sell smaller sizes 
instead of larger ones. Like you, we have been forced 
by economic conditions to sell smaller sizes. 

(Continued on page 89) 
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Shaving Cream makes its appearance in a ¢ 

guished package. A sparkling white tube with bright 
blue spot is topped by a matching blue beetleware 
cap—an outstanding example of Sun’s faithful 
and exact reproduction of distinctive tube designs. 








PACKAGI 


G SERVICE 


THAT FEATURES UNUSUAL FACILITIES PROVIDED BY THE 
PACKAGING RESEARCH DIVISION 


@ Containers, closures, cases—Owens-Illinois 
Complete Packaging Service makes them all avail- 
able through one responsible source of supply— 
saving time and money, assuring greater satisfac- 
tion. In addition, the trained technicians of our 
Packaging Research Division work in an endless 
effort to increase the profits of those who package 
in glass, and to show those who are still putting 
off the day they will change to glass how they can 
improve their sales by adopting the modern glass 
container. This division brings to hundreds of 


manufacturers of proprietary products new short- 
cuts in packaging procedure, new improvements 
in closures and liner materials, new ideas in ef- 
fective label treatment and in every other phase 
of marketing in glass. If you package in glass, be 
sure you are fully conversant with the “extras” 
provided by the Owens-Illinois Packaging Re- 
search Division. These services are usually cost 
free. They are as close to you as your telephone. 
Simply call the nearest office of— 

OWENS-ILLINOIS GLASS COMPANY, TOLEDO, OHIO. 


OWENS-ILLINOIS 


@ TWO ATTRACTIVE 
CONTAINER DESIGNS 
RECENTLY CREATED 
BY OWENS-ILLINOIS. 
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MERCK 
WILK SUGAR 


“CACTORE? 





Since the passing of the ‘soothing syrup” era and with the coming of widespread 

education in child health and comfort, the market for baby products has been a 
steadily growing one. Some manufacturers have completely rounded lines built around 
the comfort angle, while others have concentrated upon foods—-scientifically balanced 
preparations developed to replace the once universally used condensed milk. The 
“Dulcet’’ line of Abbott is an unusual departure in that it represents ethical medicines 
in juvenile doses and with pleasant taste, developed particularly for the child market. 
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DURE Z 1s specified for fine chemical packages 


LABORATORY TESTS PROVE THAT DUREZ IS STRONGER, MORE 





CHEMICALLY INERT. NOW BEING USED ON MANY TYPES OF PACKAGES. 








The popularity of Durez for chemical and drug 
packages has steadily increased. Several years ago 
Merck & Co. Inc., Manufacturing Chemists, began 
testing all types of closure materials. These exhaus- 
tive tests proved Durez to be stronger and more 
chemically inert than all the other materials tested. 
And as aresult of this showing, Durez was specified 
for the molded caps which went on the bottles uf 


Merck Prescription Chemicals over a year ago. 


These first Durez-capped Merck bottles were excep- 
tionally successful. Thousands of voluntary letters 
were received from druggists praising the change. 
They praised the new Durez caps because they did 
not corrode or break; because they were so handy; 
and because they prevented dust and impurities 
settling on bottle lips. Now Merck is using an 
increasing amount of Durez on other types of 


packages. 





No matter what type of drug or cosmetic product 
you pack, you should be familiar with the advan- 
tages of Durez. There is scarcely a liquid, powder 
or cream which can’t be packaged or sealed more 
| 


safely, smartly and conveniently with this modern 


molding compound. 


We'll be glad to send you more complete informa- 
tion and sample closures and containers. Write, 
General Plastics, Inc., 32 Walck Road, North 
Tonawanda, N. Y. 














(Left) This special easy-pouring bottle has a non-drip pour- 
ing neck beyond the threads. A long-skirted Durez cap 
protects the neck and improves appearance of the bortle, 





Right) A new ingenious tablet container. Light, compact 
and molded of blue Durez, it can be ‘‘operated’’ with one 
hand, and lets out one tablet at a time if desired. 


“The pioneer work which has been the most enthusiastically greeted was that done with 


the molded caps for our wide-mouth, screw-cap bottles.”’... THE MERCK REPORT. THE MODERN PACKAGING MATERIAL 
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TWO INTERESTING INNOVATIONS BY MERCK & CO., INC. 
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ESPECIALLY designed for chemicals and pharmaceuticals, you'll find these bottles easy to fill 


ERIE 


and pack. Easy access to the contents is afforded by their wide mouths and the gradual taper 
of the shoulders. This shape likewise prevents sticking when pouring and aids in controlling 
the pouring operation. The long experience and well-known reputation of the Salem 
organization in the making of commercial glassware for the drug and pharmaceutical 
industries assure you that all Salem containers are eminently serviceable, strong and 


sturdy, uniform in finish, clear in 


custom SALEM GLASS WORKS 


shown above is furnished in SALEM, NEW JERSEY 


. Associated with Capstan Glass Company, Connellsville, Pennsylvania 
crystal or amber in a complete 


ATLANTA - BALTIMORE - BOSTON - CHICAGO . CINCINNATI . CLEVELAND 
3 DENVER . DETROIT . HOUSTON . LOS ANGELES ~- LOUISVILLE . NEW YORK 
range of sizes. PHILADELPHIA . PITTSBURGH - ROCHESTER - ST. LOUIS - SAN FRANCISCO .« SEATTLE 


July °35: 37, 1 The Drug and Cosmetic Industry 79 


























PACKAGING NOTES 





Corday’s new lipstick seems to be the first to be sold with 
mirror attached. It all folds back in when not in use 


Packages in Uniform 


Writing in Printers’ Ink Monthly, Arthur R. Botham, 
art director of Coty, Inc., expresses a sentiment which 
has been spoken of here and there for some time. 

It is “that American package designing has arrived 
at the point where there is too much similarity. Study 
the usual run of packages and you will find that more 
than 60 per cent have bottom bands, above which run 
bands of contrasting color. After all, aren’t legibility 
and simplicity the major elements which good pack- 
aging strives to attain? To get these we do not have to 
restrict. ourselves to a standardized formula which 
varies only in placement and choice of color from what 
is being used for competitors and unrelated products. 

“The eventful confusion resulting from so much 
similarity, I fear, is going to make it impossible for a 
manufacturer to maintain permanence of package 
identity in the minds of consumers. To avoid confusion 
he will have to put into his design some extra element, 
some cachet that will serve as an individualistic touch 
on his package.” 

Mr. Botham speaks of 60 per cent having bottom 
bands. Quite true. What's more, it sometimes seems 
like the other 40 per cent have top bands or perhaps 


even middle bands, just for variety’s sake. 
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Advertising on Shipping Cartons 


In her articles, Dr. von Miklos has been emphasiz- 
ing, among other things, the possibilities offered by the 
shipping carton for being attractive, carrying adver- 
tising and tying in with the package and other pro- 
motion. 

Lehn & Fink is now using cartons of this type for 
shipping Pebeco Tooth Paste, with that product ad- 
vertised upon the shipping carton, and they're darn 
good looking, too. 

We believe the liquor people were the first to use 
shipping cartons of this kind in a big way, because of 
the fact that some state liquor laws prohibited adver- 
lising in the windows of retail outlets. But there was 
nothing to prevent storing cases of the liquor in the 
window and, hence, the decorated shipping carton. 

Hinde & Dauch has been doing a lot of work on this 
kind of shipping container and the Pebeco carton was 
made by that company. They claim that there are 








Marion Lambert’s new suntan oil is the first to use a dauber ap- 
plicator. One of the other new ones has a spray applicator 
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approximately 4,000,000 square feet of display space 
on 1,000,000 average size boxes and that by taking 
advantage of advertising on this footage, a large 
number of consumers may be reached. 


“Packages that Sell’ 


W. C. Ritchie & Co., Chicago, has published sev- 
eral attractively illustrated folders giving ideas for 
packaging with the use of set-up boxes and with 
handsomely designed and decorated fibre cans. If 
you'd like to have these, write Ritchie, asking for 
“Packages that Sell’ and they'll be glad to send them 
along to you. 


Rubber Rapper 


Add to lacquers which protect and improve pack- 
ages, a new rubber material which, spread on when wet, 
dries as a thin transparent wrapper, easily peeled off. 
First reports on this material say that it has been used 
to coat or wrap automobile parts, but that it could be 
applied directly to a package, either by spraying or 
dipping, with equally good effects. 


Who Wants a Non-Refillable Bottle? 


Although we remember much talk of non-refillable 
bottles long before prohibition days, the answer is not 
yet apparent. The latest one we've seen was not de- 
scribed as non-refillable, since this constitutes a chal- 
lenge and everyone knows that practically any bottle 
can be refilled given sufficient time and proper appa- 
ratus. The obvious goal of such a device is to stop the 
ordinary refilling in liquor dispensatories and in barber 
and beauty shops. 

Since those who would apparently profit most from 
such a device are the distillers, the first aim of an inven- 
tor is to sell them. But here the inventor seems to run 
up against a stone wall. For some time past, the distil- 
lers have had specifications, such as resistant to alcohol, 
60-second flow, ete., and while these specifications 
could be met, it always seemed that the market existed 
for such a device. However, after seeing some of the 
latest devices and hearing the stories of distillers, we 
wonder whether or not such a device will ever be used. 

The situation is something like this: Distillers of 
cheap whiskies don’t want any such device because they 
have nothing to fear from their bottles being refilled, 
and probably a large amount of their whiskey is filled 
into the bottles of higher-priced whiskies. And the dis- 
tillers of the whiskies with reputations hesitate to take 
the step without the rest of the distillers taking the step 
with them. For the first distiller of a high-class whiskey 
who takes the step will be “sticking out his neck” so far 
as whiskey over the bar is concerned. For, even though 
the bartender really dislikes the bottle because he can- 
not refill it with a cheaper whiskey, he can evade this 
issue by saying that the device interferes with his speed 
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New Markets with Travel Sizes 


(Continued from page 67) 


thus making it possible for the consumer to buy the 
oil for $5.00 and $1.75, and the cream mask for $5.00 
and $3.00. Even in seasonal items, like the beach oil, 
smaller packages have been introduced. 

This program has not been done all at once but 
gradually during the past year. The results thus far 
have proved highly satisfactory and it is felt that old 
clients are not only buying the smaller sizes for travel- 
ing, in addition to the larger packages for home use, 





but that many new consumers are being introduced to 
the Quinlan line through these sizes. All this has been 
done without advertising or stressing in any way the 
addition of the smaller packages. The consultant first 
shows the large size; if the customer hesitates because 
of price, she is then shown a size within her price. 

The fact that the “travel” sizes are definitely 
smaller seems to have made no difference—the lower 
price, in most cases, making the new purchaser feel 
that she is buying within her price range. Thus, in this 
way, Kathleen Mary Quinlan has definitely turned 
economic conditions and price competition to her own 
advantage without sacrifice of quality, prestige, or the 
sale of the line as “class” merchandise. 





and skill in mixing drinks. For even though the device 
has a 60 second flow, it will not flow at the same rate as 
an ordinary bottle, and anyone who watches a bar- 
tender knows that his skill in pouring just the right 
amount of whiskey is a combination of time and tilt of 
the bottle. With any restriction in the bottle, his skill 
goes for naught. And if a number of different distillers 
used different types of devices, the bartender would go 
crazy. 

And when you convert the bartender into a barber 
and make the product a hair tonic—the argument is still 
the same—as Pinaud, Bristol-Myers and others have 
found to their sorrow. 
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DODGE 
- 


Designed to Guard the Integrity of the Contents 





EFFICIENT 


These Molded Closures for MODERN MAID Products 


E’VE fitted these dainty bottles of 
“Modern Maid” (Arjay Laboratories, 


Inc.) with Dodge Molded Screw Caps of 
standard design. See how smartly they trim 
up the appearance of the little bottles. 
The special Dodge construction holds the 
liners firmly in place to give a perfect seal 


and reseal. 


Dodge Molded Caps can be fitted to your 
package, too. They are available in a wide 
variety of sizes, designs and colors. Send 


us samples of your bottles for suggestions 
and quotations. DODGE CORK CO., 


{eo INC., LANCASTER, PA. 


CORKS - MOLDED FLANGE CORKS - MOLDED QA CAPS 
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A 
Little Laughter 
Now and Then 


Some comic has dubbed 
this fellow the ‘’Cock- 
eyed King.” He's the 
only cockeyed thing 


around the place. 





Our designers see 
straight through to suc- 
cessful packaging. Let us 


focus a good idea on 





you! 
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NATIONAL COLLAPSIBLE TUBE CO. 


PROVIDENCE, R. I. 
New York Office: 331 Madison Ave., Tel. Murray Hill 2-0339 


CHICAGO: C. J. EICHMAN CO., 355 W. ONTARIO ST., TEL. SUPERIOR 7939 
DETROIT: J.P. GIROUX CO., 2970 W. GRAND BLvD., TEL. MADISON 5727 


REPRESENTATIVES IN OTHER PRINCIPAL CITIES 


BOTTLES and JARS 


>| @A full line of bottles and jars always 
in stock for immediate delivery. 











| 
| @ Available in small or large quantities. 
] Jars: Clear, Opal or Colored, in all 
standerd sizes—any quantity from 
| stock. 

| 

| 


@ Perfume bottles, standard moulds or 
| | special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 





caps. Let us quote on any size order 
for any type of bottle or jar. 








| 

| @ Bottles and jars with and without 
| 

| 


HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 
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IN OLD FAVORITES 


Embossed-Top corks rank high in consumer pref- 
erence ... here are “MODERNIZED” designs in 


these popular closures 


HE embossed-top cork was 

one of the first decorative 
closures ... and one of the best. 
It was attractive—and the live, 
resilient cork gave a sure seal and 
reseal. Today, there are still many 
drug and cosmetic products that 
need the safe, sure protection of a 
clean, live cork. 

The new Armstrong’s “‘stream- 
lined’? Embossed-Top Cork pro- 
vides the old faithful seal. And in 
addition, these embossed-tops have 
become more decorative than 
ever. New designs and colors 





bring sparkle and life to their ap- 
pearance. The wood tops are se- 
curely anchored to the corks, so 
that these closures are easily 
removed and replaced by con- 
sumers. 

Send for samples of Armstrong’s 
NEW Embossed-Top Corks. We 
will furnish prices on standard de- 
signs or designed-to-order lots, 
displaying your name or trade- 
mark. Write Armstrong Cork 
Products Company, Clo- : 
sure Division, 913 Arch 
Street, Lancaster, Penna. 





Armstrong’s 
EMBOSSED-TOP CORKS 


July ’35: 37,.1 


The Drug and Cosmetic Industry 








The Last Word in Orifice Reducers 


It will pay you to investigate Arm- 
strong’s Line of Orifice Reducers. 
They are carefully made of high grade 
metal and cork that’s live, resilient, 
and tapered to provide a snug seal. 
Metal parts are highly polished and 
stainless. Just the thing for the shaker- 
top container. Write for information, 
samples, and prices. 
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ELIZABETH ARDEN has designed a new 
and most attractive beach kit. The kit snaps 
over first one way and then the other. This 
very useful gadget contains Ardena Sun- 
Pruf cream, face powder, Ideal Suntan Oil, 
Ardena Velva Cream, and lipstick; all 
fitted snugly into pockets. A large mirror 
in one side facilitates the application of 
these products. 


LESQUENDIEU hes developed a new 
Tussy travel kit in a black box with snap 
fastening. The box with large mirror in lid 
contains all the essentials for a trip: Tussy 
skin lotion, powder, emulsified cleansing 
cream, lipstick, rouge, finishing cream and 
tissues. 


MARY DUNHILL presents a new cream, 
“Eventan,’’ a scientifically prepared cream 
that filters out the harmful ultra violet rays. 
It permits of a healthy summer tan without 
blistering or burning. 
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McKESSON & ROBBINS are engaged in 
an interesting package design job. Their 
packages, which have appeared for more 
than a century in a quiet tan and brown de- 
sign, are now being introduced in bright 
modern colors and designs which greatly 
increase the display value of the packages. 


NATRIPHENE—a_ disinfectant, antiseptic, 
fungicide, and deodorant, manufactured by 
the Natriphene Company, of Detroit, is 
packaged in a slide box with the double 
tablets wrapped in transparent cellulose. 


CREME VANISHAIRE, a depilato-y, and 
COSMICOL, a hair conditioner, were 
first introduced about nine months ago 
through Banford Beauty Schools. They have 
just been repackaged and old and new 
packages are illustrated. They are marketed 
by Beauty Laboratories, Inc., New York. 


COSMICOL 


Conditrone: for 
Scalp and He 











The STOW AWAY perfume container by 
COTY is a very neat arrangement for carry- 
ing perfume in the purse. It is a round, 
fluted, bakelite case, obtainable in blue, red, 
green and ivory with a glass cylinder full of 
Coty perfume. A convenient glass ap- 
plicator is affixed to a secure screw-cap. 


MERCK & COMPANY have combined 
the advantages of a screw cap with the 
easier pouring of a cork-finished bottle, and 
are using the new style package for carbolic 
acid sold to pharmacists. An extra pouring 
lip is the advantage of the finish which ex- 
tends up beyond the thread and has a 
tapered edge so that drops can be shaken 
from the edge of the bottle and no dripping 
on the fingers is possible. The black molded 
cap is a long skirted type with threads at the 
bottom, so that it can be used as a measure. 
Photo, courtesy of General Plastics. 
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Anew ‘Odo-Ro-No’”’ dusting powder which 
is also a deodorant has just been introduced 
by NORTHAM WARREN CO. A good 
looking box with a full size puff as well as 
a talcum powder tin have been chosen as 
containers. 
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SCANDIA JOURDE COSMETIQUES have 
recently been introduced into this country. 
They are marketed in six outlets in New 
York and on an exclusive basis in other key 
cities of the country. They form a complete 
treatment line and the items shown are 
representative members of the line. Photos 
courtesy von Miklos. 


Recent additions to the DIXIE DEB line are 
Almond Lotion and Brilliantine. Photo 
courtesy Phoenix Metal Cap Co. 


RITZTONE SUN OIL is a new sunburn 
preventative by Charles of the Ritz. The 
lotion filters out the destructive ultra-violet 
rays while permitting of penetration of the 
rays that produce the much desired tan. 
Typical Charles of the Ritz bottles are used 
as containers. 












































BOOKS 


OF IMPORTANCE to DRUG and 
COSMETIC MANUFACTURERS 
MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 
manufacture for everything in the cosmetic line. 


Price $6.00 
RATIONAL PHARMACEUTICAL TREAT- 


MENT OF COMMON SKIN DISEASES 
Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of skin, hair 
and nails. Any of the formulas given can be adapted by cos- 
metic manufacturers as a marketable corrective preparation. 


First Trade Edition, $5.00 
THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 


Compilation of about 15,000 selected recipes and processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 


HENLEY'S 
Twentieth Century Book of Ten Thousand 


Formulas, Processes and Trade Secrets. 


New Edition, 800 Pages, $4.00 
MODERN BEAUTY CULTURE, Verni 


All modern methods relating to the art of beauty with 100 
original prescriptions and recipes. 
Half Leather, 450 pages, $10.00 


PRACTICAL PHARMACEUTICAL CHEM- 
ISTRY, Cooper and Appleyard 


A systematic practical course in pharmaceutical chemistry for 


study of review. 
185 Pages, $1.75 




















REMINGTON'S PRACTICE OF PHAR- 
MACY, Cook and LaWall 


9,000 pages covering every phase of modern pharmaceutical 
requirements, service and activities. 


2070 Pages, Buckram $10.00 
A MANUAL OF PHARMACOLOGY 


Sollmann 


An outline of the current conceptions of the actions of drugs, 
especially from the point of view of their practical importance 


in medicine. 
1237 Pages, Cloth $7.50 

















MODERN DRUG ENCYCLOPEDIA AND 
THERAPEUTIC GUIDE, Gutman 


Provides an authoritative source of information embracing all 
the modern drug preparations. The What's What in drug 


products. 
1393 Pages, Cloth $7.50 


PHARMACEUTICAL RECIPE BOOK 


1,600 valuable pharmaceutical formulas for $5.00. 





The Drug and Cosmetic Industry 
101 WEST 31st STREET NEW YORK CITY 


Please remit with order. For other titles consult our Book Dept. 
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APPLICATORS 


Glass Products Sponge Applicators are smart 
looking and practical with specially attached 
dauber that will not pull out. Caps and fittings 
perfectly matched and assembled to eliminate 
delays in your assembly line. They are an 
ideal closure and applicator for all types of 
liquids and designed to satisfy the purchasers of 
your products by protecting the contents of your 
Deodorant and package. 


sunburn lotion 





applicator 


PIPETTES 


If you desire a dropper and closure that 
will render perfect service at a low cost, 
consult with us. Strong in construction, 
modern in design and uniform in qual- 
ity. Such is the reputation of Glass 
Products line. 











containers, closures, rods and other 
glass products—write us your require- 
ments, we will be glad to send samples. 


We manufacture a wide selection of I 


For perfume 














and other uses 


lass PRODUCTS CO. 


VINELAND, NEW JERSEY 


Chicago, I 
E. Mars & C 
308 W. Washington St 





SPEAKING 
OF 
HOSPITALITY 


1. J. Anderson, cotton broker 
... pays the McAlpin an un- 
usual compliment—for which 
we are grateful: 


*s* while the South is called the home of 
hospitality, our experience at the MecAlpin 
convinced my wife and me that there is also a 
genuine ‘Northern Hospitality’ quite refresh- 
ing to find in a big city like New York.” 

*From the private files of the McAlpin 


It’s a point of pride with the McAlpin to take interest in the 
personal comfort and welfare of every guest . . . and we'd like to 
prove it to you on your next visit to New York. May we expect 


you? 
JOHN J. WOELFLE, Manager 


from from from 
$250 $4.00 54.50 
SINGLE DOUBLE TWIN-BEDDED 


FREE: An interesting folder fully describing ALL 
the features of Hotel McAlpin. Please write for it. 


HOTEL M°ALPIN 


“‘The Centre of Convenience’’ 


BROADWAY at 34th STREET, NEW YORK CITY 
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RIEGELINE 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 


to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 


EE ———— 
AAGIELS * cmos cena 


SELL IT WITH LABELS! 
HORN LABELS freshen up your package for 


greater sales. Faithful service for over 40 years. 

















‘ JOHN HORN, 837 Tenth Ave., New York City 


(Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 















eeaes ! 
CITY a 
Decade tie ste: aise, shia) a leat Ace J 
; — : ofp j 
CAMEO 
CAMEO labels and seals create the Si< 
outward expression of your product by c+) 
their exquisite Die Work and Printing. SK 
Write for an assortment of outstanding ys 
labels designed and produced by us \\G 

and note their superiority in design 


« 
and craftmanship. 
\ \ CAMEO DIE CUTTING & ENGRAVING aN 
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A SERVICE 
FOR BUYERS OF 


Elansibe Jal 


N° container surpasses the collaps- 
ible tube in safety, convenience 
and in the matchless beauty of bril- 
liant color combination. 

Where your product is a cream, a 
cosmetic requiring a beautiful, well- 
designed container that will give in- 
dividuality and personality to your 
product, let our design department 
cooperate with you in developing a 
striking container. 

Our fifty years experience in the 
manufacture of collapsible tubes is 
cordially placed at your disposal. 


WHITE METAL MFG. CO. 
HOBOKEN, NEW JERSEY 


COLLAPSIBLE TUBES 
rand, 
BOTTLE SPRINKLER 
TOPS 








Detroit Office: 
R. M. Stevenson 
506 Donovan Blds. 


Chicago Office: 
Charles A. Rindell, Inc. 
64 West Randolph St. 


New York Office: 


F. Coguee.. . 
393 Seventh Ave. 
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PACQUIN LABORATORIES CORPO- 
RATION has taken over the sale of Christy 
Cosmetics. Lipsticks in a wide variety of 
shades, and rouge compacts are packaged 
in black and silver containers. 


Following the SHADDO manicure set in 
the mirrored box, which was shown here 
some months ago, MARION LAMBERT 
has introduced three new items in_ this 
‘“Shaddo’” series—a manicure set in a 
“Sun Crust’’ box, and a dusting powder in 
both mirrored and “Sun Crust’’ boxes. Each 
retails at $1.00. 


MENTHOLATUM has just added a com- 
panion product, Mentholatum Liquid for 
head colds. A dropper and some absorbent 
tissues are included in the package. (Photo 
courtesy Phoenix Metal Cap Co.) 











The new LUSTRSEAL, a molded cap, is 
being offered by Closure Service Corpo- 
ration. 


Two new additions to nail loveliness by 
ELIZABETH ARDEN are ‘“‘Nail-O-Tonik- 
Oil,” a rich penetrating oil which gives 
added life and beauty to both nails and 
cuticle, prevents broken, split and brittle 
nails, softens rough, ragged cuticle and 
eliminates hangnails; and ‘‘Nail-O-Tonik- 
Oil Enamel Polish,” a luster giving and 
strengthening nail polish to be applied both 
before and after the liquid polish. 
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a Carr-Lowrey Opal Jars meet every re- 


quirement of the particular cosmetic 





buyer. 










Now in stock for immediate delivery, in 
\ large or small quantities, in the follow- 
ing sizes: 1% 0z., 1 oz., 1% oz., 2 0z., 


' 3] 

; 3 02., 402., 8:02., 16.02. 

i Furnished from stock with black double 
| shell metal caps, the jars are made to 


G.C.A. standards and therefore molded 





or any standard metal cap may be used. 
We also design and manufacture opal 
jars from private molds. 








CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 





























Tbs Supsn Saleoman 
As important as the product itself is a confi- 
dence-compelling package that sets your 


product apart. ..a silent salesman that over- 
comes INDECISION. 


Write at once for sample packages of many 
famous, fast selling products---made from our 
high quality clay coated board, brilliant, im- 
maculate and so finely finished that it requires 
no embellishing cover of any kind. 


An expertly staffed art department is anxious 
to serve you (without cost) in the designing of 
EYE APPEAL packages that sell. 
Protect your product against 
counterfeiting. Use Patented 


Process Counterfeit-proof 
board cartons. Complete 


information on application. 
oti CARTON 
MAKERS 


| room Soecem ‘ 1 eat xen Si DRUG 
i 5) EP : . 4 ~ Fs | | DU STRY 
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AMERICAN COATING MILLS Inc. 


CARTON DIVISION ; 
NEW YORK CITY ELKHART, INDIANA a TraNcle 


22 East 40th Street Wrigley Building 
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Merchandising News 
(Continued from page 73) 
“If you feature any other 2d. or 3d. laxatives—then 
it will pay you better to feature ‘Ex-Lax’ 2d. size. If you 
show no 2d. sizes then please do not show this.” 


Cosmetic Buyers Conference 

A Cosmetic Buyers Conference and Exhibition “‘to 
effectively control perfume and cosmetic style con- 
sciousness”’ will be held at the Hotel Commodore, New 
York, September 9-12. 

The program for the four-day conference is being 
prepared by Thomas E. Jones, managing director of 
the conference. It is expected that about 100 lines of 
manufacturers’ products will be exhibited, and one of 
the purposes of the conference is to enable the buyers to 
cover a large number of lines in a short time. 

Working with Mr. Jones on the conference is H. 
Henry Bertram, of Frederick Loeser & Co., con- 
ference chairman. The program and entertainment 
committee consists of David Fischman, Saks-Fifth 
Avenue; M. J. Allderige, John Wanamaker; William 
Soloman, Whelan Drug Co.; M. Salzman, Jr., Stern 
Brothers; and S$. O. Becker, New Saks 34th St. 


Movie Promotion 


A new medium for possible cosmetic promotion is 
the “Fashion Magazine of the Screen,” a_ talking 
motion picture, to be released once each month to one 
department store in each city to be shown in daily 
exhibitions to consumer audiences. If you see pos- 
sibilities in it for your line, let us know and we shall be 


glad to put you in touch with its promoters. 


Spot Broadcasting 


Following its withdrawal from a contract with 
Columbia Broadcasting over that chain’s laxative 
rulings, as reported here last month, Ex-Lax has signed 
for spot broadcasts over 60 stations for the Fall. 
Several other of the larger drug and cosmetic houses are 
now using spot broadcasts and there are even a greater 
number discussing its possibilities. An important factor 
in these discussions is the fact that spot broadcasting is 
cheaper. 


Fuller Brush Tooth Paste 


The latest to enter the tooth paste market is the 
Fuller Brush Co. of Hartford, Conn. And probably, 
now that they have a tooth paste to go with the tooth 
brush, they'll soon have a hair tonic, a shampoo, a bath 
powder and who knows what else. 


Forgotten Menace 


To Dr. D. Jayne & Son, Inc., Philadelphia, round 
worms are “the forgotten menace.’ According to copy 
promoting “Jayne's Vermifuge,” ““most mothers believe 
their children quite safe from round worms, an almost 
forgotten but ever present menace. Yet as many as 
19 out of every 100 children in certain groups had 
worms, said U. S. Government experts who examined 
over 2,000 children.” 


Turntable Display 


One of the display people has worked out a turn- 
table display, run by dry-cell batteries, which permit 
action in your display, and present opportunities for 
increased effectiveness from standpoints of both sales 
and appearance. If you haven't seen them, let us know 
and we'll have a complete description sent to you. 


ts 





Entrance to the new Matchabelli offices and salon in New York 
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CANDYS CANDLES 


Candy & Company, Inc., line 


their candle boxes with soft 
KIMPAK to protect candles 


from chipping and scratching 





‘impak 


CREPE WADDING 


ps OUR wadding has been perfectly satisfactory in 
all respects...,” write Candy & Company, Inc., 


Chicago, Ill. They, like hun- 
dreds of other manufacturers, 
depend on KIMPAK to protect 
their merchandise against 
damage and breakage... eco- 
nomically. 

Let KIMPAK solve your 
packing problems. No matter 
if your shipment is large or 
small, metal, wood, glass or 
other material, there is a form 


KIMBERLY-CLARK CORPORATION, 


510 W. Sixth Street, Los Angeles 


8 South Michigan Ave., Chicago 


90 


= sae FREE! 1935 Portfolio of Kimpak 


KIMBERLY-CLARK COR- 
PORATION, Neenah, Wisconsin. 
Address nearest sales office: 8 So. 
Michigan Ave., Chicago; 122 E. 
42nd St., New York City; 510 W. 
6th St., Los Angeles, 


| 
| 
Gentlemen: Please send us the 1935 Portfolio of KIMPAK. | 
| 
| 
| 





DCI-7 
Company. 





Address 





Attention of.......... TEs Setar Our Product is 


122 East 42nd Street, New York City 
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and size of KIMPAK available to fit your needs. 
KIMPAK will not scratch or mar because it is soft 


and clean, without dirt or for- 
eign particles. It is resilient 
and guards against jarring 
and other forms of shipping 
damage. KIMPAK is light in 
weight and easy to apply. No 
waste or muss, Surprisingly 


economical, too. Find out what 
KIMPAK can do for you. Mail 


coupon now for FREE portfolio 
of samples. 


Neenah, Wis. 


July 735: 37, 1 





——— 








a 








Combination Packages 
(Continued from page 65) 


feated in his advertising attempt and the retailer 
coined a neat profit. A study of combination packages 
clearly indicates that the use of transparent sealed 


wraps, conspicuous stickers, special labels, etc., are of 


little avail in stopping this practice unless these wraps, 
stickers, etc., are so attached or placed as to mar or 
etch the surface of the units if removed. The most 
effective method of combatting this nuisance is to com- 
bine the units in such fashion that even casual cus- 
tomer inspection will clearly indicate something miss- 
ing. Such procedure requires in each case especially 
designed units and should be backed up by wide 
publicity to acquaint the consumer with its appearance. 
During the past two years several cosmetic houses have 
attempted combinations of face powder, lipstick, 
rouge, perfume, etc. In each of these cases it was im- 
possible to separate the feature of the combination 
without creating an obvious tampering with the pack- 
age. No satisfactory method, economically sound has 
been found to cope with the problem when standard 
individual containers are assembled in a single package. 
It is far more assuring to have special containers made 
up if quantity permits their manufacture. It should 
be recognized that the greater the value of the combi- 
nation package from the consumer viewpoint, the 
greater the inclination to split it up. If the expected 
run of the combination is overestimated the resultant 
surplus doubly invites the chiseler and his ilk to pur- 
chase job lots cheaply, break them down and sell at 
excellent profit. 

The material used in the assembly is of great im- 
portance. Compactness and ease of handling are not 
only essential but usually more economical. It is 
seldom that the assembly unit has any value after sale 
and is therefore discarded. For the true combination 
package permanent quality is of questionable advan- 
tage. The producer should depend on the use of form, 
color and lettering well adapted for greatest effect. 
Since volume in sales is a prime requirement it is 
usual to find multiple counter display in reatil estab- 
lishments. This being the fact, before a final design 
and set-up is accepted there should be at least 12 units 
made up by hand to give ample indication of their 
effectiveness in mass display. Failure to follow this 
simple rule has caused many packages to fail in their 
first function of attraction. Great care should be taken 
in the selection of materials such as boards, papers, 
inks, etc. Due to the nature of the combination ex- 
cessive and lack of care in handling may be expected. 
Trivial economies in materials as well as methods of 
construction usually are reflected in excessive returns 
and loss of sales due to disfigurement, etc., which are 
far in excess of the initial saving. Package designers 
and producers in this country have, as a whole, failed 
to contribute much of value in economical packages 
having real merit.  Garish, ill-conceived effects re- 
quiring excessive costs seem to be preferred. Much 
could be learned from the European market in this 
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respect, where extremely good taste combined with 
unusual drawing power is affected by carefully studied 
use of the most common place inexpensive materials. 
The combination package with its necessary cost 
economy should be and is an ideal unit to challenge the 
imagination in the use of such materials. 

Producing cost is of utmost importance. Since few, 
if indeed any, responsible retailers will accept a smaller 
discount, the producer must find his own salvation. 
The finally determined cost limit must be settled for 
each individual combination. One of the most fre- 
quently neglected cost factors is that of factory pro- 
duction. The combination is usually of absormally 
high run and short duration. This fact, if the run is 
properly organized, should produce savings not com- 
monly found possible in many line packages. Failure 
of the production control of the factory carefully to 
study methods prior to the run may produce sad faces 
in the final accounting. The second important cost 
factor is advertising value. Intangible as this factor 
may be, it is of real monetary value if the combination 
is properly and successfully marketed. Let us assume 
that a production cost of 25% of the retail price is the 
company policy for standard units of the line. It is 
quite possible that 359% may be a reasonable limit for a 
combination when all factors are considered. One suc- 
cessful combination recently marketed reached nearly 
50% cost limit. Packages giving such high consumer 
value as that just noted are apt to reflect on the sale 
of standard units unless the combination contains in- 
troductory products. One such package was so success- 
ful and effected so greatly the standard package sale 
that the sales division was forced to attempt another 
similar unit the following year in order to maintain the 
required annual total. A reaction of this kind is neither 
good from a production, sales or retail viewpoint. The 
value given was admirable, if confined to limits. Ex- 
cessive volume which overloaded the market to such a 
degree as to make the combination available over too 
long a period of time appeared to be the basic cause of 


the difficulty. 
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lives from hand to mouth 


— 


...and hand to cheek... and hand to nose. 
There’s a very important connection be- 
tween a lady’s face and the equipment she 
chooses to keep it in show-off shape. Here at 
Scovill, we’ve made it a point to study what 
she will buy—and won’t buy—in the fields 
of lipsticks, compacts, powder-boxes, all 
such cosmetic containers. We've analyzed 
over-the-counter sales and determined the 
importance of color, design, weight, novelty, 


g 
. . . . 
and convenience in reaching, and catching, 


her buying eye. 


All the practical experience we have gleaned 
goes into our development and manufacture 
of cosmetic containers. And some twenty- 
five years of manufacturing experience in 
this field enables us to fit our products to a 
customer’s ideas and budget as well as to a 


lady’s fancy. Result: many of the industry’s 





biggest successes have captured the market 


in Seovill-made containers. 











At your service at Scovill are skilled designers, 7 





style and sales experts, as well as complete f 
mechanical facilities for all kinds of metal 
container production. Our staff solicits dis- 


cussion of your particular problems with the 


eed 


hope of cutting costs, improving your line, 
enlarging your connection with the ladies 
who live hand-to-mouth. Scovill 


Manufacturing Company, Water- 





bury, Connecticut. 


SCOVILL 


SCOVILL MANUFACTURING COMPANY 
WATERBURY CONNECTICUT 


Boston Providence New York Philadelphia Atlanta Syracuse 

Pittsburgh Detroit Chicago Cincinnati San Francisco 

Los Angeles IN EUROPE: The Hague, Holland 
IN CANADA: 334 King Street, E., Toronto, Ontario 
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NEWS 


People 
Huisking Knighted by King 


Charles L. Huisking, president of 
Charles L. Huisking & Co., New York, 
has been decorated by the King of Nor- 
way who has bestowed upon Mr. Huisking 
the Knighthood of the First Class of the 
order of St. Olav. This honor was be- 
stowed upon Mr. Huisking because of 
continued interest in American-Norwegian 





CHARLES L. HUISKING 


trade relations, particularly with reference 
to cod liver oil. While the award by the 
king bears the date of May 28, the actual 
knighting of Mr. Huisking occurred at a 
dinner arranged by the Norwegian 
Counsel, and which was held at the 
Norwegian-American Chamber Counsel of 
which Mr. Huisking is a director. Mr. 
Huisking considers the award as an honor 
to the drug trade of this country. 


Lilly Receives Degree 

At the 113th annual commencement of 
the Philadelphia College of Pharmacy and 
Science, three men prominent in phar- 
macy and related professions received 
honorary degrees. They are: Dr. William 
A. Pearson, graduate both in pharmacy 
and in medicine and for twenty-two years 
dean of Hahnemann Medical College, 
Philadelphia. Eli Lilly, president of Eli 
Lilly & Co., Indianapolis. John M. Wood- 
side, Philadelphia College graduate of 
1903, member of the Pennsylvania Board 
of Pharmacy, and long a retail pharmacist 
in Philadelphia. 


Rose Laird to Europe 

Rose Laird, president of the company 
bearing her name, sailed for Europe on 
June 19. She expects to return in Septem- 
ber after having visited her salons in 
India and South 


England, Scotland, 


Africa. 
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Weekes Joins Arden 

Charles Weekes, for many years asso- 
ciated with Mckesson & Robbins, Inc., 
in charge of the development of new cos- 
metic products, has resigned to become 
associated with Elizabeth Arden Labora- 
tories, Hollywood, Calif. 


Brobst Joins Nutrition Research 

M. F. Brobst, four years Chicago branch 
manager for special markets division of 
Health Products Corp., Newark, N. J., 
covering territory from Pennsylvania to 
the West Coast in the introduction and 
sale of vitamin concentrates, has resigned 
and has accepted the position of vice- 
president and director of sales for Nutri- 
tion Research Laboratories, Inc., Chicago. 
This concern, having completed two years 
of basic research work, now enters the 
pharmaceutical, food and special animal 
feeding fields with their new Vitamin D 


concentrate. 


Puffer Tops Golfers 

The Chemical Salesmen’s Association 
held its initial golf tournament of the 
season at Baltusrol, Short Hills, N. J.. 
June 18. Bruce Puffer of the American 
Commercial Aleohol Corp., turned in the 
winning card in the class A flight. Victor 
E. Williams of the Monsanto Chemical 
Company was runner-up and Walter Mer- 
rill of the Joseph Turner & Company was 
third. The class B. prize was taken by 
William S. Auchincloss, of the “Oil, Paint 
and Drug Reporter.” Oscar Lind of the 
Dow Chemical Co. was second and Ira 
P. McNair of “Soap” was third. The 
kickers handicap was won by A, Heffler, 
a guest, and other prizes were won by 
Charles Kelly of Haggerty Brothers and 
Arthur Rowe of Heyden Chemical Corp. 
E. W. Haley, of the Columbia Alkali 
Company, won the prize for the least 
putts. 


Mahlon Buck Wins 

J. Mahlon Buck, president of the Phila- 
delphia Drug Exchange, was also winner 
of both low gross and low net in the 
association’s golf tournament held June 12 
at the St. David’s Golf Club, Wayne, Pa. 
Other prize winners were: Low gross, 
William Cleary ;runner-up, Herman Rhine- 
hart; putting, George Rieger (awarded by 
drawing in a three-cornered tie); highest 
score; L. P. Noaker. Quoits, Edward 
Moore and William Keefer. Out-of-the- 
hat, Joseph Gonzales, F. J. Durst, Fred 
Breen, Charles Neal, and G. A. Beaumont. 


Antonow—Kentucky Colonel 

Samuel L. Antonow, president of the 
American Druggists Syndicate, V. Vivau- 
dou, Inc. and Delettrez, Inc., New York, 
has been appointed a Colonel by Gonervor 
Ruby Laffoon of Kentucky. 
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Brush Heads Amer. Home 


American Home Products 
Detroit, has elected Alvin G. Brush as 
chairman of its board of directors. Mr. 
Brush has been president of Affiliated 
Products, Inc., New York and Chicago, 
and was formerly a member of the firm of 
Smith, Brush & Davis, auditors. He is a 
member of the executive board of the 


Toilet Goods Association. 


Corp., 


Eaton to Continue in Politics 


Melvin C. Eaton, vice-president of the 
Norwich Pharmacal Co., has confirmed 





M. C. EATON 


reports that he intends to seek re-election 
as chairman of the Republican State Com- 
mittee for New York. 


Templin Quits Pepsodent 

Walter W. Templin has resigned as 
director and vice-president of the Pepso- 
dent Co., Chicago. 

J. Baxter Gardner, who has been con- 
nected with the advertising department 
of the company for four years, has been 
made assistant advertising manager. 


Rothschild with Marshall Field 
Hebert Rothschild is now associated 
with Marshall Field & Co., Chicago, in 
charge of the cosmetic manufacturing and 
production departments. Mr. Roths- 
child was formerly connected with Lancelle 
Perfumers, Inc., and Joubert Cie., New 


York. 


G. Bayer's 40th Year 
Gustave Bayer celebrates his fortieth 
year with Merck & Co., on July 15. 


Cannon—Princess Pat Sales Mgr. 

T. F. Cannon has been appointed to the 
position of sales manager of Princess Pat, 
Ltd., Chicago. 


Mott Quits Forhan 

George A. Mott, advertising manager of 
the Forhan Co., New York, for the past 
eight years, has resigned, effective July 1. 
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SUCCESS 
or FAILURE may depend 


OAP is a most important and can be a troublesome ingredient in 


dentifrices. 


Specific cases have shown that too often the trouble in manufactur- 
ing a tooth paste or a tooth powder can be attributed to the use of a 
soap which is chemically or physically at variance with some character- 


istic of a particular dentifrice formula. 


The exacting buyer must consider the following points in choosing 
the proper type of soap: 


Color; taste; moisture content; mesh; titre; 
odor; free sodium carbonate; alcohol 
residue; water residue and iodine value. 


In addition, of course, the soap must contain no free alkali. 


POWCO BRAND Neutral Powdered Soaps meet these exacting 
requirements and are Laboratory Controlled guaranteeing uniformity 


of chemical and physical characteristics. 


Selection of refined edible oils by test and full production con- 
trol safeguard POWCO BRAND soaps against rancidity, hardness or 


discoloration. 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 


Tested Quince Seed @ Powdered Neutral Soaps @ Concentrated Shaving Cream Base 


Send for Samples and Detailed Information 
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Teeter—Camera Fiend 

Albert A. Teeter, secretary of Charles 
Ptizer & Co., New York, is a camera fiend. 
And when we say “‘fiend,’” we mean it. 
Bert has so many cameras we can’t count 
them anymore, and in addition to all his 
Graflexes, ete., he has no less than two 
Zeiss Contax Cameras with all kinds of 
lenses. One would wonder why even a 
‘“‘tiend’’ would have to have two cameras 
of the same kind, but if you understood 
Bert's a hobby you 
wouldn’t wonder any more. Bert has the 
two cameras so that he can carry very 


way of going at 


sensitive film in one for taking shots in- 
doors and in poor light; while in the other 
camera he can carry a slower film which 
will give superior enlargements of outdoor 
shots. 

Just after Bert had gotten well under 
way with the camera business, a new baby 








ae 
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THE TEETER BABY 
a break for Bert 





arrived in the Teeter household. This was 
a real break for Bert and his cameras, and 
he went to work promptly. The baby was 
born about 12:30 A. M., and at 10 o’clock 
the same morning Bert snapped the baby 
in the nurse’s arms. Prints of the picture 
were delivered the following day to friends 
of the family. 

Of course Bert does his own developing, 
having a dark room in his cellar 12 ft. x 
12 ft. with two enlarging machines and 
much other apparatus. Furthermore, the 
dark Bert 


says the thing to do on a real hot day is 


room is air-conditioned, and 
get down in the dark room and go to work. 
One thing about Bert is that he looks out 
for his while working at his 


And speaking of comfort, Bert 


comfort 
hobbies. 
now has a new telephoto lens with which 
he can sit on the dock and snap people 
some 300 feet away. If he ever published 
some of these pictures, we imagine Bert 
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would be after than Al 
Capone was in his palmiest days. 


Bert openly admits that he has taken 


more sought 


no less than 2,000 pictures of the new 
baby who is now only nine months old. 
He has recently been elected a member of 
the Royal Photographic Society of Great 
Britain and we think we sense that he is a 
little proud of the fact. To many people, 
election to such a society might cause 
them to rest on their oars. But not so 


with Bert. This only spurs him on to 
greater achievements, and he is now 


having a still better camera specially im- 
ported from Europe. 


Portrait of C. E. Dohme 


A portrait of the late Charles E. Dohme, 
the Maryland 
Pharmacy from 1897 to 1904, was pre- 
sented to that University by his 
Dr. Alfred R. L. 


Commencement 


president of College of 
son, 
Dohme, at the recent 
Exercises. Charles C. 
Neal, general manager of the pharma- 
ceutical laboratories of Sharp & Dohme, 
Inc., was also one of the speakers. 


Gesell Designated by Government 
William H. Gesell, executive vice-pres- 
ident of Lehn & Fink, has been designated 
by the United States Government as one 
of the four official delegates to the Sixth 
International Congress for Scientific Man- 
agement, to be held in London, July 15 


to 20. 


Farrell's 31st Anniversary 

Herbert W. Farrell, president of Arthur 
A. Stilwell & Co., New York, and Mrs. 
Farrell recently visited Atlantic City for a 
few days to celebrate their thirty-first 
wedding anniversary. Congratulations, 
Herb, say we. 


Cross Joins Pulp Products 


Jacques M. Cross, until recently man- 


ager of the development department of 


the Continental Can Co., is now sales and 
development manager of the Pulp Prod- 
ucts Company, Inc., New York. 


Elizabeth Chew Marries 


Miss Elizabeth Chew, daughter of John 
Chew, of New York, Scarsdale, and Gay- 
lord, Va., was married, July 1, to John 
Donald Richardson II, of Chicago and Gay- 
lord, Va. 


Russell Heads Newskin 

Louis J. Russell was recently elected 
president and secretary of the Newskin 
Co., Brooklyn, N. Y. John L. Anderson 
at the same meeting was made vice-presi- 
dent and treasurer. The Newskin Com- 
pany is celebrating its thirty-fifth year in 
business. 
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LaWall to Copenhagen 

Dean Charles H. LaWall of the Phila- 
delphia College of Pharmacy and Science 
sailed for Copenhagen on July 3rd_ to 
attend a meeting of the International 
Committee on Uniform Methods of Opium 
Assay which has been doing cooperative 
research work upon this subject since 1931. 


Dr. Bliss Addresses A. Ph. A. 

Dr. A. Richard Bliss, Jr., dean of the 
School of Pharmacy at Howard College, 
addressed the convention of the Alabama 
Pharmaceutical Association in Birming- 
ham, June 17, 19 and 20. 


Jargstorff Joins Smith Chem. & Color 
George W. Jargstor{f formerly 
ciated with the C. Kk. Williams & Co. of 


Easton, 


asso- 


has terminated his connection 
with that company to become affiliated 
with the Smith Chemical & Color Co. of 
Brooklyn, N. Y. He will handle the sales 
the 


district and may be addressed in care of 


of colors and chemicals in Eastern 


the company, at 55 John St., Brooklyn. 
Richard Fourman 


Dr. and 


nounce the birth of a boy, Richard, on 


Mrs. Victor G. Fourman an- 
June 13. Dr. Fourman is chief chemist 
for Compagnie Parento, Inc., Croton-on- 


Hudson, N. Y. 


Carragan to Japan 

Sydney B. Carragan, head of the export 
and import division of Takamine Corp., 
New York, will leave for Japan early in 


August in connection with the large in- 





SYDNEY B. CARRAGAN 


terests which Takamine Corp. has in the 
Orient. He will be accompanied by Eben 
T. Takamine, president of Takamine 
Laboratory, and they expect to effect a 
number of new import and export rela- 


tionships. 











Phil Rising Recovering 

Phil Rising, Chicago representative for 
Chas. Pfizer & Co., is making an excellent 
recovery from injuries sustained in an 
automobile accident May 31 near Fort 
Wayne, Ind., when enroute to the annual 
meeting of the American Pharmaceutical 
Manufacturers Association at Hershey, 


Pa. 


Hinderer Joins Huisking 

Edward Hinderer, who until a_ few 
months ago had been associated with S. G. 
McCotter & Co. for sixteen years, has 
joined the sales forces of Charles L. 
Huisking & Co., New York. 


Sutter Joins Lightfoot Schultz 
Maxwell Sutter has joined the Lightfoot 
Schultz Co. in the capacity of assistant 
chemist. He will be associated with the 
company’s plant at Hoboken, N. J. 


Angst Heads Pitman-Moore 

The board of directors of the Pitman- 
Moore Co., Indianapolis elected Carl N. 
Angst president of the company, to suc- 





CARL N. ANGST 


ceed James E. Bartlett, resigned. Mr. 
Angst had been vice-president of the com- 
pany, with which he has been associated 
for thirty-one years. 

Mr. Angst retired this year as president 
of the American Pharmaceutical Manu- 
facturers Association after serving two 
terms. 

James E. Bartlett was president of the 
Pitman-Moore Co. for twelve years. He 
will remain as a member of the board of 
directors, but plans to ease himself of 


most of his business activities. 


Picker in Good Health Inst. 

Sidney Picker, formerly of the Crystal 
Corp., New York, has bought a_ half 
interest in Good Health Laboratories, 
15 E. 17th St.. that city. 
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Britton Heads Bay Co. 


John S. Britton, formerly vice-president 
and general sales manager, has been made 
president of the Bay Co., succeeding 
Charles U. Bay, who has become chair- 
man of the board of directors. C. A. 
Willard has resigned as treasurer and 
assistant to the president. 

Other new officers of the Bay Co. are: 
vice-president, Oscar W. Smith, Detroit; 
N. H. F. McLeod, secretary-treasurer. 
Directors are: Mr. Smith, Mr. McLeod, 
Dr. A. W. Lescohier, Mr. Britton. 


Beardsley Impressed 

C.S. Beardsley, Dr. Miles Laboratories, 
Inc., Elkhart, Ind., was much impressed 
by the Incan pillows while on a recent 
tour through South America. He reports 
that they consist of sections of mahogany 
logs covered with canvas. 


Companies 
Anusol Trade-Mark Valid 


Confirmation of the exclusive rights of 
Schering & Glatz, Inc., to the trade-mark, 
*Anusol,”” was given June 13 by Justice 
John N. Walsh, of the Supreme Court of 
the Court of New York, in a decision 
against the American Pharmaceutical 
Company and Philip Kachurin. Justice 
Walsh, affirming the findings of James A. 
O'Gorman as referee, issued an injunction 
forever restraining Kachurin and his com- 
panies from using the designation, ‘‘Anu- 
sol,”” or any copy or colorable imitation 
thereof, and awarded to Schering & 
Glatz full costs and damages based on 
sales of so-called ‘*Anusol’” by the de- 
fendants since November 4, 1921. 

Costs were also awarded to the Chem- 
ical Foundation, unpleaded defendant, 
against the American Pharmaceutical 
Company and Philip Kachurin. 

Justice Walsh’s decision included the 
following dicta: 


FINDINGS OF FACT 

41. The business of the defendants in 
the sale of the product marked ‘‘Anusol,”’ 
either alone or in combination with other 
words or letters, is a deliberate and in- 
tentional fraud upon the public and upon 
the plaintiff. 

12. The sale of hemorrhoidal supposi- 
tories by defendants under labels bearing 
the mark, “‘Anusol,” has created con- 
fusion in the minds of druggists and of 
the public between the product of the 
plaintiff and that of the defendants; and 
the substitution by druggists of defend- 
ants’ product for the plaintiff's is widely 
practiced and encouraged by said de- 
fendants. 

44. . . . the sale of anusol or anusol 
A.P.C. is a part of a general course of 
conduct on their (American Pharmaceu- 
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tical Company, Inc.) part to market their 
products under names similar to those in 
use by their competitors. 


CONCLUSIONS OF LAW 

1. The notation, “‘Anusol,”’ is a good 
and valid trade-mark for hemorrhoidal 
suppositories within the United States in- 
cluding the State of New York. 

2. Plaintiff is the sole and exclusive 
owner of said trade-mark, ‘‘Anusol,”” and 
the good-will of the business pertaining 
thereto within the United States, including 
the State of New York, and is entitled to 
the exclusive use thereof within such 
territory. 

6. Defendants by the use of the nota- 
tion, “‘Anusol,”” on hemorrhoidal supposi- 
tories have infringed plaintiff’s trade- 
mark, “‘Anusol,” and have been guilty of 
unfair competition. 

14. Plaintiff is the sole and exclusive 
owner of the trade-mark, “Anusol,” and 
of the good-will of the business pertaining 
thereto within the United States, in- 
cluding the State of New York, by reason 
of the sole and exclusive use of said trade- 
mark by itself and its predecessors in 
business. 

20. L. That the defendants and each of 
them within thirty days after the service 
upon their attorneys of this interlocutory 
judgment with notice of entry, at their 
own expense, send to every person, firm or 
corporation in the United States to which 
they or either of them have, since the 
beginning of this action on November 4, 
1931, sent any price lists or other ma- 
terial offering for sale anusol or anusol 
A.P.C. a copy of this interlocutory judg- 
ment and a letter stating:— 

“The New York Supreme Court has held 
that ‘Anusol’ is exclusively the trade- 
mark of Schering & Glatz, Inc., that we 
have infringed it, and have competed un- 
fairly with Schering & Glatz, Inc., in re- 
spect thereto. We, therefore, are unable 
to supply you with this product in the 
future and request that you strike out 
from the price lists that we have sent 
you any reference thereto whatsoever. At 
the order of the court, we enclose here 
with a copy of its judgment herein. 

“Very truly yours, 
**American Pharmaceutical Company, Inc, 
“or 
“Philip Kachurin 
“Doing business under the name and 
style of Kachurin Drug Company.” 

Schering & Glatz, Inc., was granted a 
similar injunction, April 13, 1935, re- 
straining the American Pharmaceutical 
Company from using the designation, 
“Urotropin.”’ 


Kuhne-Libby Folder 


Kuhne-Libby Co., New York, has pub- 
lished a folder describing its mineral oils, 
petrolatums and other products for the 
drug and cosmetic industry. Copies avail- 
able upon request. 
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Baker's ) 


A partial list of Tonnage 
Fine Chemicals held 
under rigid control, at 
no price premium. 


Alkali Bromides 


‘HAVE YOU MODERNIZED rfid 


Magnesium Oxide 


» YOUR PRODUCTS LATELY? sath Sa eties 


Subnitrate and other Salts 


F YOU manufacture drug, pharmaceutical, or cos- 





The J. T. Baker Chemical Co., pioneer of C. P. 
Laboratory Reagents, is making today a number of medicinal 
and pharmaceutical chemicals with qualities long hoped for 
but previously unfound, except at prohibitive prices. The 
unique features of these chemicals have re-vitalized the 
sales and advertising appeals of many nationally-known drug 


and cosmetic items. 


Because Baker is comparatively new in the fine chemical 
field, frequently the full significance of these Baker contribu- 
tions to better quality and convenience is not fully realized. 
Those who have discovered Baker are loud in their praise 
of the remarkable purity of Baker Fine Chemicals. That is 
why Baker has earned the business and good will of so 
many discriminating manufacturers in the drug and pharma- 


ceutical field. 


Perhaps you, too, have a drug or cosmetic item that needs 





modernizing to increase its usefulness, and step up sales. 


PEAS, epee 


Why not investigate the Baker line of Fine Chemicals? You 
will find the Baker representative worthy of your confidence 
—a true reflection of the entire Baker organization. See the 


Baker representative the next time he calls. 


J.T. BAKER CHEMICAL CO., Phillipsburg, N. J. 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 624 South Michigan Blvd. 


Baker’s fine 








Caustic Potash and Soda 
Sticks and Pellets 


metic items and have not modernized your prod- Rochelle Salt 
ucts lately, this message may increase your sales. Lead Acetate 
Salicylates 
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JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 
Distributors: 
H. J. BAKER & BRO. 


271 Madison 


New York, N. Y. 


Ave. 
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ETHYL ALCOHOL PRODUCTION 
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(moving twelve-month averages, 1931 = 100) 


Production 1935 1934 
1000 Jan.-April 49,136 52,610 
proof April 14,235 12,731 
gals. March 12,844 12,313 | 

Sales 
1000 Jan.-April 45,524 43,833 
proof April 10,866 9,946 
gals. March 14,620 11,464 





SALES AGAIN ABOVE YEAR AGO 


The April sale’s figure for industrial 
ethyl alcohol, while down from the 
March total due to the seasonal letup in 
demand, repeated the performance made 
last month by again showing a gain over 
the comparable month of last year. Total 
sales reported so far this year are also 
slightly above the comparable total for 
1934. Production figures, on the other 
hand, are lower for the first four months 
of this year than last. 


ALCOHOL PRICES ANNOUNCED 
UNCHANGED FOR THIRD QUARTER 








Contract prices for industrial alcohol 
have been announced for third-quarter 
delivery at no change over the quotations 
prevailing at the close of the second 
three months’ period. 

Increased raw material costs have con- 
tinued to give underlying strength to the 
price situation and current quotations 
have been firmly held. 





PERFUME & COSMETIC EXHIBIT 
SCHEDULED FOR FALL BUYERS 


The first Perfume & Cosmetic Buyers’ 
Conference & Exhibit is scheduled to be 
held in New York City the second week 
in September, according to a recent an- 
nouncement. The conference is planned 
to give the perfume buyer an oppor- 
tunity to view a wide variety of lines 
with a minimum of energy. In addition, 
it is intended to make the gathering a 
clearing house for news of the industry 
on merchandising ideas, trade practices, 
and market information. 

Plans call for making the exhibit an 
annual event and also for sponsoring a 
national “Cosmetic Week” to obtain de- 
sirable consumer publicity. 


Prepared Monthly by the U. 


| 82% OF CONSUMING INDUSTRIES INCREASED 
USE OF SPECIALLY DENATURED ALCOHOL IN YEAR 





Marked Gains Also Recorded in Production and Use of All 
Industrial Alcohol During 1934 Fiscal Year 


Of the forty major alcohol consuming industries classified according to the 
type of products manufactured, thirty-three of them, or eighty-two percent, 
recorded sizeable increases in the use of specially denatured alcohol during 


ALCOHOLIC INJECTIONS ADVOCATED 
FOR TREATING LUNG AILMENTS 


The injection of pure alcohol directly 
into the blood stream through a vein so 
that it will be carried directly to the 
lungs is a new treatment for lung ab- 
scesses and similar conditions proposed 
by a Polish physician and approved by 
many European specialists, according to 
a recent press report. 

Alcohol is recognized as an efficient 
germicide especially for the kinds of 
germs which sometimes linger after an 
attack of pneumonia and cause more or 
less severe lung abscesses. Heretofore, 
the trouble has been to get the alcohol 
into the tissues where the germs are 
located. 

The administration of alcohol by in- 
jection for use as an anesthetic was ex- 
perimented with by a Mexico City physi- 
cian several years ago and it was in fol- 
lowing up this method that its action in 
curing lung abscesses which had resisted 
every other kind of treatment, was dis- 
covered. According to the report, en- 
couraging results have also been ob- 
tained with several other germ infec- 
tions. 





The use of pyrethrum flowers as an insecticide 
raw material is well known but the medicinal 
properties of this herb have only recently 
come under careful investigation. In line 
with the above, a Pyrethrum ointment has 
been announced which is reported to be an 
effective, non-irritating scabicide. 


the 1934 fiscal year, according to the 
statistical report made public last month 
by the Alcohol Tax Unit of the Internal 
Revenue Bureau. 

During the period covered by the re- 
port, which ended July 1, 1934, both pro- 
duction and use of industrial alcohol 
made marked recovery from the preced- 
ing year. A total of 82,241,403 wine gal- 
lons of denatured alcohol were produced 
compared with 61,600,347 wine gallons 
for the year ending July 1, 1933. Com- 
pletely denatured alcohol production ac- 
counted for 27,174,311 wine gallons and 
specially denatured production for 55,- 
067,092 in the 1934 year compared with 
26,524,231 and 35,076,116 gallons re- 
spectively in 1933. 

n addition to the above, 16,154,000 
gallons of pure ethyl alcohol were with- 
drawn tax-paid for industrial use and 
1,404,000 gallons were withdrawn tax- 
free for hospital and scientific use 

Use of S.D. Index of Activity 

The use of specially denatured alcohol 
by consuming industries grouped accord- 
ing to the type of products manufac- 
tured provides a most interesting com- 
parison between the two years for which 
figures are given. Also, the amount of 
S.D. alcohol used by these industries 
should serve as a fairly accurate index 
of the industrial activity for each of 
them. 

For example, the group “Chemicals 
and food products” showed not only the 
largest use of specially denatured alco- 
hol but also accounted for the largest 
gain in volume over the preceding year. 

(Continued on next page) 








COMPARATIVE LIST OF INDUSTRIES USING SPECIALLY DENATURED ALCOHOL 





Products 
Antiseptic solutions 
Artificial sil 
Barber-supply preparations 
Bathing alcohol 
Bay rum 
Candy glaze 
Cement 
Chemicals and food products 
Dentifrices and tooth paste 
Deodorants and disinfectants 
Drugs and medical supplies 
Dyes and dye intermediates 
Electrical supplies 
Ether 
Ethyl acetate 
Ethylene 
Fr sapere! and insecticides 
Hair ton 
Hats 
Hydraulic brake fluid 
Lacquers, lacquer thinners and solvents 
Leat her and leat her | solutions and substitutes 
Liniments and lotio 

1 






am and lubri ating « 
aphic supplies 
Polishes and cleaning ui 
Pyroxylin and pyr« xylin n plastics 
Resin and synthetic resin materials 
Shellacs, varnishes, and paints 
Soaps, all kinds 

Solvents 

Tincture of iodine 

Tobacco and tobacco solutions 

et preparations 

let waters 

Vinegar 

Miscellaneous articles and uses 














Total 





Ss. ro fe Used 5S. sc A. Us 
932- = Comparison 
aD 07 1 94,204 





4,3 
440, 540 429,029 


96,302,843 66,823,343 


+ 29,479,500 

















S. Industrial Alcohol Co. 
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SUCROSE OCTA ACETATE, NEW 
SUGAR DERIVATIVE, HAS MANY USES 


Sucrose octa acetate, a an ester derived 
from sugar, is probably already best 
known as the denaturant for Specially 
Denatured Alcohol 23-G, the newly au- 
thorized rubbing alcohol formula. This 
product, however, is reported to have 

many varied industrial applications. Su- 
crose octa acetate is a white, crystalline 
material, and because of its novel physi- 
cal properties and the range of solubili- 
ties in nearly all common organic sol- 
vents, it is believed many uses will be 
found for it. 

Among those suggested are: as a resin 
plasticizer, in moulding resins for elec- 
trical parts, as a constituent in water- 
proofing insulating papers, and for ap- 
plication to cloth to produce a glossy, 
water-repellent surface. 


REQUIREMENTS FOR LABELING 
VITAMIN PRODUCTS CLARIFIED 


For the purpose of clearing up any 
questions concerning the proper labeling 
of products containing vitamins A or D, 
or combinations of them, the Chief of 
the Food and Drug Administration has 
issued the following explanation: 

“Many products compare their vita- 
min A and D potency with a stated vol- 
ume of cod liver oil. If statements of 
this character are made, they should be 
literally true. For example, if the label 
of a medicine states ‘Each tablet equals 
one teaspoonful of cod liver oil in vita- 
mins A and D potency,’ it should contain 

the same number of vitamin A and D 

units as would be contained in not less 

than 4 cc. (3.67 grams) of cod liver oil, 
of U.S.P. potency. In terms of the 

U.S.P. standard for cod liver oil which 

became official on January 1, 1935, this 

would require each tablet to contain not 
less than 2200 units of vitamin A and 

not less than 312 units of vitamin D. 

“Manufacturers should state vitamin 

A and D potencies in terms of the new 

U.S.P. units. Because differences in the 

clinical efficacy of vitamin D from dif- 

ferent sources have been reported, it is 
desirable, and in many instances neces- 
sary in order to meet the requirements 
of the Federal Food and Drugs Act, to 
state the source of the vitamins A and 

D. For example, ‘From cod liver oil.’ All 

direct or implied claims comparing prod- 

ucts of this sort with cod liver oil should 
be true in terms of the new standard for 
cod liver oil.” 


INCREASED USE OF $.D, ALCOHOL 
(Continued from preceding page) 
A total of 20,949,802 wine gallons of 
S.D. alcohol were used in the manufac- 
ture of these products in the 1934 year, 
compared with only 9,247,122 wine gal- 
lons in 1933. On the other hand, the 
artificial silk industry, which was the 
only major group to register a sizeable 
decline in the amount of S.D. used, 
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IMPROVED STIRRING DEVICE FOR 
MAKING SOLVENT EXTRACTIONS 


A novel stirring device for extractions 
by means of immiscible solvents such as 
ether-water, where the need for intimate 
contact between the liquids is apparent, 
has been developed in the chemical lab- 
oratory of the University of Pennsyl- 
vania. 

When this stirrer is 
rotated in the direction 
indicated by the ar- 
rows as shown in Fig- 
ure I, liquid is drawn 
from one layer and 
sprayed through the 
second layer in fine 
droplets. This provides 
the necessary intimate 
contact, with large in- 
terfacial surface, be- 
tween the liquids. It 
is said that this stirrer is especially use- 
ful for continuous extractions since the 
body of the liquid which is being sprayed 
is practically undisturbed and may con- 
tinuously be drawn off during the 
operation. 

Figure I shows the details of the stir- 
rer used to lift a heavier liquid and spray 
it through a lighter liquid layer. When 
rotated counterclockwise, the jets, B, 
cause a decrease in pressure within the 
hollow shaft of the stirrer and the heav- 
ier liquid is drawn up through the open 
end of the shaft and sprayed through 
the jets into the upper liquid. A stirrer 
of this type was successfully used in 
treating organic liquids with sulphuric 
acid where the ratio of acid to the liquid 
was very low and uniform treatment 
was essential. 

Figure II shows the 
modification of the design 
to secure downward flow. 
Here the jets, B, rotate 
in the heavier liquid and 
the lighter liquid is | 
drawn through four open- 
ings in the shaft at A. | | 
This type of stirrer has m 
been used for continuous 
ether extractions of aque- Fics II 
ous solutions. ne 

The stirrer used in the U. of P. labora- 
tory was constructed of 5 mm. inside di- 
ameter glass tubing; the jets are 1 cm. 
from the center and have openings of 
about 0.6 mm. In the downward flow 
stirrer, the openings at A are about 1 
mm. in diameter. 

















showed a decrease of 2,945,819 wine gal- 
lons used in 1934 compared with 1933. 

Production of ethylene gas showed the 
largest percentage gain in the amount 
of specially denatured alcohol used— 
from 157,500 gallons in 1933 to 768,202 
gallons in 1934—an increase of 380 per- 
cent. 
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The items inthis columnare gathered from 
many varied sources. Further information 
on any of them may be obtained by writing 
toast: 

U S | 
Investigations of bergamot oil, conducted in an 
effort to discover new uses for this product, 
are said to have disclosed that it has both 
disinfectant and insecticidal properties. The 
use of bergamot oil, particularly as an in- 
secticide ingredient, is held to be advanta- 
geous, as this essence perfumes the atmos- 
phere in place of filling it with the usual 
penetrating odor of ordinary disinfectants. 
U S | 
A new type pulverizing machine, which allows 
the use of large air passages and free flow 
of the fine materials, is said to result in in- 
creased capacity. Variable speed control 
permits application of a single unit to va- 
rious grades of materials such as pigments, 
tale, clay, chemicals, limestone, and crude 
chalk. It is reported that tale of a fineness 
of 99.9 per cent through a 325 mesh is being 


obtained. 
U s 1 


A new corrosion-resistant filter material has 
been announced. It is made in a variety of 
shapes; plates, pipes and blind end tubes, 
and can be produced in special shapes for 
specialized filter jobs. Because of the corro- 
sion-resistant properties, it is said to be ap- 
plicable to filtering of liquids and gases 
which might be contaminated by corrosion 
of ordinary filtering materials. It is said to 
be mechanically strong, may be machined 
and is easily cleaned. 

U S ! 
“Custom-built colloid mills” are now being of- 
fered for use in connection with emulsions 
and suspensions—each mill being designed 
to meet the requirements of the particular 
job to be done. 

U I 
Accurate pH determinations of colored, turbid 
and viscous liquids as well as semi-solids, are 
claimed for a new pH tester. It operates by 
the “indicator strip method” and is said to 
provide a simple, practical method of meas- 
uring hydrogen ion concentration. 

U S ! 


Dehydrated molasses, in dry powdered form, is 
suitable for use as a carrier for poisons, re- 
pellents, insecticides, etc., according to 
claims of a recent U. S. Patent. The chief 
advantage is said to be the fact that the 
dehydrated molasses will readily dissolve and 
spread upon contact with a moist surface. 
It serves to attract insects having a sense of 
smell and taste, thereby aiding their de- 
struction. 
s | 


Carbon dioxide, an important by-product of 
the manufacture of alcohol, has found a new 
use in the jewelry field. In solid form it is 
employed in detecting genuine diamonds and 
pearls from their counterfeits. It is claimed 
that the genuine stones emit a characteristic 
“noise” when touched with the solid CO,. 
Another report states that a quartz lens may 
be distinguished from a glass one in the 
same manner. 





“S. INDUSTRIAL ALCOHOL Co. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


ETHYL ALCOHOL 


SPECIALLY DENATURED-All Formulas © COMPLETELY DENATURED-All Formulas « ANHYDROUS-Denatured « ABSOLUTE-Pure 


SOLOX -The General Solvent ¢ 


PYRO -T7he Standard Anti-Freeze 
PURE (190 PROOF) TAX PAID—TAX FREE 


U. S. L—U. S. P.-Ethyl © WEBB’S-Ethyl 


SUPER PYRO -The Rustproof Anti-Freeze 


Executive Offices: 60 East 42nd Street, New York, N.Y. Branches in all Principal Cities. 























Abbott Sales Meetings 

Abbott Laboratories, Inc., North Chi- 
cago, has been holding a series of sales con- 
ferences. The first of these meetings was 
held at the Hotel New Yorker, New York, 
on July 1 and 2. All Abbott salesmen and 
professional service representatives from 
New England to the Gulf and as far West 
as Pittsburgh were present at this meeting. 
The Chicago meeting, being held July 5 
and 6 at the Drake Hotel, was attended by 
representatives from the Central States. 
The final meeting was held at the Sir 
Francis Drake Hotel, San Francisco, on 
July 13 with all West Coast Abbott repre- 
sentatives in attendance. 

Walter C. Dana, has recently been ap- 
pointed manager of the San Francisco 
branch, and W. C. Richmond, manager of 
the Abbott district which includes Brook- 
lyn and several counties north of New 


York. 


Armand Co. 20th Birthday 

The Armand Co., Des Moines, this year 
celebrates its twentieth anniversary hay- 
ing been founded on December 20, 1915 
by Carl Weeks, president of the company. 

To commemorate this anniversary, 
many changes are being made: the Ar- 
mand packages are being completely re- 
modeled; a new Symphonie cream and a 
new powder, ““Windblown Roses,” will be 
introduced; while a complete new treat- 
ment line ‘‘Carle”’ is being prepared for the 
market, offered to retailers on a new mer- 
chandising plan. 


Massengill Building 

S. E. Massengill Co., Bristol, Tenn., is 
erecting a fourth new building in Bristol 
and will also remodel a former apartment 
structure as a part of a large expansion 
program designed to greatly increase 
production. 

Dr. S. E. Massengill, president of the 
company, recently returned from a busi- 
ness trip to the West. While in Kansas 
City he accepted the completion of his 
building operations there, doubling the 
facilities of his firm. While in San Fran- 
cisco he purchased a building for a perma- 
nent home for the company’s business on 
the Pacific slope. The company, with 
main offices and parent plant in Bristol, 
now has branch houses in New York, San 
Francisco and Kansas City. 

Harold Cole Watkins, of the University 
of Michigan, and Webster P. Dunaway, of 
the University of Tennessee, are recent 
additions to the chemical staff of the 
company. 


Lancaster Buys Baldwin 


Harold G. Lancaster has purchased the 
business of the Baldwin Perfumery Co., 
Chicago. He has also become associated 
with Agnes MacGregor Co., and is at 
present establishing a plant for the latter 
company in Toronto, Canada. 
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A new photographic study of Lillian S. Dodge, president of Harriet Hubbard Ayer, 
Inc. Mrs. Dodge was recently elected vice-president of the Toilet Goods Association. 
Mrs. Dodge says that ‘‘this is where | work the few hours | spend at my country place.” 





Pinaud Executives Abroad 


Marcel Michelin, executive vice-presi- 


dent, and Roger Goidet, vice-president, of 


the House of Pinaud in America, left 
recently for a visit to the Pinaud offices in 
Paris. Mr. Michelin, sailed on the S. S. 
Champlain July 5th and will return to 
New York during the middle of August. 
Mr. Goldet, just returned to New York 


from an extended business trip through 


the country, leaves on the S. S. Nor- 
mandie, and returns in September. 
Raab Silver Jubilee 

H. Raab & Co., Roermond, Holland, 


represented in this country by P. R. 
Dreyer, Inc., New York, is celebrating its 
25th anniversary this year. 

The founder of the firm, Mr. H. Raab, 
who is now 75 years of age. can celebrate 
this anniversary together with several 
members of the staff of the firm, who are 


also celebrating 25 years with it. 


Verley Takes Over Belmay 


Albert Verley, Inc., Chicago and New 
York, has taken over the essential oi! and 
perfume compound business of Belmay, 
Inc., New York. Marion Lewis, who has 
been with the Belmay organization since 
its inception and prior to that was con- 
nected with the essential oil industry for 
some years, and who is well known in the 
trade as a perfumer, will be associated 
with Albert Verley, Inc., in the labora- 
tories. 

The bulk perfume business of Belmay, 
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Inc., will be continued by that organiza- 
tion with the same staff as heretofore with 
the exception of Marion Lewis. 


Halitosine Takes Heck 

By royalty arrangement, the Halitosine 
Co., St. Louis, distributors of Halitosine 
Antiseptic and Halitosine Tooth Paste, of 
which Lee Hess is president, has taken 
over the manufacture, promotion and sale 
of Heck-Conard Co.’s ‘“‘Heck Deodorant” 
in the United States and foreign countries. 


Fritzsche to Move 

A lease covering an area of 75,000 square 
feet in the Port Authority Commerce 
building, 111 Eighth avenue, New York, 
has been signed for a term of years by 
Fritzsche Brothers, Inc. The space is the 
largest single unit to be taken in the build- 
ing by one tenant, with the exception only 
of the third floor occupied by the F. W. 
Woolworth The Fritzsche 
lease representes almost 2 acres of space, 
or more than one-half of the twelfth floor. 
The company expects to occupy its new 
quarters about September 1. A folder 
descriptive of the improved facilities for 


Company. 


serving its customers is in course of prepa- 
ration and will be included in the mailing 
of the August Fritzsche wholesale price 
list. Meanwhile the old quarters in Beek- 
man street, which were badly damaged by 
fire March 27, have been renovated and 
will be occupied temporarily until the new 


home is ready. 
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SPECIALTIES 
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manufacture 
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NEWARK,_N. J. 
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| CHLORTHYMOL 


| A\NETHOL 





PART OF 
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Gum Tragacanth 


We are direct importers and maintain con- 
tinual contact with our own individual 
commission merchants in Persia who pick 
and sort gums there for us. 


Our own experience over many years has 
given us the ability to select gums from 
sections that produce the better type of 
the natural raw gum. 


Arabic Tragacanth Karaya 
In powder and whole form, pulverized 
in our mills at Newark, New Jersey. 


Essential Oils, Aromatic Chemicals and a 
full line of 
Cosmetic Raw Materials 


You are cordially invited to inspect 
at any time our modern factory 


Orsis PRODUCTS 
CORPORATION 


215 PEARL STREET, NEW YORK 


Branch Offices: 


CHICAGO PHILADELPHIA 
844 Rush St. 253 Bourse Bldg. 

BOSTON LOS ANGELES 
131 State Street 742 So. Hill St. 


Factory & Laboratory: NEWARK, N. J. 
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Owens Advances Gates 

W. M. Gates, who has been manager of 
the statistical and inventory control di- 
vision of the sales department of Owens- 
Illinois Glass Co., has been promoted to 


the title of assistant to the general sales 





W. M. GATES 


manager. Mr. Gates will broaden his 
activity’ to problems of branch manage- 
ment and personnel. 

T. k. Almroth, as advertising manager, 
will continue to direct advertising and 
publicity effort of the various divisions. 


E. Tysdal Joins Goldschmidt 


Th. Goldschmidt Corp., New York, has 
announced that Elmer Tysdal, brother of 
E. M. Tysdal, the company’s Chicago 
representative, has been retained as pro- 
duction manager in charge of the manufac- 
ture of cream and ointment bases. 

As announced in our May issue, the 
Goldschmidt company recently moved to 
new and larger quarters at 147 Waverly 
place, New York, in order to provide 
facilities for manufacturing these bases in 
this country. This step was taken in order 
to provide for a constantly increasing 
volume of business and to assure its cus- 
tomers of ready availability of supplies in 
any quantity. The retention of Mr. Tys- 
dal to organize and take charge of this 
production is the latest step in this man- 
ufacturing program. 


Merck Joins A.N.A. 

Merck & Co., Inc., Rahway, N. J., and 
New York, has been elected to member- 
ship in the Association of National Adver- 
Douglas Wakefield Coutlee will 
represent the company in the association. 


tisers. 


Missanna Labs. Expands 


R. A. Barksdale, president of Missanna 
Laboratories, Little Rock, Ark., announces 
that his company will move into a new 
building at Seventh and State sts., that 
city, on July 15. Modern equipment has 
already been installed in the new building 
which gives the company fourteen thou- 
sand feet of floor space for the manufac- 
ture of its products. 
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Agfa Perfumery Booklet 

General Drug Co., New York, has just 
published an attractive booklet and price 
list describing “Agfa” Perfumery Prod- 
ucts. It includes sections on synthetic 
aromatic chemicals, artificial essential oils, 
specialties, flower oils, fancy perfume oils, 
essences for toilet waters, cream odors, 
face powder and compact odors, perfume 
bases, lipstick odors, and odors for hair 
preparations, depilatories, dusting pow- 
ders, and bath preparations. <A section is 
also included on Face Powder Base Z and 
other specialties. Copies are available 
upon request. 


Pinaud Appoints Foy 





MARCEL FOY 


Pinaud, Inc.. New York, has appointed 
Marcel Foy as eastern district manager in 
the New England States and upstate New 


York. 


Monsanto to RCA Bldg. 

The Monsanto Chemical Co. has leased 
one-fourth of the thirty-fourth floor of the 
RCA building, New York, and is planning 
to establish itself in its new headquarters 
about July 15. The move represents a 
consolidation of the Eastern district sales 
offices of Monsanto with those of two sub- 
sidiaries, the Swann Chemical Co. and 


the Merrimac Chemical Co. 


Lederle to RCA Bldg. 


Lederle Laboratories, Inc., New York, 
will move to Rockefeller Center around 
the middle of July, having leased execu- 
tive and district sales office space on the 
sixty-first floor of the R. C. A. Building 
and on the third floor of the extension of 


the same structure. 


Hollywood Labs. Move 


Hollywood Laboratories, Toronto, Ont., 
have moved offices and laboratories to 
much larger quarters at 30 Duncan street, 
that city. 
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Dan Nealon Says---- 


A surprise party was given in the 
plant of the National Toilet Com- 
pany on June 17th for Mrs. Charity 
Plew. It celebrated her 30th year 
of service in the production depart- 
ment. Flowers, ice cream and cake, 
telegrams from salesmen, a birthday 
cake with thirty lighted candles, 
songs and music on the _ parlor 
organ, N. T. Co.’s gift (easy chair 
and light), and remarks by Mrs. 
Plew enlivened the festivities. N. T. 
Co. proudly adds her picture to its 
hall of fame, her loyalty to its 
intangible assets. 

see 

Tyson & Co.’s G. M., Mr. C. O. 
Hampton, has been jaunting here 
and there recently. East Tennessee 
and North Mississippi seem to be 
his favorite spots. 


H. W. (Warren’s Junip) Fisk and 
family left July 8th on an extended 
motor tour of the East. Washing- 
ton, New York, Buffalo and Detroit 
are the favored cities. Paris _re- 
joices in the news that his father 
Sidney (Ben Day) Fisk will return 
with him for an extended visit. 

Our New York spy reports Pete 
€*"C€S0",) 
Buettner back at his desk after a 
serious illness. His country friends 


(Them’s swear words) 


extend congrats, best wishes, re- 
joice at his recovery. 

Also on the mend and calling in 
Paris this week is Frank D. (Burt- 
box) Jackson, athletic scout for 
Southwestern University. F. D. has 
a new gadget to peddle; a little ring 
of wax around a face powder pouch 
which is a slick idea and it works. 

Harry D. Folsom, President of 
the New York Foragers Club was 
in Paris the 4th, 5th and 6th cele- 
brating Independence Day and at- 
tending the mid-year sales meeting 
of his company. Once having eaten 
barbecued chicken they all come 
back. 

That blue streak that just 
whisked thru our village was none 
other than M. A. 
new LaSalle. 


Carso in his 


The register at the local Ritz- 
Greystone contains the following 
distinguished visitors this month. 
Mr. Gross (Filler Machine Co.), 
H. J. Kohl (Norda), J. C. Wyler 
(Ritchie Box), Maurice Hoops 
(Merck). 
Paris, Tenn. 


July 1, 1935. 
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FOR TOILETRIES * COSMETICS « PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U. S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100° maximum, unadul- 
terated strength, tested, true-to-name and quality. Our complete stocks in™ 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 





——— Almond HOPKINS’ FACTOLAC 


Balsam Tolu 


Henasoap Shampoo 
Indian Gum 
(Karaya) 


Benzoin Gum 
Chalk (Precip.) 
Chinese Shavings 
Cuttle Fish Bone 
Gum Arabic 
Gum Tragacanth 


Talcum 

Irish Moss 
Lavender Flowers 
Olibanum 

Orris Root 

etc., etc. 


@ For the preparation of permanent 
emulsions of both fixed and volatile oils. 
Insures complete homogeneous mixture 
of oils and water without trituration or 
special apparatus. An ideal emulsifier. 





“Quality is remembered 
long after price is forgotten” 








@ Powdered, granulated. 
soap bark, free alkali, free acid or heavy 
metals. Totally free of rosin, sugar and 
foreign matter. Snow white. 


HOPKINS’ NEUTRAL WHITE 
SOAP 


Contains no 


EGYPTIAN HENNA 


@ Consists solely of choice Egyptian 
leaves. Laboratory tested, absolutely 
unadulterated. Milled on slow-stone 
grinders assuring intactness of full color- 
ing content. Purely vegetable. 





FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 




















J.L.LHOPKINS & COMPANY 220 Broadway 





NEW YORK 





OZOKERITE 


White and Yellow 


PARAFFIN 





BEESWAX 


Sunbleached and Refined 


JAPAN 
MONTAN 


Bleached 


CERESINE 


White and Yellow 


GUM KARAYA 
INCUS, SCE(DEN SCO. 


(7-009 Ciseaty Stacert,. New Yorn. 


ProcesseEp RAS 
CARNAUBA 


GUM ARABIC 


Powdered, Grained 


GUM TRAGACANTH 


Ribbon, Flake, Powder 


ESTABLISHED 116 








No 





Fails @ Gloversville, N. Y. @ Cleveland @ Philadelphia e 





e@ Jersey City @ Chicago @ Boston e Niagara ®@ Owego 
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A. M. A. Omits 


SCOTT’S EMULSION 

Scott’s Emulsion of Cod Liver Oil has 
been omitted from New and Non-Official 
Remedies. This product was included in 
N. N. R. in 1932, but recently the Depart- 
ment of Agriculture ruled that Scott’s 
Emulsion of Cod Liver Oil was not per- 
missible, since the product has not the 
composition of the official emulsion of cod 
liver oil. 

Thus being under the necessity of 
changing either the name or the compo- 
sition of the product, says the A. M. A. 
Journal, the firm informed the Council 
that it felt obliged to return to the old 
name, “Scott’s Emulsion,” retaining the 
present composition. The firm informed 
the Council that the department had 
stated that the name “‘Scott’s Emulsion” 
would not infringe on any of its regula- 
tions. The uninformative name is, of 
course, contrary to the Council’s rule. The 
firm, however, would make no other 
change, although it was informed of a 
communication to the Council from a 
representative of the department to the 
effect that a name such as “‘Scott’s Emul- 
sion of 30% Cod Liver Oil’? would be 
equally acceptable. 


DINITROPHENOL 

The Council of Pharmacy and Chem- 
istry of the American Medical Association 
has voted to omit dinitrophenol from 
New and Non-official remedies due to the 
dangers of its administration. The Council 
also suggested that restrictions be placed 
upon its sale in this country and that its 
use be restricted to selected patients under 
the observation of properly _ trained 
physicians. 


New Sherwood Unit 

Sherwood Refining Co., affiliate of The 
Sherwood Petroleum Co., has just com- 
pleted a new unit at Warren, Pa., to 
double their white oil production. This 
new plant is said to embody the most ad- 
vanced ideas and methods for producing 
white oils. 


Enjoin Street Hawkers 

Ex-Lax Co. and Health Products Co. 
have secured injunctions in the U. S. 
District Court for Eastern District of 
Pennsylvania against street hawkers who 
make slanderous statements against their 
products. This injunction restricts them 
from stating or representing in any manner 
that these products or chocolate laxatives 
are impure and/or dangerous to use 
and/or that their ingredients including 
phenolphthalein, contain or are made from 
or composed of carbolic acid or phenol or 
any poison or acid or dangerous or 
poisonous ingredients or substances; mak- 
ing any statements or representations 
which shall injure the reputation of com- 
plainant’s products or using threats or 
vulgar or abusive epithets or language 
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toward or concerning complainant and 
complainant’s employees, agents, or 
officers, and/or from applying vile names, 
words of abuse, ridicule or contempt to or 
of complainant, its agents, officers and 
employees. 
Pacquin to Sell Christy 

Pacquin, Inc., New York, has taken 
over the sale of Christy Cosmetics, that 
city. Christy, which has moved to 151 
West 25 st., continues to manufacture 
the line which consists of lipsticks and 
rouges. 


Bristol-Myers to RCA 

Bristol-Myers Co., New York, has 
leased space in Rockefeller Center, that 
city and is expected to move there soon. 


Wason Heads Zonite 

R. R. Wason has been named president 
of the Zonite Products Corp., succeeding 
Ellery Mann who has resigned. Mr. Wason 





R. R. WASON 


has been active for many years in the mer- 
chandising and advertising field, since 1931 
being president of Manning, Maxwell & 
Moore, Inc. 

Report of Zonite for 1934 shows a profit 
for the drug business of $157,467.49, 
which was more than offset by losses in 
the liquor business resulting in a deficit 
of $164,390.26 for all operations. The 
first quarter of 1935 showed a net loss of 
$195,139. 


Associations 


Canadian Cosmetic Convention 

Association of Canadian Perfumers and 
Manufacturers of Toilet Articles held its 
annual convention at the Seignory Club, 
Lucerne, Que., June 3 and 4. This was 
the largest convention in the history of 
the organization, about two-thirds of the 
membership sending delegates. The asso- 
ciation has practically 100 per cent mem- 
bership of all makers of cosmetics in 
Canada. 

The new president selected for the 
coming year is Robert Carr of The 
Andrew Jergens Co., Ltd., Perth, Ont., 
and two new vice-presidents were elected 
—Lloyd Linton, Northrop & Lymans Co., 
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Ltd., Toronto, and Robert Minty, Palmers 
Limited, Montreal. 

In the business meetings the main topic 
of discussion was the discriminating 10°% 
Excise Tax on Cosmetics and other Toilet 
Goods. A review was made of the work 
that had already been done in endeavor- 
ing to get some relief under this tax; also 
plans for carrying on the work of con- 
tinuing to oppose this tax were discussed. 

Among the many guests were Dr. J. J. 
Heagerty, Chief Executive Assistant of 
the Department of Health, Dominion 
Government, Ottawa, and Charles Welch, 
Secretary of the Code Authority for Per- 


~. 


fume and Cosmetic Industry in the U. S 


The complete registration list follows: Mr. and 
Mrs. F. A. Fielder Mr. and Mrs. A. E. Jupp, and 
Miss D. Jupp, Fielder Paper Box Co.; Mr. and 
Mrs. A. Bellefontaine, Parfumerie Bellefontaine; 
Mr. and Mrs. E. P. Layton, Consumers’ Glass 
Co. Ltd.; Mr. ig Powell, Yardley & Co. Ltd.; 
Mr. and Mrs. G. Creighton, We F. Rawleigh 
Co. Ltd.; Mr. pol Mrs. Thos. Haugland, B. 
Williams Co. of Canada, Ltd.; Mrs. and Mr. W. L. 
Linton, Northrop & Lyman Co. Ltd.; Mr. and 
Mrs. Robt. A. McBrien, Miss F. R. Kloman and 
Mrs. Frances Kloman, Martha Matilda Harper; 
Mr. and Mrs. A. Northey, Telfer Paper Box 
Ltd.; Mr. and Mrs. Gerald Johnson, Richard Hud- 
nut Ltd.; L. Douglas Murray, Murray Printing 
Co.; Mr. and Mrs. E. Stange, Norda Ltd.; Mr. 
and Mrs. K. E. Specht, American Can Co.; Fred 
R. McBrien, Miss D. E. Chambers (Guest), R. W. 
McLarty Co.; Mr. and Mrs. George Kaestner, 
Gooderham & Worts Ltd.; Mr. and Mrs. J. H. 
Archibald, American Can ‘Co.; F. C. Maywood, 
Mr. and Mrs. W. F. Wilson, Anchor Cap & Closure 
Corporation; Mr. and Mrs. C. G. Kertland, Com- 
mercial Aleohol Co. Ltd.; Mr. and Mrs. E. to 
Darr, Harriet Hubbard ‘Ay er of Canada, Ltd.; 
and Mrs. J. B. Hill, Parfumerie Melba; Mr. pee 
Mrs. C. D. Reid, Harriet Hubbard Ayer of Canada, 
Ltd.; Mr. and Mrs. T. Hodder, A. E. Long & Co. 
Ltd.; Miss L. Y. De La Hoye, 303 Chemical Co.; 
Mr. and Mrs. J. W. Patterson, Stanley Mfg. Co.; 
Mr. and Mrs. J. C. Knowles, 303 Chemical Co.; 
Mrs. R. P. Bell, 303 Chemical Co. 

Mr. and Mrs. N. F. Dahl, Elizabeth Arden of 
Canada, Ltd.; Mr. and Mrs. J. R. Kennedy, 
United Drug Co. Ltd.; Dr. and Mrs. W. C. Everist, 
Toronto; J. M. Axler, 303 Chemical Co.; Mr. and 
Mrs. J. O. Deegan, Mr. and Mrs. J. A. Wells, 
Anchor Cap & Closure Corp.; John Catto and J. A. 
Whealy, Soaps-Perfumes Ltd.; Mr. and Mrs. A. M. 
Wright, The Federated Press Ltd.; J. R. Ferrell, 
Morana Ferrell & Co.; W. M. Campbell, Stuart 
—_ Co. Ltd.; George'S. Smith, Schofield Donald 
Ltd.; Mr. and Mrs. Jay Patterson, Dominion 
Glass Co.; Mr. and Mrs. A. B. Burns, Gooderham 
& Worts Ltd.; Mr. and Mrs. E. J. Reed, F. W. 
Fitch Co. Ltd.; Mr. and Mrs. R. Carr, Andrew 
Jergens Co.; T. T. Arnold, Commercial Alcohol 
Co. Ltd.; Mr. and Mrs. R. Minty, Palmers Ltd.; 
Miss Marie Stuntebeck, Noxzema Chemical Co.; 
C. G. Carmichael, Gordon-Gordon Ltd.; A. R. 
Vicary, Mark W. Allen & Co.; J. D. Mooney, 
Frederick Stearns & Co.; H. H. Todgham, The 
Penslar Co.; C. L. Lanspeary, Lanspeary Ltd.; 
Mr. and Mrs. R. W. Dixon, Dominion Glass Co.; 
Mr. and Mrs. T. E. Lloyd, Hinde & Dauch Paper 
Co.; D. W. McManus, Canadian Indistrial Alcohol 
Co.; W. T. Singer, Mr. E. R. Butler and Mr. V. H. 
Corbett, Collapsible Tubes & Containers a 

H. Wickham, Modern Machine Co.; L. W. 
Pn Sa Fritzsche Bros. of Canada; Harry Rose, 
Rose & Laflamme Ltd.; G. H. Marceau, Jd. A. 
Marceau Ltd.; Frank Dempsey, Commercial Alco- 
hol Co. Ltd.; Mr. and Mrs. John H. Keens, Inter- 
national Bottle Co. Ltd.; H. G. Macario, Gillespies 
& Co.; W. J. McCallum, Dominion Glass Co: 
R. Martineau, Canada Drug Co.; E. C. Barton, 
Comps agnie Parento Ltd.; G. F. Jones, Consumers’ 
Glass Co.; Miss M. J. Smith, United Drug Co.; 
D. 8. Porter, Wm. D. Coults Co. Ltd.; H. EF. 
McDermott, W. J. Bush & Co. Ltd.; C. T. Lennox 
and Mr. J. M. Capon, Mundet Cork & ——- 
Ltd.; F. C. Breeze, W. J. Bush & Co.; Mr. and 
Mrs. C. W. Stephens, Dominion Paper Box Co. 
Ltd.; A. R. Samuels, Potter & Moore Ltd.; A. 
Doolittle, Compagnie Parento Inc.; C. 8. Welch, 
Pefrumers Cosmetic Code; Mr. ‘and Mrs. P. 
Dionne, Canadian Industrial Alcohol Ltd.; C. E 
Parish, Schofield-Donald Ltd.; J. B. Fraser, Do- 
minion Paper Box Co. Ltd.; C. A. Richardson, The 
Howell Waverhouses Ltd.; C.E. Smith, Dominion 
Paper Box Co. Ltd.; C. C. ey California 
Perfume Co.; Mr. and Mrs. H. T. Roden, Scovill 
Manufacturing Co. 


The committee which made all ar- 
rangements for the convention was headed 
by Tom Haugland and ably assisted by 
Harry Rose. The supporting committees 
were as follows: Registration—Walter 
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For Newer Cosmetics — | 


CREAM BASES PRESERVATIVES 


TEGIN is the base for the new type of soft NIPAGIN M prevents mold from developing 
greaseless creams. in gum, quince, gelatine and agar preparations. 

PROTEGIN X is the odorless lanolin absorp- NIPASOL M preserves those preparations 
tion base used in the newer types of soft nour- containing vegetable and animal oils and fats. 


ishing creams. 


Th. Goldschmidt Corp, 


147 Waverly Place New York 


515 S. Fairfax Ave., Los Angeles @ 325 W. Huron St., Chicago 

















Sun 
Bleached & 


Beeswax 


a extend a cordial invitation to buyers of beeswax and those interested in seeing the process of trans- 
orming the crude beeswax into the pure sunbleached product, to visit our bleachery at Sayville, Long Island. 


Here, under ideal conditions, crude beeswax is bleached, without the use of any chemicals, to the pure 
product which has proved so satisfactory to many cosmetic manufacturers. 


Koster Keunen, a name famous in Europe as sunbleachers of beeswax for over 80 years, has now been 
established in the United States for four years. 


Represented in New York and Represented in the Middle West 
New Englexd by ; ; 
9 


Wallace A. Bush Chemical 








ee rs 











P- SUNBLEACHED and YELLOW BEESWAX Maloney Bie, tak 
300 Fourth Ave., New York, N. Y. 412-420 N. Western Ave. 
Ree Algae a0? Sayville (Long Island) New York Chicago, I 
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Campbell and Ted Reed; Golf—Bob 
Dixon, Albert Bellefontaine and Ted Reed; 
Lawn Tennis—Gene Barton and Al 
Smith; Transportation—Gene Darr and 
Alex Burns; Ladies’ Entertainment—Mrs. 
Carr, Mrs. Haugland and Mrs. Creighton; 
Prizes—George Kaestner and Fred Hod- 
der; Surprise Committee and Master of 
Clowns—Charlie Stephens; Publicity— 
Jack Deegan; In Charge of Dancing— 
Mike Carmichael. 





N. W. D. A. Program 


Plans for the annual meeting of the 
N. W. D. A. are getting under way under 
the direction of R. C. Treseder, Chairman 
of Arrangements and Entertainment. The 
convention will open with the arrival of 
members on Sunday, Sept. 29, and will 
continue through Thursday, Oct. 3. 

Sunday at 4.30 there will be a cocktail 
party with dancing in the Grand Ballroom 
of the Greenbrier Hotel, White Sulphur 
Springs, at which hotel the convention 
will be held. At 8.30 a movie show will be 
given. 

Monday at 12.30 there will be a lunch- 
eon at the Casino for the ladies followed by 
a Bingo Party. At 9.00 P. M. the Presi- 
dent’s Reception will take place, followed 
by dancing. 

Tuesday at 10.30 a trip for the ladies 
through the entire Greenbrier Estates will 
take place, and at one o’clock there will be 
a luncheon for the ladies, followed by a 
bridge party. At one o'clock the men’s 
golf tournament will start over course 
No. 1. From 5.00 to 6.00 P. M. there will 
be a cocktail hour at the Casino. This is a 
new innovation to get people at the con- 
vention better acquainted. At 9.00 P. M. 
dancing and entertainment will take place 
in the ballroom. 

Wednesday at 10 A. M. a golf tourna- 
ment will be held for the ladies over 
course No. 3, and at 10.30 a swimming 
party will be held in the pool for those 
ladies who do not play golf. At one 
o'clock a luncheon will be held for the 
ladies followed by a driving and putting 
contest. At five-thirty the cocktail party 
will take place at the Casino, and in the 
evening an all-star entertainment will take 
place in the auditorium, followed by 
dancing and refreshments. 

Thursday morning a Housewife’s con- 
test will be held for the ladies, followed by 
luncheon and bridge and bingo. In the 
afternoon a novelty golf tournament will 
be held. At five-thirty the cocktail hour 
will take place at the Casino, and in the 
evening the annual banquet will be held. 


Manual of Pharmaceutical Standards 

The 1935 revised edition of the Manual 
of Pharmaceutical Standards Including 
Tolerances and Methods of Analysis, is 
ready for distribution. 

This compilation, prepared by the Com- 
bined Pharmaceutical Contact Committee 
of the A. D. M. A. and the A. P. M. A., 
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with cooperation of the Food and Drug 
Administration, consists of 17 monographs 
on ampuls, 36 monographs on compressed 
tablets, and 18 monographs on hypoder- 
mic tablets. 

Price of the Manual is $3.00. Copies 
may be obtained from the American Drug 
Manufacturers’ Association, 506-507 Albee 
Building, Washington, D. C., or from the 
American Pharmaceutical Manufacturers’ 
Association, 246-248-250 High Street, 
Newark, N. J. Orders should be accom- 
panied by checks. 





Cosmetic Label Markings 

A compilation of the marking require- 
ments of the laws of the several States 
with respect to cosmetic containers has 
been made by the Committee of the 
Toilet Goods Industry. The compilation 
has been prepared in mimeographic form. 
Briefly, the requirements listed are as 
follows:— 

California—Net contents to be stated 
in terms of avoirdupois weight or United 
States liquid measure; containers of two 
ounces or less, net weight or measure are 
exempted. 

Florida—Name of actual manufacturer 
to be stated where the package bears the 
name of a retailer sponsoring the product. 

Illinois—Net quantity to be stated in 
terms of weight or measure. 

Indiana—Net quantity to be stated in 
terms of weight or measure. 

Montana—Net quantity to be stated in 
terms of weight or measure. 

Nevada—Net quantity to be stated in 
terms of weight or measure. 

New Hampshire—Net quantity to be 





stated in terms of weight or measure; 
small packages shall be exempted by 
regulations. 

New York—Net quantity to be stated 
in terms of weight or measure; containers 
of 2 fluid ounces or less or 3 avoirdupois 
ounces or less are exempted. 

North Carolina—Net quantity to be 
stated in terms of weight or measure; 
containers of 14 ounce or less, net weight 
or measure, are exempted. 

Ohio—Name of product and name and 
address of manufacturer must be stated; 
net quantity to be stated in terms of 
weight, measure, or numerical count; con- 
tainers of one-half ounce or less by weight, 
one ounce or less by measure, or six or less 
by count are exempted. 

Pennsylvania—Net quantity to be 
stated in terms of weight or measure; 
containers of three ounces or less by 
weight or one ounce or less by measure 
are exempted. 

South Carolina—Net quantity to be 
stated in terms of weight or measure; 
containers of two ounces or less, net 
weight or measure, are exempted. 

Virginia—Net quantity to be stated in 
terms of weight 6r measure; small pack- 
ages shall be exempted by regulations 

West Virginia—Net quantity to be 
stated in terms of weight or measure; 
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small packages shall be exempted by 
regulation, but no exemptions have been 
established. 


F. T. C. Gets Ad Agreements 

The Federal Trade Commission has an- 
nounced that Thomas Leeming & Co., 
New York, and Esbencott Laboratories, 
Portland, Ore., makers of Baume Bengue 
and Santiseptic Lotion respectively, have 
agreed to alter their advertising practices. 

The manufacturer of Baume Bengue, 
also known as Ben-Gay, has agreed to 
cease representing that the product pen- 
etrates “deeper”, or penetrates into the 
muscles or joints themselves, or stays there 
until the pain is “banished,” “‘routed,”’ or 
“killed.”’ Neither is the claim to be made 
that the product is an effective remedy for 
any ailment unless ‘‘demonstrable scien- 
tific facts or substantial medical opinion” 
are produced. 

The Portland firm, making Santiseptic 
lotion, has stated that it will cease adver- 
tising that the lotion is a “competent 
therapeutic treatment” for a number of 
conditions. 


Financial 
Monsanto Calls Bonds 


The directors of the Monsanto Chem- 
ical Company have called its $913,000 of 
5% per cent bonds, due in 1942, for re- 
demption on August 20. Authorization 
was given also to redeem all the out- 
standing preferred stocks of the Wilckes, 
Martin & Wilckes Co., the Provident 
Chemical Works, and the I[liff-Bruff 
Chemical Co. These companies were sub- 
sidiaries of the Swann Corp., which was 
merged with Monsanto on May 7. 
SCHIMMEL & CO., A. G. 

Schimmel & Co., A. G., reports that net 
profits for the year 1934 amounted to 
RM 424,706. The payment of an 8% 
dividend was declared. Altogether the 
year proved very satisfactory for the 
company as shown by the unusually 
high amount written off against depre- 
ciation, RM 237,948. In addition, RM 80,- 
000 were paid out in bonuses to workmen 
and employees and RM _ 100,000 to the 


workmen and employees pension fund. 


Obituary 
Harold W. Simpkins 

Harold W ‘Simpkins, sales manager and 
treasurer of Mallinckrodt Chemical Works, 
St. Louis, died July 11, following an illness 
of about three months during which time 
he was confined to a hospital in St. Louis. 
The illness was due to an infection which 
caused him great pain in his shoulder 
during the time of the A.D.M.A. meeting 
at Hot Springs last May. 

Mr. Simpkins was one of the most well- 
known and well-liked people in the fine 
chemical and drug business and his genial 
personality will be sorely missed. 
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FACE POWDERS 
are changing! 


QO SAY that there is a keen interest among manufacturers 
over what is happening in face powder would be putting 
the real case mildly. There is general knowledge that some 

radical changes have been made, and that more are inevitable. 
Probably this Fall will see some vigorous advertising campaigns, 
educating women to a new critical attitude toward face powder. 

At the request of a large face powder manufacturer we began 
last year in the Plymouth Organic Laboratories an analysis of 
face powder. Our work extended into both the physical and chem- 
ical characteristics of face powder, and into the qualities and 
availabilities of every possible raw material. 

One of the conclusions of this work was that the valuable 
qualities of any one raw material were always negated to some 
extent by certain disadvantages. Also, no matter how the pro- 
portions of these materials were balanced, no matter how they 
were handled in production by any new modern process, certain 
definite disadvantages, inherent in the character of one or more 
of these materials emerged and were perceptible in the finished 
face powder. 

A glance at the microphotographs here shows clearly the 
variations in one essential quality, i.e. particle size, of the chief 
ingredients used in face powder. These microphotographs were 
made in a well known consulting laboratory, under the supervision 
of Professor Harry Taub, B.S., A.M., of the purest, selected 
materials. 

These photographs cannot show other physical characteristics 
which make the use of some raw materials not suited for face 
powder necessary in order to emphasize a quality such as extreme 
whiteness, smooth softness, good covering power, etc. 

Plymouth Powder Base No. 7 is the result of many months 
hard work. It is a base for incorporating in either a new or already 
existing formula of face powder. It has remarkable properties in 
compensating the variations between the materials in an existing 
formula. 

As little as 5% added to your formula will so improve your 
powder in texture and in all the physical characteristics desired 
that the difference is immediately perceptible to any one. 

Examine the microphotograph of Plymouth Powder Base [ 
No. 7 below. It was made at the same time as the others on this 
page by the same laboratory under the same conditions. All are 
300 magnifications. But note the infinitely finer particle division 
and the uniformity of these very fine particle sizes. 

These microphotographs do not show the extreme whiteness, 








Precipitated Chalk U.S.P. 
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A NEW MATERIAL 


/ points the way! 


in smooth softness and extreme covering power which Plymouth 
6 Powder Base No. 7 has. These are advantages which you must 
1€ ° ° jf 

see and use in this valuable base to appreciate. 
a ) Plymouth Powder Base No. 7 is entirely odorless, will not 
S, 


turn rancid or develop odor and we know definitely, is entirely 


harmless to the skin. 
1 ; ~ 
‘ Let us send you a sample of Plymouth Powder Base No. 7. 











oe We will be glad to cooperate in incorporating the right amount in 
_ your present formula, work with you to develop a new modern 
, formula or furnish you with sample formulas for your own 
development. . 
a You cannot rest today on an old formula in face powder. Imported Italian Tale No. 1-A 
a Changes are here; new powders, as they appear on the market 
4 will be too obviously superior to women for you to rest on old 
) laurels. Use our experience to meet these new conditions. Start 
‘a with a sample of Plymouth Powder Base No. 7 which we will 
if gladly send you. 
( 
le 
af 
re 
1 
d 
ec 
e Zine Oxide U.S.P. (Imported) 
S 
y 
nh 
g Plymouth Powder Base No. 7 
. 
M. W. PARSONS 

* * 
e 

Imports and 

e 
Plymouth Organic Laboratories, Inc. 


59 Ann Street New York, N. Y. 





Colloidal Kaolin U.S.P. 
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Books 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 





al 
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MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the manufac- 
turer of cosmetics. Over 500 formulas and procedure of 
manufacture for everything in the cosmetic line. 


Price $6.00 





RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 


Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of skin, hair 
and nails. Any of the formulas thee can be adapted by cos- 
metic manufacturers as a marketable corrective preparation. 


First Trade Edition, $5.00 





THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA OF FORMULAS, Hopkins 


Compilation of about 15,000 selected recipes and processes. 


1077 Pages, price $5.50 domestic, $5.85 foreign 





PHARMACEUTICAL RECIPE BOOK 
1,600 valuable pharmaceutical formulas for $5.00. 





THE MODERN METHOD OF 
BIRTH CONTROL 
Dr. Thurston S. Welton 
This new book outlines—in simple language, supplemented 
by clear charts and an automatic Calendar-Wheel ‘The 


Modern Method of Birth Control,’”’ based upon the findings 
of Dr. Ogino of Japan and Dr. Knaus of Germany, concerning 


the sterile and fertile periods. 
165 Pages, 65 Charts Price $3.00 





THE SUCCESSFUL HAIRDRESSER 
Kathryn Wilson 


Four hundred pages of vital importance completely covering 
all phases of the beauty profession. 
Price $2.50 





RETAIL SELLING AND THE NEW ORDER 
Kenneth Collins 


Kenneth Collins, who as Publicity Director of Macy’s changed 
the whole pattern of America’s retail advertising, now dis- 
cusses the problems which the retailer faces in the immediate 


future. 
Just Published $2.50 





OUR VANISHING HAIR 
by Charles Nessler 


Mr. Nessler is already well known for his work in the hair 
field and his book will interest all manufacturers of hair 
preparations. 

140 Pages, Cloth $2.00 





DOLLAR MAKERS 
197 Sales Ideas That Worked 
by George T. Eager 


Just 197 page or less-than-page long stories, describing what 
business men have done to move goods. 


197 Pages, Cloth $2.00 
NATIONAL FORMULARY V 


Prepared by Authority of the American Pharmaceutical 
Association. 





546 Pages, Buckram $3.50 


MANUFACTURERS’ PRACTICAL 
RECIPES, Jameson 
5,000 recipes for use by manufacturers in the most important 
industries. 50 pages devoted entirely to pharmaceutical and 
toilet preparations. 
2000 Pages, Price $8.50 








9992 RETAILING IDEAS” 
Emanuel Lyons 
Primarily of interest to retailers but applicable to manufac- 
turers and distributors of retail goods. 
337 Pages, Cloth $3.00 


WHOLESALE ACCOUNTING 
AND CONTROL 
J. Brooks Heckert & Irving J. Stone 


This book presents for you in clear, understandable, usable 
form every step in accounting and executive contro! for 
wholesale concerns. 


234 Pages $3.00 


WHAT MAKES PEOPLE BUY 
Donald A. Laird 


The new advances in psychology applied to sales and 
advertising. 
237 Pages $2.50 


THE LAW OF DRUGS & DRUGGISTS 
William R. Arthur 


A treatise with text, cases, statues, readings and digests for 
schools of pharmacy, retail, wholesale and manufacturing 


druggists. 











500 Pages $3.00 
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INDUSTRY'S BOOKS 


Wholesale Accounting and Control, by J. B. Heck- 
ert and I. J. Stone, 234 pages, McGraw-Hill Book 
Co., New York, $3.00 net. 

This book deals with accounting and executive con- 
trol of wholesale concerns. Special consideration is 
given to such problems as what lines are profitable, 
what prices must be secured, what territory should be 
covered, what types of customers should be cultivated, 
what size orders accepted, and general methods of con- 
trol of sales and selling cost. 


Control of the Retail Units of Chain Stores. by 
Edgar H. Gault, 100 pages, University of Michigan, 
$1.00 net. 

A study based on the analysis of control methods 
employed by the central offices of 62 different chain 
store organizations handling 16 different types of mer- 
chandise in local, sectional, and national chains of retail 
stores. The study considers two questions: (1) What 
are the control methods used? (2) What conditions of 
operation are influential in the determination of ade- 
quate control methods? Owes a valuable insight into 
the managerial policies of the various chain organiza- 


tions. 


Common Sense Health, by Dr. Lucius M. Bush, 310 
pages, Liveright Publishing Co., New York, $2.50 
net. 

The object of this book is to give a practical outline 
of the treatment of disease and maintenance of health 
for the layman. The methods advocated are the result 
of years of experience as a general physician. The 
author’s aim is to give the latest and best practical ideas 
of diagnosis and treatment regardless of the teachings of 
individual schools. 


Economic Problems of Medicine, by A. C. Christie, 

242 pages, the Macmillan Co., $2.00 net. 

A complete discussion of the place of the physician in 
relation to contemporary economic and social problems. 
This is of particular interest in view of the current dis- 
cussion of socialized medicine in many quarters. Medical 
care, health insurance, socialized medicine and other 


problems are fully discussed. 


How to Spend Money, by Ruth Brindze, 297 pages, 
The Vanguard Press, New York, $2.00 net. 
Another consumers book—this time spreading out 
and taking in everything from clothes to linens, to dairy 
products, to canned goods, and not forgetting drugs and 
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cosmetics. It is recommended by the publisher as 
“everybody's practical guide to buying, telling how to 
buy and how to get the best value for your money.” 


Practical Endocrinology, by Max A. Goldzieher, 326 
pages, D. Appleton-Century Co., New York, $5.00 
net. 

This book presents a survey of symptoms common in 
endocrine disorders, describes the systematic applica- 
tion of the procedures by which the diagnosis of an 
endocrinopathy can be ascertained, and the methods of 
treatment that have proven successful. The use of 
glandular products is amply covered and advice is given 
as to methods of administration, dosage and additional 
nonglandular therapeutic methods. 


Heart Disease, by Harold E. B. Pardee, 127 pages, Lea 

& Febiger, Philadelphia, $1.50 net. 

The first purpose of this book is to help the patient to 
follow his physician’s directions intelligently. He wants 
a clearer conception of the importance or unimportance 
of such ominous sounding terms as ‘“‘murmur’’, “leaking 
valve’ or “enlargement.” He wants to know what is 
harmful for him to do and he seeks instructions suffi- 
ciently detailed so that he may not fail to grasp any- 
thing of vital importance. This book tells the patient 
just what his physician wants him to do and enables 


him to assimilate its sound directions at his leisure. 


The Formation of Capital, by Harold G. Moulton, 
The Brooking Institution, Washington, D.C. $2.50 
net. 

The Formation of Capital” is the third book in the 
series devoted to an analysis of the distribution of na- 
tional wealth and income in relation to economic prog- 
ress. Previous volumes have been “America’s Capac- 
ity to Produce” and **America’s Capacity to Consume”; 
a final volume is to be “Income and Economic Prog- 
ress. Unquestionably these works will have increasing 
influence in shaping government and economic thinking. 
The books should be on the shelves of every thinking 
business man; their contents should be in his mind. 

‘The primary need at this stage in our economic his- 
tory is a larger flow of funds through consumptive 
channels rather than more abundant savings.” This, 
the concluding sentence in the book, is familiar reading 
but with this difference: it is not a demagogic statement 
nor a sentimental plea. It is a result of the scientific 
evaluation of much data painstakingly gathered. Half- 
baked Utopian plans would be immediately laughed out 
of existence if more work of this scope were available. 
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A speedy, economical DESsemre 


packaging line 


The Morrison Company of Philadelphia packages a wide variety of pow- 
dered puddings, pie fillings and ice cream preparations on Stokes & Smith 


equipment. Three attendants produce a continuous stream of tightly sealed, 


non-sifting, bag-lined cartons. 


The cartons are hand fed to the carton sealer, which seals the bottom flaps 


and carries them to the Universal Fillers. There attendants fill the bags and 
place them in the conveyed cartons, which then move on to the Sealer. There 
the open top of the bag is automatically sealed in with the top flaps of the 
carton and the packages are conveyed under pressure to the shipping table. 


Similar semi-automatic or fully automatic Stokes & Smith equipment with 
automatic carton feed, bag inserting and automatic filling, for the production 
of sixty packages per minute is also available. An S & S Packaging 
Engineer will gladly suggest the proper equipment for your particular needs. 
Write for information. 


FOR PRODUCTION OF 15 TO 60 PER MINUTE 














STOKEQR)MITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 Summerdale Ave., Pniladelphia, U. S. A. 
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PRODUCTION FORUM 


EQUIPMENT NOTES 


Armstrong Cork has a product called 
Vibracork for machinery footings to elim- 
inate noise and vibration . . . Ajax Flex- 
ible Coupling Co., Westfield, N. Y. has a 
new shaking device which can be attached 
to conveyor belts, tables and screens to 
impart shaking and vibration . . . Burt 
Machine Co., Baltimore has a small hand 
labelling machine . . . Norton Co., Wor- 
cester, Mass., has a product for walks and 
stair treads which is absolutely non-slip, 
called Alundum Rubber Bonded Safety 
Tread . . . Skyoo NoGlare is the name of 
a material, which when painted on factory 
windows eliminates sun glare and is said 
to reduce sun penetration by 10 to 20°, 
and which is made by The Skybrite Corp., 
Cleveland, Ohio. . . Inside cooling towers 
for cooling condenser water are made by 
Binks Manufacturing Co., 3114 Carroll 
Ave., Chicago . . . Joseph Dixon Crucible 
Co., Jersey City, N. J. make a very bright 
aluminum paint for all kinds of work: 


it does not tarnish. 


STOKES POWDER FILLER 
F. J. Stokes Machine Co., Olney P. O.., 
Phila., have introduced an automatic pow- 


der filler for talcum and tooth powder cans 
that is capable of 72 capped cans per min- 
ute. A novel feature of this machine is the 
capping device, which eliminates the place- 
ment of the flanged tops on the cans—a 
procedure which is apt to result in crooked 
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By Francis Chilson 


Production Engineer 


capping and slow production by ordinary 
methods. 
Stokes machine consists of a rotary cap 
table and a chuck. The operator drops 


The capping device of the 


the tops over raised bosses on the rotary 
table; then the chuck comes down, picks 
up the cap, turns and presses it down on 
the traveling can, lifts the can out of the 
holders and drops it on the discharge con- 
veyor belt. 


RELAY REGULATES MOTOR 
LOAD 

A unique relay application was made 
recently by Struthers Dunn, Inc., Phila- 
delphia, Pa., in controlling the load on a 
motor which ordinarily was subject to 
wide fluctuations. 

The application was to a motor driving 
a beater which operates on a steam heated 
tank mixing a mass composed of 50% 
liquid matter and 50% solid matter at the 
start. The steam evaporates the liquid 
and as the viscosity of the mixture in the 
tank increases, the load on the beater 
motor was increased. By adding more 
mixture to the tank as the liquid evapo- 
rates, the load on the motor is kept more 
nearly constant. This is automatically 
accomplished by the Struthers Dunn relay 
installation. 

The installation consists of a balanced 
series relay and a front contact relay. The 
coils of the series relay are connected in 
the heater motor line and the contacts of 
the series relay control the coil of the front 
contact relay. The contacts of the front 
contact relay control a solenoid valve 
which regulates the flow of mixture from a 
supply tank into the beater tank. As the 
current through the coils of the series relay 
increases, the front contact relay opens the 
solenoid valve and mixture is added to the 
beater tank. As the current through the 
coils of the series relay decreases, the front 
contact relay closes the solenoid valve and 
no more mixture is added. A measured 
charge is placed in the beater tank so that 
when the supply tank is empty, the auto- 
matic operation ceases. 

This relay installation controls the vis- 
cosity of the mixture in maintaining a 
fairly constant load on the motor. Similar 
applications may be made wherever motor 
or power circuit load control is desired. 
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CREASEY MATERIAL BREAKER 


The Creasey Material Breaker is a de- 
vice originally developed for breaking ice 
cakes into small bits for freezing ice cream, 
shipping fish and vegetables, etc. Its use 
has been extended to a number of other 
applications in chemical plants for break- 
ing down cakes of wax preliminary to melt- 





ing, or before feeding into pulverizing 
equipment, where this preliminary break- 
ing improves the efficiency and capacity of 
the equipment. 

The breaking is accomplished by sharp 
pointed picks held by friction in sockets in 
the periphery of a heavy cast iron rotating 
drum. The size of the broken material is 
determined by interchangeable combs 
through which the broken pieces must pass 
before leaving the machine, and these 
combs may be changed and other features 
adjusted to break materials down to about 
the size of the finger tips. The machines 
are furnished in capacities ranging up to 
50 tons per hour, capable of handling 
pieces of material as large as full size cakes 
of ice. 

The Creasey Breaker is used in chemical 
plants for breaking down rosin, naphtha- 
lene, mineral rubber, carbolic acid, borax, 
shellac, and is suited for handling prac- 
tically any material which will break and 
fall away when struck with a sharp pointed 
pick. It is also used in many chemical and 
aniline plants for supplying broken ice for 
the quick cooling of various liquors. 

The Creasey Breaker is manufactured 
by the Cochrane Corporation of Phila. 
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Another STOKES Specialty 
PROCESS EQUIPMENT for thePHARMACEUTICAL FIELD 








The illustrations show a few examples of STOKES Process Equipment 
used in the recent modernization of well-known pharmaceutical plants. 
They are designed to meet individual requirements and include different 
types of extractors, vacuum stills and solvent recovery apparatus— built 
of special metals when necessary—-fractionating columns, high vacuum 
pumps, etc. 

For nearly 40 years, we have concentrated on serving the pharmaceutical 
field, specializing in the building of the apparatus mentioned above in 
addition to manufacturing tablet machines and other standard phar- 
maceutical equipment. 

When you require process equipment, we have at your disposal—besides 
complete manufacturing facilities—a staff of chemical engineers who are 
familiar with your problems and a semi-plant scale laboratory. 








STOKES 


Pharmaceutical Equipment 











Tablet Making Machines Tube and Jar Fillers 

Granulating Mixers Powder Fillers 

Oscillating Granulators Jacketed Kettles 

1 Polishing Pans  Emulsifiers 
Suppository Molds 
lip Stick Molds 
Compact Presses 
Ointment Mills 
Capsule Molds 

rs Capsule Fillers 
Vacuum Still 

Solvent Recovery Apparatus Vacuum Dryers 

Vacuum Pumps Water Stills 

Specia! (Mac hinery Conveyors 


Send for Catalog 33-T 


Special Vacuum Extractor and Solvent 
Recovery Still for the preparation of 





Coating a 


halibut oil concentrates. 
Dryin 





Combination Apparatus for concentrat- 





ing and drying to a powdered extract 





from percolate—at low temperature, in 





one piece of apparatus and without 











handling. 














Combined Vacuum Extraction and Solvent Recovery Appa- Complete Extraction and Solvent Recovery Plant including 
ratus used in the extraction of vitamin material and the re- Special Percolators, Atmospheric and Vacuum Stills, Vacuum 
covery of acetone. Pumps, Alcohol Rectifier and Solvent Recovery Unit. 





FJGTokes MACHINE COMPANY fF aig 


+ PROCESS NEWS? 


Tf: ffronry vears seavinc rae neo) ERE —— 


5932 Tabor Road Olney P. O. Philadelphia, Pa. 
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LOW COST WATER STILL 

The Barnstead Still & Sterilizer Co., 
Inc. of Forest Hills, Boston, Mass., an- 
nounces a new Model 80 Water Still espe- 
cially designed for process plants. This 
new still is low in cost and will supply from 
50 to 125 gallons per hour of chemically 
and biologically pure distilled water. It is 
continuous in action, and fully automatic, 
requiring no attention except for starting 
and stopping. 

Purity of the distillate and long life of 
the still are claimed due to the fact that 
copper and brass are used throughout and 
all parts that come in contact with the dis- 
tilled water are coated with pure tin. It is 
also claimed that this new Barnstead Still 
recovers the maximum heat by counter- 
current condensation of the distillate 
which preheats the feed water to the boil- 
ing point before it enters the evaporator. 

It is further stated that this new still is 
exceptionally easy to clean and that its 
compactness saves space. Descriptive 
literature may be obtained by writing the 


makers. 


AN INTERESTING MACHINE 


The No-Kap collapsible tube closure 
machine is a device built on the modern 
dial principle of assembly machines and 
completes the four operations necessary to 
install the molded ball cap in one revolu- 
tion of the circle. A feed belt conveys the 
hollow collapsible tubes to the machine 
and sets them, one by one, one fourteen 
hollow spindles arising from the dial. As 
the dial turns counter-clockwise a mechan- 
ical arm inserts a fabric gasket in the neck 
of the tube, another sets the molded ball 
cap into position and a third rolls the 
flange and seals the patented gadget into 
position. On completing the revolution, 
the tube is shot from the dial by a blast of 


compressed air through the hollow spindles 


and slides down a spillway to a packing 
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SAMCO JR. BLOWER-FILLER 


table. Capacity assembly of sixty tubes 
per minute is possible. 

The new closure, operates on the ball 
and socket principle, and may be operated 
with one hand, a flip of the finger opening 
or closing the tube. Tests have been con- 
ducted for over a period of one year and 
claims of seepage proof and leak proof 
qualities are advanced by the No-Kap 
Closures’ laboratories. 

National Collapsible Tube Company is 
already in production on the item as ap- 
plied to collapsible tubes, and announce 
that two manufacturers have already 
adopted the patented device. 


DEHUMIDIFIER 

Another chemical dehumidifier similar 
in principle to the one described in these 
columns some time ago is made by Bryant 
Heater Co., Cleveland, O. This machine 
dehumidifies air by circulating it through 
silica gel. Hence it can be used in tablet 
drying rooms to take up the saturated air; 
it can be used for air conditioning pur- 
poses in localities where humidity is 
usually high; it can be used for dehumid- 
ifying effervescent salt making and pack- 
aging rooms. As we pointed out before 
one of the advantages of chemical de- 
humidification in connection with drying 
rooms is that the air is dried without loss 
of heat. In this machine the silica gel can 
be used indefinitely for when it is saturated 
it need but be dried again in a kettle to 


restore its hygroscopic properties. 


FLEXIBLE GLASS 


Libby-Owens-Ford will shortly be in 
production of flexible plate glass. It is 
said that the glass can be twisted and bent 
and is four or five times as strong as 
ordinary plate glass. When it breaks it 
crumbles into fragments instead of slivers. 
As it will resist extremes of cold and heat 
it will be used for furnace doors etc. To 
show how the material stands up a piece 
of it was laid on a cake of ice and hot lead 
poured on its upper surface. It did not 


crack. 


CONTINUOUS EMULSIFIER 


Mixing Equipment Corp., Rochester, 
N. Y. have introduced a continuous emul- 
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sifier which consists of a vertical cylinder 
mounted on legs with a liquid inlet at the 
bottom and a discharge on top. In side 
the cylinder on a centra shaft, which is top 
driven, there are three perforated pro- 
pellers. Between each of these propellers 
attached to the wall of the cylinder there 
are three perforated baffle plates. The 
liquid coming in at the bottom is subjected 
to turbulent agitation as it progresses 
upward. 


SAMCO JR. BLOWER-FILLER 

In the accompanying illustration we are 
pleased to show the combination Samco Jr. 
blower and filler manufactured by Pneu- 
matic Scale Corp., Norfolk Downs, Mass. 
To the original Samco Jr. vacuum filler 
the company added a blowing head and 
the result is a very compact machine which 
enables one operator to blow and fill all 
sizes of containers from sixty a minute up. 
Although it is exactly the same in operat- 
ing principles as the big Standard blower 
and filler, the method of feeding the Samco 
Jr. is slightly different in that the con- 
tainers must be spaced in adjustable run- 
ways. We saw the machine for the first 
time at the Chicago liquor show and it 


certainly looked a first rate job to us. 


EXPERIENCE COUNTS 

Often we look at a simple device and 
marvel that the thing was not thought of 
twenty years ago. Again we read of cases 
where equipment makers tried to do 
twenty years ago what is commonplace 
today and gave up because somehow the 
thing couldn’t be done. Such instances 
clearly show the extent to which progress 
is due to experience. We seem able to go 
just so far and then we’ve got to pause a 
while for experience to catch up. Evi- 
dently we make progress by reshuftfling the 
lessons learned by experience. All this is 
as a preliminary to an announcement that 
you won’t be much more than a year older 
before you'll see tube fillers capable of an 
operating speed of 150 tubes per minute— 
small ones we mean, not the big giants 
that have been operating in the tooth 
paste plants. No more information can be 
given about them now, but we’ve seen the 


preliminary work and it looks good. 
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Do YOU BOTTLE 
25 to 50 Gross a Day? 


Do you want a simple machine to do the job right— 
and at low cost ? 


—A machine that will handle a variety of 

small bottles;—that you can change in a 

couple of minutes;—thet you can clean 
quickly for different products. 






The ‘‘Cinati Junior’ Wacuum Filler has 


been made for bottlers just like you 


ARL 


haga 


ou'll like it for its neat, accurate work, for its smooth operation, 





for its cleverly-designed, well-made construction. 





Write for details and 
get our proposition. 


THE KARL KIEFER MACHINE CO. 











P. Jorgensen 
311 California St. 
San Francisco 





A. J. Sterling M. C. Finn T. C. Kelly 
995 Broadway, Room 1209 ~=10 High St. 299 \/. Adams St. 
New York City Boston Chicago, III. 


CINCINNATI 





[| REBUILT and NEW 
EQUIPMENT 


Stokes No. 90 Tube-Filling, Closing and Clipping Machine 
Kiefer No. 2 Visco Filler 

U. S. Cascade Bottle Washer and Drier 

200’—14”’ Lamson ball-bearing Roller Conveyor 
Colton No. 3 Rotary Tablet Machine 

2—No. 3 Rotex Sifters, motor driven 

J. H. Day Size C & D Powder Mixers 

2—Stokes F Automatic Jar Fillers 

2—Stokes Style E & F Tablet Machines 

Stokes, J. H. Day and Stokes & Smith Powder Fillers 
2—Abbe No. 3 Eureka Jar Mills 

U. S. Acme and Fowler 6-spout Fillers 

Rodgers New Vacuum Bottle Fillers 

Stokes Style E Rotary Tablet Machine 

Dry Powder Mixers, 100 to 2000 Ibs. 

World Improved Ermold and National Labelers 

15”, 20”, 24”, 30” and 36” Copper Revolving Pans 
Stokes and Colton Tube Fillers and Closers 

Pony Mixers—8, 15, 20 and 40 gallons 

Cream Mixers—Champion, Read, 20 to 80 qt. 
Rodgers Fillers, Closers, Clippers & Clipless Machines 
Lightning and Rodgers Portable Electric Mixers 

30 to 500 gal. New Glass-Lined Tanks 

Ointment Mills—7”, 12”, 18” diameter 

Complete Pill and Tablet Making Machinery 

Copper Kettles, Capsule Fillers, Pumps, Filters, etc. 
2—Colton #4 Rotary Wet Granulators 

1—Colton #2 three roll Granulator 


STEIN — BRILL 


CORPORATION 


Agent for George G. Rodgers Co. 
183 Varick St. New York, N. Y. 


Cable Address: —Bristen Tel. WAlker 5-6892-3-4 
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Improve your EMULSIONS 
and SUSPENSIONS 


EMULSIONS: Cod liver oil, castor oil, hand lo- 
tions, liquid creams, emulsified tonics and medicines. 
Homogenizing improves and stabilizes emulsions of all 
types. 


SUSPENSIONS: Milk of magnesia, liquid face 
powder, colloidal sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 
sion of solids. 


SOLUTIONS: Cough medicines, proprietaries, 
mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 





The Manton-Gaulin Homo- 
genizer is more effective and 
less expensive than a colloid 
mill. Sizes are available from 
twelve to several hundred 
gallons per hour. SEND 
FOR CATALOG. 


The Manton-Gaulin 


Manufacturing Co., Inc. 
EVERETT :: MASS. 
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OIL BURNING 


Some of you this summer will probably 
replace your cola burning equipment with 
oil burners. Quite a number of plants in 
the trade have gone over to oil already. 
If you are thinking of this a couple of tips 
may prove helpful. Better combustion 
will result if you pre-heat the oil and in 
consequence you will cut your oil bill. 
When installing oil burners remember that 
there are some types which can be adjusted 
to burn pulverized coal as well. Such a 
burner enables you to burn whatever fuel 
is lowest in price, whereas a fixed instal- 
lation forces you to use oil always. Also 
jt is sometimes possible to install certain 
types of oil burners without removing the 
stokers. 


AUTOMATIC VANISHING 
CREAM FILLER 


Stokes & Smith’s Universal auger filler 
has usually been considered a semi-auto- 
matic filler because most of them are used 
that way. Hence it will interest you to 
know that it can be obtained as an auto- 
matic too. All the operator need do is 
drop the jars in the runway and the 
machine will do the rest, discharging the 
filled containers to a finishing belt or into 
a capping machine as required. This 
machine can be used for any kind of cream 
or paste so long as it is filled cold. S&S 
doesn’t seem to care what kind or shape 
of container you have. 


NEW ENGLAND AGITATORS 


If you want to see a fine piece of work- 
manship get hold of an agitator drive 
made by New England Tank & Tower 
Co., Everett, Mass. 


made in a variety of sizes and are suitable 


These drives are 


for every class of work from mixing light 
liquids to very heavy pastes. It will pay 
you to get hold of bulletin 340 for future 
reference even though you may not be in 


the market at the present time. 


PLANT MANAGERS ASSN. 


Bob Hompe of Strong Cobb reminds us 
of our promise to organize an association 
of plant managers in this and allied indus- 
tries. At the same time pressure has been 
put upon us by Howard Sumner of Nor- 
wich and Harry Sander of Grove; by Carl 
Peehl of Dorothy Gray and Dan Nealon of 
Paris. Evidently the boys enjoy nothing 
better than to see us work. We've talked 
about this for about seven or eight years 
and now we're going to doit. By the time 
you read this a meeting will have been 
called in New York to start the ball rolling, 
so if you approve the idea drop us a line 
immediately so that we shall know how 
many charter members we can count on. 
It is our present purpose to include in the 
membership factory managers, superin- 
tendents and their assistants, plant en- 
gineers, chemists and purchasing agents. 
The purpose of the organization will be 
accelerate the technical progress of the 
trade by a free exchange of ideas and infor- 
mation among the people in the trade im- 
mediately concerned with production. In 
a general way we have discussed the ad- 
mission of foremen to membership and 
also whether or not equipment manufac- 
turers should be admitted as active mem- 
bers. There are good reasons for and 
against such admissions but these points 
will be threshed out at the first meeting of 
the organizers. Meanwhile if you are 
interested drop us a note and let’s have 
Properly conducted 
such an organization will confer immense 


your suggestions. 


benefit on the industry because its in- 
terests are general and very practical. 


PATENT VS PROGRESS 

Speaking of equipment progress brings 
to mind that progress increases patents 
and as patents multiply they tend to stifle 
progress. In designing equipment man- 
ufacturers cannot any longer put their 
ideas into effect directly. They've got to 
arrive at their goal by a devious process of 


ducking patents which have already been 
granted on this or that device or principles 
upon which patents have already been 
granted. Soon it will be damned near im- 
possible to build a machine for a particular 
operation without violating patents which 
have been granted in different industries 
and, sometimes, for different purposes. It 
looks as though a lot of pooling of patent 
rights must soon be done or else the gov- 
ernment will have to be a lot less promis- 
cuous about issuing patents to every crack 
pot who demands one. 


LITERATURE 


Pneumatic Scale Corp., Norfolk Downs, 
Mass., invites you to send in your name 
so that you will regularly receive their 
interesting little magazine on packaging 

. . The Pfaudler Co., Rochester, N. Y. 
invites you to do likewise for their house 
organ, The Glass Lining. Incidentally 
Pfaudler has just issued a very informative 
booklet on process equipment of all kinds 
for the drug and cosmetic industry. Send 
for Catalog No. 757... . U. S. Stoneware 
50 Church, New York asks you to send for 
Bulletin 801 which describes quick setting 
acid proof cements and acid proof tank 
linings, ete. Eppenbach, Inc., 45-10 
Vernon Boulevard, Long Island City has 
issued a bulletin describing the company’s 
line of colloid mills, some of which in 10 
gal. per hour sizes sell for as little as two 


hundred smacks. 


ERTLE ISSUES 

Ertle Engineering Co., 120 E. 16th St. 
New York invites your attention to the 
brochure just issued which gives illustra- 
tions and details of construction on the 
company’s complete line of liquid hand- 
ling equipment which includes, vacuum 
fillers, filters, glass lined and stainless steel 
tanks. Of special interest is the new, in- 
expensive multiple spout vacuum filler, 
which fills six or eight bottles at a time. 








In the adjacent photographs are shown 
the new Scandia Wrapping machines 
which are used for wrapping moisture 
proof cellophane and waxed glassine paper. 
These machines are the essence of sim- 


plicity. They contain no cams or recip- 
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rocating motions; all movements are 
rotary and continuous. They draw paper 
from a roll and as the package contacts it 
a rotary knife cuts if off. Then as the 
package passes on through the runway the 
ends are folded, tucked and heat sealed. 
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Attachments for glue sealing can be ob- 
tained when the machine is used for kraft 
paper. Speeds range from 30 to 150 per 
minute. The machines are very inexpen- 
sive. We'll be glad to give you any more 
data that you may need. 
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New and Improved ! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 


machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. j 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


——— 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 


— 






No. 2 Rotary 
Tablet Machine 

















COSMETIC 
SAVE on EQUIPMENT “NEW ENGLAND” 
AGITATORS 


will help you produce products 





LIQUIDATING ENTIRE PLANT OF 
THE ALLIED DRUG AND CHEMICAL 
CORP. N. Y. C. 


of uniform quality at mini- 











1 Karl. Kiefer 72 Spout Rin er. 
2 U. S. Belt Conveyors—approx 20’-2 3’ long. mum cost. Write for 
1 Karl Kiefer tray type gravity Filing machine with pump 
arrangement for return of over“ ow. new Bulletin 340. 
2 Pedie approx. 300 gal, class-lined tanks, bottom outlet. 
0 I. j ol) gi nk 

Song ingens eo ceili NEW ENGLAND TANK AND TOWER CO. 
1 10” Karl Kiefer multiple disc filter, with pum 
1 J. “ie id 50 gal. st steam seach ey agitated Everett, Mass. oa 50 Church St., New York 

nag AGITATING EQUIPMENT SPECIALISTS 





1 Jacketed copper kettle, approx. 30 gal. 
1 200 gal. Pfaudiler tank, bolted top and botiom. 


1 Abbe Engineering Centii‘ugal Sifter. 

1 Day No. 2 Pressure Ointment Mill. 

DY 716", 12", and 18” ointment mills. 
ay 50, 100, 209 and 400 Ib. Sift d Mi : 

Stokes $ 50 gal. pee ae Vacuum onan al with agitator. S UD P P O , ] si O h y a n d 


Stokes 50 and 100 ib. Granulator Mixers. 


Gedge-Gray’ 300 Ib, Silter and Mixer LIPSTICK MOLDS 


Allso receiver's rights, titles, interest, and good will into 


the name of Allied Drug and Cremical Corp. 





Furnished in special composition white metal or brass 
in sizes ranging from 36 to 144 according to your re- 


quirements. 








Presses for rouge and compact cakes. 


Sev First first”’ 


First mnaisinney Corp. New lten cy HIGHEST GRADE MACHINISTS, Inc. 
163 W. 22nd Street New York City 


surplus equipment” 

















114° The Drug and Cosmetic Industry July 735: 37, 1 




















Cut Costs—use ABBE Blutergess Turbine Sifters! 


2 











Economic Machinery Company 
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Automatic and self-feeding, they require no labor. Completely 
dustless in operation, they eliminate material losses (an im- 
portant factor in sifting powdered extracts and expensive 
chemicals). Uniformity is assured because the sifting cloths 
cannot stretch; the material is thrown through the cloth in- 


stead of sliding around on it. 


Here are the reasons why Abbé Blutergess 
Turbine Sifters are rapidly replacing all 
other makes: 


ABBE ENGINEERING CO. 


56 CHURCH ST. COrtlandt 7-1115 NEW YORK 


BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO @ AKRON @ LOUISVILLE @® LOS ANGELES @ CLEVELAND @ PITTSBURGH @ DETROIT 


MODEL-S: IMPROVED 
Bi | = rocessed under lusive | 
\ ‘ 4 f B ij ; é . h . ‘ “4° Wh 
F : 
WORCESTER, MASS. —— Seiggiah 
Makers of complete line of automatic and 
semi-automatic labeilers. 
Uh iii ai ee il aa ma mera aaa, 





The most flexible labeling machine. 
Easily equipped for labeling any size 


bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 


turing experience of more than 35 years 


Because Abbé Sifters are the FASTEST, LEAST E XPEN- 
SIVE and MOST EFFICIENT Sifters in existence 

They are dustless in operation. 

They cost very little to operate because no large, expensive 
bolting cloths are required. 

They do not clog even with sticky powders. 

They require very little floor space. 

They feed themselves automatically. 

They can be used for any powder: face, talcum, baby, dental, 
shaving and soap powders; powdered gums and powdered drug 


extracts. 


START SAVING NOW WITH ABBE 
SIFTERS ... 3 SIZES 

















g Speed 
FILTER DISCS 


asbestos or filter pulp 


Pure, long-fibred, iron-free asbestos 


processed under an exclusive formula 
gives Hy-Speed Asbestos Discs their 


unbeatable filtration qualities ere 
filtration cost is a primary factor, Hy- 


Speed Pulp Discs are used with utmost 
satisfaction. Either type Disc is available 
in all sizes and shapes to fit any filter 


We'll gladly send you samples 


WE MANUFACTURE 
Disc Filters Glass-Lined Tanks 


Labelits Transfer Pumps 


Portable Mixers Revolving Tables 
Mixing Units Paste Mixers 


Bottle Fillers Filter Discs 


Bottle Rinsers Filtering Asbestos 


Write for NEW Catalogue 


° ALSOP - 
ENGINEERING CORP. 


39 West 60th Street, New York, N. ¥ 
Telephone: COlumbus 5-2686 
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Day Force Feed Day Hunter ; 
Ointment Mill Sifter and Mixer 


GRINDING, SIFTING, 
MIXING, DISSOLVING 
EQUIPMENT 


For processing ointments, lipsticks, 
rouge-masses, tooth pastes and pow- 
ders, bath salts, drug-extracts, tablet- 
granulations, heavy cosmetic pastes, 
clay packs, extraction of crude drugs 
under vacuum, heating or cooking 
during mixing, etc. 

















Descriptive material on processing 
equipment for these purposes will be 
mailed on request. Or if you have a 
specialized problem in processing, 
our engineering department will be 
glad to work with you in determining 
what equipment is best suited to your 
needs. 


The J. H. DAY COMPANY 


Factories and Principal Offices 


CINCINNATI : : : OHIO 


Day Paragon Day Cincinnatus 


Liquid Mixer Double drm Mixer 


REBUI LT PN cannes pine parr 


SBESTOS DISK FILTERS 


EQUIPMENT % wanes 


| Every item shipped from our shops is 
| overhauled and definitely guaranteed | 





























1—Package Machinery Co. Cellophane Wrapping Machine. 
5—Filling and Weighing Machines. 
10—World Improved, Ermold, National Labelers. 
9—Karl Kiefer Visco Jar Fillers. 
1—Rogers 6’ copper Vacuum Pan. 
29—Capem 4-head automatic Screw Cappers. 
1—U. S. 29-sprout rotary Vacuum Filler. 
8—80-at. Read, Hobart, Century Mixers. 
3—Coombs Gyratory Sifters, 20’, motor driven. 
1—Karl Kiefer 5-spout tray-type Vacuum Filler. 
Dry Powder Mixers, 100 to 4000 Ibs. 
Colton Tube Fillers, Closers, Clippers. 
12” dia. Disc Filters, 4, 10, 20 plates. 
New high-speed and back-geared Portable Agitators. 
Pony Mixers,—Laboratory, 8, 15, 40 gallons. 
New Glass-Lined Tanks, 10 to 500 gallons. 
Tablet Machines—2 Stokes DD Rotary; Stokes D Rotary; Stokes 











Rotary B; Mulford single punch; Stokes ““M’’ single. Bench Model — 2 Gallon per Minute Pump 

Copper and Aluminum steam-jacketed Kettles, 25 to 300 gallons. 

Miscellaneous- Drug Mills, Filter Presses, Pulverizers, Jacketed Ertel Asbestos Disk Filters, when used in conjunction with 
Mixers, Ointment Mills, Screens, Revolving Pans, Dryers, the Ertel American-Made Asbestos Filter Sheets, will give your 
Pumps, etc. Send for latest printed lists. liquids a polish not dreamed of before. Send us a sample of 

1Wqu id F 
WHAT HAVE YOU FOR SALE? SEND US YOUR LIST. your liquid and let us prove to you what our filters will do. 


Consolidated Products Company, Inc. | EpteEL ENGINEERING CORP. 


20-21 Park Row =. =. ~— New York City | Dept. B 190 East 16th St. | NEW YORK,N. Y. 
Shors: 335 Doremus Ave., Newark, N. J. 
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Analgesics, sedatives, and hypnotics 
showed a sharp increase during 1934 ac- 
cording to the report of U. S. Tariff Com- 
mission. Aspirin manufactured during 
the year was 20 per cent greater than 
during the previous year, the figures being 
3,791,000 pounds for 1934, against 3,153,- 
796 pounds for 1933. The unit price de- 
clined from 6114 cents per pound for 1933 
to 57 cents per pound for 1934. Acetanilid, 
another important headache remedy, de- 
clined 14 per cent, from 510,353 pounds for 
1933 to 446,000 pounds in 1934. This de- 
cline was most likely lost to aspirin. 

Phenobarbital scored a gain of 17 per 
cent, while barbituric acid derivatives in- 
creased by the astounding figure of 65 per 
cent. Phenobarbital manufactured during 
1934 totaled 64,000 pounds, against 54,714 
pounds manufactured in 1933. The unit 
value declined from $6.99 per pound for 
1933, to $5.96 per pound for 1934. Barbi- 
turic acid derivatives manufactured dur- 
ing 1934 totaled 130,000 pounds, against 
78,645 pounds in 1933. The unit value 
declined from $8.05 per pound in 1933, 
to $5.25 per pound in 1934, 

Sodium salicylate production increased 
by 21 per cent, from 361,275 pounds in 
1933, to 457,000 pounds in 1934. The 
unit value was slightly higher at 37 cents 
per pound for 1934, against 36 cents per 
pound for 1933. 

Methy] salicylate production was 14 per 
cent higher in 1934 when 1,269,000 pounds 
were produced, against 1,115,154 pounds 
produced in 1933. The unit value re- 
mained firm at 31 cents per pound for 
both years. 

Vanillin production scored a gain of 
19 per cent for the year, 233,000 pounds 
being produced during 1934, against 195,- 
811 pounds produced in 1933. The unit 
value was lower for 1934, however, at 
$3.36 cents per pound, compared with 
$4.06 per pound for 1933. 

Perfume and flavoring materials showed 
both increases and declines in production 
during 1934, probably indicative in a 
change of taste upon the part of the 
ultimate consumers of these products. 
Thus citral production declined 32 per 
cent to a total of 15,000 pounds for 1934, 
against 22,177 pounds produced in 1933. 
The unit value increased, however, to 
$2.20 per pound for 1934, against $1.63 
for 1933. 

Geraniol production was likewise smaller 
during 1934 when the total was 186,000 
pounds, against 196,514 pounds produced 
in 1933. The unit price was also lower at 
$1.41 per pound against $1.64 per pound. 

Heliotropin production declined some- 
what to 15,000 pounds produced in 1934, 
against 15,894 pounds produced in 1933. 
The unit price was also smaller at $1.49 
per pound in 1934, against $1.74 per 
pound in 1933. 
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Rhodinol production was about un- 
changed at 3,374 pounds for 1934, against 
3,468 pounds produced in 1933. The unit 
price advanced to $14.26 for 1934, against 
$12.99 per pound for 1933. 

Acetophenone scored the extraordinary 
increase of 78 per cent with 6,686 pounds 
being produced in 1934, against 3,738 
pounds produced in 1933. The unit price 
remained steady at 99 cents per pound. 

Amyl cinnamic aldehyde production in- 
creased 31 per cent, to a total of 42.000 


MEDICINAL PRODUCTION UP SHARPLY 


pounds for 1934, against 32,159 pounds 
produced in 1933. The unit value was 
steady at $2.06 per pound for 1934, 
against $2.07 per pound for 1933. 
Cinnamic aldehyde scored the greatest 
increase of any item. production advancing 
by 150 per cent to 15,868 pounds in 1934, 
against 6,374 pounds produced in 1933. 
Furthermore, the unit value increased to 
$1.73 per pound, against $1.57 per pound 


in 1933. 


Table 1—Comparison of Production and Sales of Dyes and Other Synthetic Organic Chemicals, 
1925-30, 1933, and 1934 


Medicinals 
Production—Thousands of Ibs. 


Flavors and perfume materials 
Production—Thousands of 1 ee 


Sales value—Thousands of dollars 


Sales eR he one ee 
Sales value—Thousands of dollars. . . a areialeraae 


Sales so a cteratenataiare 


Increase 
1925-30 1933 1934 1934 over 

Average 1933 
am asis 4,508 8,715 10,022 15.00 
Sa atakers 4,106 8,070 8,224 1.90 
eee 7,464 6,828 7,900 15.70 
paral 3,966 3,159 4,168 31.94 
ian iricg 3,919 2,965 3,695 24.62 
Seer 2,901 2,484 3,028 21.90 


Table 3—Summary of Production and Sales of Dyes and Other Finished 
Coal-tar Products, 1934 











Production ———-Sales-———— Unit 
(pounds) Pounds Value Value 
AONB ES ho foe voc ed didaes ance aewee eae teen 10,022,000 8,224,000 $7,900,000 .96 
Sorin cedar e AL cchaueiah ca BDO 1,903,000 1,812000 1,929,000 1.06 
Benkurme mintenigintis s coos cat Sic ica ieee ee 2,265,000 1,883,000 1,099,000 -58 
Table 5—Coal-tar Medicinals: Production and Sales 1934 
Total ———Sales-— 
Production Quantity Unit 
Name of Product lbs. lbs. Value Value 
PRGUATAN NDI 5. 05 Sika x 5 eS S ba ain dN ew eae ema 446,000 454,000 $ 89,000 $ .20 
PAOUEN MATION REMN 3 5.5 org nshaic a ckiv desks Mb eines ube oO 3,791,000 3,571,000 2,033,000 .57 
p-Aminobenzoy Idiethylaminoethanol (proce RS ard are rie 9,000 9/530 242 500 25.43 
RRM oo 5 ca asa oe iecaly oo eo eVGA Cw OMURE ROC ERE 426 256 35,448 138.47 
GMRNRREAE Soc, eco 3) orccnrttei inn dd x tern aeintne mane oe 64,000 68,000 404, 5.96 
ethyl-p-amino benzoate ( Benzocaine) (anesthesine) . 8,664 6,943 29,170 4.20 
p-Methylpheny1 eco a ethyl ester (neocinchophen). . 4,744 4,850 68,411 14.10 
Neoarsphenamine................. : : 4,985 816,010 163.69 
Salicylic acid, USP. . 1,236,000 466,000 38 
Sodram: saheylate..... 20.050. ces cscs: 411,000 151 000 .37 
Sulfoarsphenamine 260 56,317 216.60 
PCr OUI a sos cc bc oo sees eetanieceeteweneees 10,022,000 8,224,000 7,900,000 .96 


Table 8—Coal-tar Flavors: 


COMAIN MOMGUNAMS 5 oos'c sels we a slen ean en ween es 


Ethyl benzoate... . 
Methyl! salicylate..... Sree 


WENN a Dei cornu cae oneviekes Rete oar Hie 


TE EON sas: dracon ee atin cew do cebaneeeens 


Production and Sales 1934 








Total = Sales-——— 
Production Quantity Unit 
lbs. lbs. Value Value 
ieowe 137,000 123,000 $316,000 $2.56 
Gaara 2,810 1,530 1,470,000 .96 
ere 1,269,000 1,239,000 387,000 31 
ee weit 233,000 249,000 836,000 3.36 
Ritumete 1,903,000 1,812,000 1,929,000 1.06 


Table 9—Coal-tar Perfume Materials: Production and Sales, 1934 


Name of Product 
Acetophenone. . 
Amy! cinnamic aldehyde Serer ee 


fT ERA EER errr etre ee 
Benzyl| ale Se) See re Ree Heer ETT Tree 
CUMHAIMIC GIGORVOS. «65 66:6.60c00:8 ceva i tacee ade 


Diethyl phthalate. .... 2. 6...sccccee 
Dimethyl! phthalate.............. 


Methylpheny]l acetate........... FRR EE SG 5 Xe 


Musk ambrette............. 7 
A MOLOMGl dc tiy's eis c0 nce ces 
Musk zylol. . 


Phenylethyl alcohol............ AIM Sa AER 


Total perfume materials........... 











Total — —Sales-——— 
Production Quantity Unit 
lbs. lbs. Value Value 
Janes 6,686 3,3 $8,216 30.99 
acne 42,000 88,000 2.06 
adorns 34,000 33,000 1.04 
Sites “steven 54,000 52 
Seedea 15,868 ve 14,714 1.73 
Sead 879,000 7,000 141,000 19 
Suorsre’ 392,000 3: 36, 000 68,000 .21 
Pica. ~seeetee 744 1,316 1. 
etka 12,000 11,000 55,000 5.04 
hereon 9,834 6,888 37,706 5.47 
eaters 34,000 33,000 49,000 1.49 
ica aseg 126,000 125,000 291,000 2.33 
aeea 2,265,000 1,883,000 1,099,000 .58 


Table 12—Production and Sales of Certain Synthetic Organic Chemicals of Non-coal-tar Origin, 
1934 


A. Industrial and Miscellaneous Synthetic Organic Chemicals 


Name of Product 


Cir) | SRS SPA ee eRe OEE RATE CC ety 


Citronellol. . 


Ethyl ether tech. USP and abaaluter ao see cat 
BiG WIMtRUBENR ERG aco fare oo hela ac cin'te 4 econ ae Sate ee 
Dither OOIMIT Or acs. Otic ste aes One a ccna ao menannes 


Geraniol. 


Heliotropin Reunne tid cece ee Ked RkaseRee anaes Kee 
PUI ora 2d dik ce Revo ug eee Max eoeereer 
Aminoacetic acid (glycocol) (glycine).............. 
Barbitubic Qcidl GesIVAtives os oc cece ccccseceeccnes 
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Total ————Sales-———~ 
Production Quantity Unit 

bs. lbs. Value Value 
deceiee 15,000 13,000 $29,000 $2.20 
idacas 15,000 12,000 20,000 1.64 
pealved 8,184,000 6,801,000 1,445,000 .21 
cadeae. “Tee 564 1,069 1.90 
Pree 1,450 543 800 1.47 
sae ane 186,000 163,000 230,000 1.41 
iaksee | -stagleue 15,000 22,000 1.49 
wadeas 3,374 2,420 34,518 14.26 
eaves 10,000 10,000 40,000 3.90 
Recess 130,000 109,000 574,000 5.25 
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Depilatories 


The action of depilatories is based on 
chemical reactions in the course of which 
hydrogen sulphide and the corresponding 
hydroxides are formed from sulphides of 
the alkalies and alkaline earth. In the 
course of this reaction the hair is dissolved. 
Unfortunately the hydroxides irritate the 
skin. Sodium hydroxide formed from 
sodium sulphide is more irritating than 
calcium hydroxide which has less effect on 
the hair so that it is advisable to increase 
its effectiveness by the addition of 2-5% of 
sodium sulphide. Sodium sulphide is very 
apt to decompose in such mixtures but the 
addition of agar agar or other colloidal 
substances will help remedy this. The 
mildest of all sulphides is strontium sul- 
phide and for this reason often preferred. 
Good results are obtained by mixing it 
with calcium and barium sulphide. A 
little barium sulphide is harmless but in 
many countries its use is prohibited in 
depilatories. The efficiency of strontium 
sulphide may be increased by additions of 
sodium percarbonate, zinc percarbonate, 
or other per salts. Another efficient 
depilatory is calcium sulphhydrate. Since 
it is much more apt to decompose than 
sulphides it is necessary to combine it with 
soap or other colloidal mixture such as 
agar agar, tragacanth, gum arabic, gelatin. 
These colloids preserve the sulphhydrate 
against decomposition. 

In order to reduce irritation, substances 
are added to the depilatory which will 
combine with the alkali which is freed on 
application. Aluminum acetate and sul- 
phate, thiosulphate, thionates, chlorides 
and phosphates, dexterin and starch are 
often used for this reason. All these prod- 
ucts will also prevent decomposition in the 
package. 

The manufacturer of a depilatory should 
recommend the use of a weak solution of 
an acid such as boric acid, salicylic, or 
acetic acid, after application of the de- 
pilatory to relieve the irritation of the 
skin. However, such acids are not usually 
included among the modern woman’s 
toilet requisites so that it might be better 
to suggest cold cream, sweet almond oil, 
talcum, or rice starch as they are equally 
as good. For this purpose a cream of the 
following composition would be excellent: 


Oil sweet almond 28, Zinc oxide 60, 
Tale 15, Cold cream 60, Lanolin 30, Soap 
liniment 90, Perfume to suit. 

The importance of the filler in a depila- 
tory has not been fully realized. This is 
true of both powder and paste depilatories. 
A simple mixture of a sulphide with zinc 
oxide, starch, and water has been used a 
good deal but is not at all suitable as such 
a mixture will harden in the tube or de- 
compose altogether. It is absolutely im- 
perative that depilatories which are based 
on sulphides contain suitable emulsifying 
agents or colloids. A stearate base may be 
used. Aluminum silicate, Fullers earth, 
zinc oxide powder, soap, rice starch, palm 
oil, lanolin, glycerin, gum arabic, tapioca, 
arrow root, etc. are suitable fillers. 
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Depilalory cream. Tragacanth powder 1, 
Starch 6, Glycerin 10, Water 10, Triturate 
these ingredients as listed. Heat and when 
cool add Strontium sulphide 35, Sodium 
sulphide 3, Zinc oxide 30, Lanolin 10, 
Water 15, Menthol 0.2. 


Depilatory powder. Strontium sulphide 
30, Calcium sulphide 20, Starch 30, Talc 
16, Aluminum acetate 3, Menthol 1. 


Although the disagreeable odor of de- 
pilatories can be covered to a certain de- 
gree providing they are carefully packed 
and stored, it is practically impossible to 
cover the smell during application. The 
perfume must be very carefully selected 
and should consist only of those which are 
penetrating enough to tone down the 
smell of hydrogen sulphide. We suggest 
using crataegone, oil vetiver, oil patchouly, 
or oil sandalwood, adding chypre, fougere, 
or some other heavy perfume for a top 
note. It must be borne in mind that the 
sulphides of alkaline earths react strongly 
on some aromatic chemicals, in particular 
esters, phenols, ketones. Carbon hydrates 
and alcohols are not quite as_ badly 
affected. The presence and influence of 
sulphides sometimes’ becomes apparent 
only after storage. Great care should be 
taken in selecting the materials used. The 
amount of the perfume compound de- 
pends on the quantity of sulphide but 
usually 14 to 2% is sufficient. The per- 
fume compound must first be incorporated 
into the zinc oxide and starch mixture, or 
the corresponding ingredients in other 
mixtures, then add the barium or stron- 
tium sulphide. The powder is then passed 
through a sieve several times. 

When attempting to create a perfume 
for a depilatory it is advisable, perhaps 
more than any other time, to turn the 
work over to a reliable firm specializing in 
compound work rather than to waste 
much time on experiments which will only 
result in disappointment. 


Face Powder Bases 


Although certain aspects of the manu- 
facture of powders were discussed in 
Schimmel Brief No. 2, the general interest 
shown in this subject leads us to give 
further details. The most commonly used 
base is talc, magnesium silicate, H,Mg; 
(SiO;),. It is suitable because of its low 
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degree of hardness (1). Talc, which is a 
natural product, very often contains im- 
purities in the form of other minerals. 
Among these, are minerals of a greater 
degree of hardness such as calcite (3); 
dolomite (3.5-4); tremolite (5-6); and 
quartz (7). Sources for talc are wide- 
spread. When mixing powder, talc of a 
uniform tint should always be used so that 
a certain amount of coloring matter will 
give the same shade. The degree of fine- 
ness of the talc is another important factor. 
Granulation is often caused by impurities, 
which are harder than talc, and will there- 
fore stand out. The specific gravity of 
talc is important and should always be 
taken inasmuch as the greater the volume 
the better the grade. 

One of the recent developments in 
powder bases is osmo-kaolin to which we 
referred in one of our previous Briefs. 
According to H. St. Redgrove, Chemist 
and Druggist, 117 (1932) 672, it is usually 
obtained by the following method. Pre- 
viously well washed Chinese clay and a 
suitable electrolyte, i.e., sodium silicate, 
are mixed and subjected to electrolysis. 
In the course of this the aniones combine 
with the fine clay, and form a deposit at 
the anode while the cationes go to the 
cathode, and the larger particles and im- 
purities drop to the bottom. The osmo- 
kaolin collected on the anode is then dried 
and put through a disintegrator. The re- 
sult is an unusually fine soft powder of 
white or light cream color, of exceedingly 
fine granulation. Osmo-kaolin is very ab- 
sorbing and covers well. It is less translu- 
cent than ordinary kaolin yet considerably 
lighter in weight. 

The following formulas for face powders 
are based on the use of Osmo-kaolin: 


1. Light powder, semi translucent. 
Osmo-kaolin 450, Zine oxide 100, Starch 
150, Light magnesium carbonate 70, Talc 
180, Magnesium stearate 50, Perfume 
compound 30, Color to suit. 

2. Heavy powder, for evening. Osmo- 
kaolin 300, Titanium dioxide 300, Talc 
230, Light magnesium carbonate 100, 
Magnesium stearate 70, Perfume com- 
pound 50, Color to suit. 

3. Osmo-kaolin 470, Titanium dioxide 
80, Tale 150, Starch 200, Light magnes- 
ium carbonate 50, Magnesium stearate 50, 
Color and perfume to suit. 
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PERFUMERS’ SHELF 


Non-Yielding Flowers 

The rapid advance in the manufacture 
of new synthetic aromatic chemicals has 
been of great assistance to the perfumer in 
developing new and interesting flowery 
notes for special compositions and it is 
hard to realize today the number of flower 
odors which are produced synthetically in 
cases where the absolute oil is not derived 
from the flower. For example, the lilac in 
our perfumes, powder and face lotions does 
not contain any absolute oil of lilac since 
the oil has never been extracted from this 
flower in commercial quantities. Hence, 
it has been necessary for the perfumer to 
develop a lilac odor with the use of aroma- 
tic chemicals coupled with essential oils 
and one or two flower absolutes depending 
on the price product which he is planning 
to create. 

Experimental distillation has also taken 
place with the lily of the valley flower but 
it has been found that the quantity of oil 
obtained has been so small and so terrific- 
ally expensive that its use is prohibited. 
However, should we examine several of the 
specialties of the houses on the market 
under the name of lily or muget and com- 
pare them with the flower, it will be noticed 
how closely this odor can be approx- 
imated by the use of various chemicals 
and natural derivatives. 

Gardenia, which is also very popular at 
the moment, is purely synthetic in origin, 
as is orchid, sweet pea, peony, and tube- 
rose. Those absolutes which are of prime 
importance in developing new flowery 
scents are namely, jasmin, French rose and 
the Bulgarian Attar. Jasmin, for example, 
is indispensable in lilac and should the 
perfumer wish to improve his lilac scent it 
can be done so by the addition of the 
absolute flower oil of jasmin in limited 
quantities to make the imitation or the 
synthetic lilac more flowery. French rose 
or rose de Grasse, on the other hand, plays 
a very important part in lily of the valley 
or muget and here also, absolute jasmin 
plays a part. In some cases where the 
absolute flower oil is very expensive, it has 
been found as in the case of violet, that 
the extraction of the oil from the leaves of 
this plant has helped to produce a material 
which can be used along with other ma- 
terials to develop the true odor of violet. 
In this instance, orris root is also ground 


and distilled, producing the orris concrete 
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which is a valuable adjunct to the violet 
perfume but it is practically impossible to 
use the oil from violets since the price is 
very prohibitive and it is believed that 
there are not over 8 ounces of this oil sold 
in this market in a year. 

Where it is necessary to limit the cost of 
manufacture, the perfumer uses an arti- 
ficial rose or jasmin, commensurate in 
price with the product he is manufacturing 
and in nearly every laboratory it is found 
that these artificial products are an 
absolute necessity for making a product 
of this kind. 

The synthesis of these materials has 
been greatly improved during the last five 
years by certain specialties made by the 
aromatic houses both here and abroad, 
which have made it possible to develop 


products nearer to the true floral odor 
than has heretofore been possible. Ex- 
perimentation is still going along in this 
field more rapidly than in the past thereby 
improving greatly the cosmetic used by 
the average consumer today. In previous 
years most of these aromatics were un- 
heard of and it can still be recalled in some 
of the minds of the old timers in our indus- 
try where 10% solutions of musk Bauer, 
ionone and vanillin were sold at prices 
which today would seem ridiculous. It is 
hoped that in the next few years new de- 
velopments will be made which will con- 
tinue to make it possible for the average 
perfumer to synthesize not only many new 
and interesting flower odors but original 
types of perfume more pleasing to the 
average individual. 
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» THE COMPOUNDERS’ CORNER 


Suntan Preparations 

Unwittingly (and half-wittedly) we have 
become a martyr in the cause of science. 
Supplied with a good protective oil (con- 
taining a sun-screen) we thought nothing 
would touch us; we applied the stuff 
liberally to shoulders and back, depending 
on the hirsute growth on the legs to protect 
them. Naturally, we completely disre- 
garded the advice to take it easy at first. 
At the end of a pieasant day at the beach 
we had acquired the beautiful color of a 
tomato; shoulders didn’t hurt, but legs 
were another matter. The long trip back 
to the city developed new ideas in discom- 
fort. Liberal applications of a strong 
tannic acid solution to all red sections 
enabled us to sleep comfortably that 
night. 

When formulating a preparation for 
protection from the sun, put in plenty of 
the ultra-violet absorber; the customer 
won’t kick if your preparation protects 
him too well, but he will blame you if he 
gets burned after unreasonably prolonged 
exposure to a hot sun. Tannic acid seems 
to live up to all of its promises in the treat- 
ment of burns. Since the solution is un- 
stable, a package could be sold with the 
powder and an atomizer graduated as to 
the amount of powder and water to be 
used. 

Incidentally, propyl aminobenzoate is 
now being suggested for use in suntan 
preparations. 


Fatty Acids 


Myristic acid forms white, shining leaf- 
lets. It is soluble in organic solvents and 
melts at 54°C. It is present in nutmeg 
butter, in concrete orris oil, as esters in 
beeswax and carnauba wax and in syn- 
thetic waxes. It is superior to stearic acid 
in skin cosmetics since it is tolerated better 
and is used in cosmetic emulsions. It can- 
not replace stearic acid entirely, however. 

Oleic acid when pure is an oily, colorless 
liquid which acquires color and odor on 
heating and sorting. The purified tech- 
nical product is yellowish and has a charac- 
teristic but not rancid odor. In air it 
darkens because of oxidation and is de- 
composed when heated over 95°C. It is 
used in plasters, oleates, vasoliniments, oil 
soaps, etc. Oleic acid may irritate the 
skin so that the stearic acid used in the 
preparation of cosmetic creams should be 
as free from oleic acid as possible; soaps, 
particularly those from triethanolamine, 
are not irritating when they do not contain 
free acid. 

Palmitic acid is a white crystalline 
powder melting at 61° C. The pure acid is 
expensive and is seldom used in cosmetics 
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although it is borne by the skin better than 
stearic acid. 

Ricinoleic acid, from castor oil, is a yel- 
lowish, thick liquid soluble in organic sol- 
vents. As an addition to soaps it increases 
lathering power and neutralizes excess 
alkali. The triethanolamine soap is a very 
good emulsifier. 

Stearic acid is seldom used in cosmetics. 
The commercial material is a mixture of 
stearic and palmitic acids. Important 
qualities in a commercial product are its 
color, odor, structure, melting point and 
iodine number. Color should be pure 
white, odor should be faint (odorless 
stearic acid is not available). The iodine 
number should lie between 1.5 and 4; the 
lower the number, the better the quality 
(free from oleic acid). The structure of 
stearic acid should be fine crystalline or 
amorphous, the material should not feel 
fatty and should form lumps when pressed. 
Stearic acid containing oleic acid is greasy 
and easily friable. Commercial stearic 
acid is a mixture of one part of palmitic 
acid and two parts of stearic acid with a 
saponification number of about 200 and is 
easily saponified by organic bases. It is 
used in the manufacture of soaps (shaving 
soaps), fatty and fat-free skin creams, lip- 
sticks, etc. Sensitive skins are sometimes 


irritated by stearic acid in connection with 
glycerine and soaps; in fact, stearic acid is 
often omitted from modern cosmetic 
preparations. 


Fats and Oils in Cosmetics 

Beechnut oil is obtained to the extent of 
42.5% by pressing the nuts of the red 
beech. The oil is light yellow in color, has 
a pleasant odor and is very stable. It is 
very suitable for cosmetic purposes. 

Egg-yolk oil is obtained to the extent of 
20% by extracting egg yolks with petro- 
leum ether. It is buttery and yellow and 
deposits crystals on standing; the pressed 
oil is lighter in color and more stable. The 
egg-oil contains approximately 81.8% of 
oleic acid, 9.6% of palmitic acid, 0.6% of 
stearic acid, 6.4% of hydroxy acids and 
1.6% of cholesterin. Wider use of the oil 
is prevented by its odor which is strong, 
persistent and reminiscent of cooked eggs. 
The oil is very easily absorbed by the skin 
and relieves irritation. 

Peanut oil is light yellow, odorless and 
has a mild taste. Because of its stability 
it may be used in place of olive or almond 
oil. Soap made from the oil has poor 
lathering power. The oil is suitable for 
use in creams, skin oils, etc.; the hardened 





Try it, lady, it will put hair on your chest.” 
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@ Bath crystals that impart /uxurious softness ¥ 


to bath water—that are rea/ly refreshing and 
beneficial to the skin! 


These properties favored by women every- 
where are definitely present in SOLVAY 
SNOWFLAKE CRYSTALS—the better base for \ 
fine quality bath crystals. As the perfect agent 
for enchanting color and lovely perfume, 
SNOWFLAKE is definitely superior. In form, 
in crystalline radiance—it attains perfection. 
It shows to striking advantage in modern con- 
tainers and transparent packaging materials. 


For uniformity and dependability, SOLVAY 
SNOWFLAKE CRYSTALS has no peer. Our 
rigid manufacturing standards and long ex- 
perience assure unvarying quality. SNOW- 
FLAKE wins steady customers to your brand. 
It builds repeat business. The sales-making 
power of this ideal bath-crystal base is evident 
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at Once upon inspection. : ° eet 
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Write today to Dept. B-5 for prices and the 


full story of SNOWFLAKE. 
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SOLVAY SALES CORPORATION |. 
Alkalies and Chemical Products Manufactured by i t IN 7 
The Solvay Process Company “J <1 f\ 


40 RECTOR STREET NEW YORK 
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Sun Tan Preparations 


It is not too late to market them! 


A child can make our simple, extremely 
effective Sun Tan Oil in a few minutes: 


Formula 
parts by weight 
Contrasol 10 
Ref. Edible White Peanut Oil 
Perfume and color—to suit 
Directions: Mix cold. 
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Formula for greaseless Sun Tan Cream— 
given to clients who use our materials. 





Prices 

‘Trial 14 Ib. $2.00 

Contrasol ; 11b.—per Ib. 6.00 
10Ib— ‘ “ 5.00 

Larger quantities on request 

Trial qt. $ .60 

Ref. Edible White Peanut <1 gal. 2.00 
Oil (5 gal.—per gal. 1.85 


Larger quantities on request 


All quotations f. 0. b. N. Y. C. 





We have all materials for the manu- 
facture of cosmetics. Send for list. 


R. F. REVSON CO. 


91 Seventh Avenue New York 
Cable Address: Coschems 


Specializing in 


Chemicals for the Cosmetic Industry 











PURE OTTO oF ROSE 
- BATZOUROFF & CO. 


(Established 1845) 
SOFIA, BULGARIA 


Modern Distilleries at 


Rahmanii 
Kalofer 


Karnare 
Karlovo 


SOLE DISTILLERS BY 
VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 


is possible to produce. 








Used by the Principal Consumers Here and Abroad 


SOLE AGENTS 


Georce Luepers & Co. 


New York Chicago San Francisco Montreal 
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oil is more stable and is enjoying increasing 
use. 

Indian Butter is made from the seeds of 
the butter tree. It is white, has the con- 
sistency of lard and a pleasant odor. It is 
an important edible fat in India, is stable 
in tropical climates and has proven its 
value in cosmetic preparations. 

Camellia seed oil is pressed from the seed 
of the Japanese camellia. Cold-pressed it 
is yellow and odorless; hot-pressed red- 
yellow with a characteristic odor. It is 
very popular in Japan as a hair oil and is 
also used for other cosmetic purposes. 

Cocobutter is hot pressed from decorti- 
cated, roasted and crushed cacao beans. 
It is pale yellow in color, has the consist- 
ency of hardened tallow and a pleasant 
coco odor. For certain cosmetic purposes 
it is available as an odorless product. It 
can become rancid, but only with diffi- 
culty. Coco butter has proven to be of 
special value in the formulation of salves, 
pomades, creams, lipsticks, etc. Soaps 
made from cocobutter are very mild. 

Laurel Oil is a green (chlorophyll) mix- 
ture of fats, oils and the so-called lauryl 
camphor. The material is granular and 
salve-like in consistency; it can be used in 
treating certain skin affections and may be 
used in hair oils. 

Olive Oil generally contains about 72% of 
trielein and 28% of solid glycerides; it 
gives a white, strongly lathering soap. In 
cosmetics, olive oil is a softening and cov- 
ering agent in combination with other sub- 
stances in creams, salves, skin oils, lin- 
iments, etc. Only the best grade should 
be used for cosmetic purposes. It easily 
becomes rancid and should be well pre- 
served. 

Castor Oil is a very viscous oil pressed 
from the seeds of ricinus communis, castor 
beans. It has a faint yellow color and 
although it becomes rancid only with 
difficulty, it develops the characteristic 
odor with time. Soaps from castor oil 
lather poorly. The oil is used in salves, 
pomades, etc. While the partially hydro- 
genated oil is a good solvent for dyes and 
is useful in lipsticks. Treatment with sul- 
furic acid gives turkey red oil. 

Sesame Oil is pressed from the seeds of 
sesamum indicum which yield oil to the 
extent of 51 to 77%. The cold-pressed oil 
is colorless to light yellow and has a 
pleasant odor. It is used as a substitute 
for olive oil in soaps, salves, liniments, 
etc. but is not suitable for use in hair oils. 

Lard. The fresh fat is pure white and 
has a salve-like consistency. It becomes 
rancid easily but its stability can be in- 
creased by heating. Partial hydrogena- 
tion makes lard harder and more stable 
while the addition of benzoin (benzoinated 
lard) gives a quite stable product. Lard is 
an extremely important salve base and is 
easily absorbed by the skin. 
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New Preservative 

Stabilizer No. 1 is being offered by 
Givaudan for use as a preservative and 
anti-oxidant, and has proven effective in 
several unusual applications. In a hand 
lotion consisting primarily of sodium and 
potassium stearates and almond oil, 1/40% 
effectively overcame all difficulties in 
connection with deterioration. One per 
cent of the product killed all bacteria in 
Turkey Red Oil overnight, while 1 pound 
to 100,000 pounds of mineral oil was 
effective as an anti-oxidant and prevented 
the development of color and odor. 

The product is obtained in the manu- 
facture of thymol. 


New Mucilage 

Stipine, a new French product, is a thick 
mucilage of the same color as clear honey. 
It is said to have high agglutinating power, 
and gives, after drying, an extremely thin, 
very brilliant, flexible and non-brittle film. 
It has a slight odor which blends well with 
perfumes. Stipine is suggested as a sub- 
stitute for gum tragacanth in wave solu- 
tions and requires the use of a preservative. 
One to 2.5° % in solution gives notable 
results; in cosmetic mixtures it makes the 
skin soft and smooth without clogging 
pores. It is best used in neutral or slightly 
alkaline solutions. 


Detergent Power of Shampoos 

Ordinary soap shampoos may clean the 
hair well but if the soapy hair is rinsed 
with a large quantity of water at once, 
soap will be hydrolyzed and deposit fats 
and grease in the hair. For this reason 
excess alkali is sometimes added to the 
shampoo mixture, but the disadvantages 
of this practice have often been discussed 
in these columns. 

The addition of sufficient essential oil to 
a neutral shampoo is said to increase 
detergent power greatly. Experiments 
made with essential oils or synthetic per- 
fume materials of low odor value have 
shown that the addition of 3 to 4% of 
essential oil imparts detergent powers not 
possessed by ordinary soap mixtures. On 
the other hand, larger proportions of oils 
do not increase the effect, while the small 
amount usually present to perfume the 
preparation is almost without action. The 
same effect has been noticed in the use of 
essential oils in hard soaps. 

Detergent power may also be increased 
without diminishing the amount of lather 
by using about 10% of sodium ricinate 
(not sulforicinate) in the usual soap 
shampoo mixture. 


Chlorinated Paraffin in Cosmetics 

The rancidification of olive oil was quite 
effectively inhibited by the use of 1% of 
chlorinated paraffin. This antioxidant 
action, which is slightly greater with a 
more highly chlorinated product, together 
with a certain germicidal power and super- 
fatting action, makes such products useful 
as additions to soaps, creams, etc. 
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Shaving Milk 


Milky, fat-containing shaving lotions, 
so-called ‘“‘shaving milk,’”’ can be made 
according to the following recipes. (1) In 
a warmed mortar mix until homogeneous 
the following ingredients: 10 g. lanolin, 2 g. 
borax, 15 g. glycerin, 40 g. orange flower 
water, 40 g. rose water and 10 g. tincture 
of benzoin. (2) In a warmed mortar mix 
15 g. lanolin, 2 g. soap powder, 175 g. rose 
water, 3 g. borax and perfume; mix until 
homogeneous. (3) Prepare 500 g. of an 
emulsion from 20 g. almond oil, 20g. 
glycerine and gum arabic and sufficient 
water; mix this with 50 g. of glycerine, 40 g. 
tincture of benzoin and perfume. 

An excellent after-shaving milk which 
cools and softens the skin may be made 
according to the following recipe: carefully 
rub together 50 g. of pure, light-colored, 
neutral wool-fat, 25 g. of coconut oil, 8 g. of 
borax powder, 25 g. of medicinal soap 
powder and 80 g. of water. Slowly dilute 
with 400 g. each of rose water and orange 
flower water and perfume with 2 g. pepper- 
mint oil and bergamot. 


Eye Cosmetics 

Cosmetic treatment of the eyes consists 
of bathing the eyes, massaging the neigh- 
boring tissues and brushing eyebrows and 
lashes. Eyes should be bathed morning 
and night with usual eye-wash solutions, 
cold-cream or lanolin cream should be 
used for the massage while brushing is best 
done with brushes made for the purpose 
and with hair-oil. 

Eyewashes often consist of fennel tinc- 
ture along with decoctions of camomile, 
Herba Euphrasia, Herba Absinthii, Lig- 
num Sassafras or dilute solutions of zinc 
sulfate. Very small quantities of bella- 
donna extract are often added. Here are 
several recipes: (1) Extract Aloes 0.2, 
crushed fennel 10, cut euphrasia 10. Digest 
with 20 alcohol and 80 water and filter. 
(2) Pulverize 7 parts of fresh, blooming 
Euphrasia and moisten with part of 
alcohol. Steam distill and collect 10 parts 
of the distillate. (3) Mix 6 parts of clove 
oil, 8 parts each of peppermint, lavender 
and cajeput oils, balsam Peru 16 parts, 
tincture of fennel 480 parts and acetic 
ether 160 parts. Filter after 1 week. (4) 
Patchouli water 1 part, zinc sulfate 2 parts 
and water 640 parts. (5) Macerater 5 
parts of zinc sulfate, 5 parts of sugar and 
5 parts of orris root with 1,000 parts of 


water and then filter. 


Excessive Perspiration 

Hexamethylene-tetramine is being rec- 
ommended in place of formaldehyde for 
controlling excessive perspiration. Formal- 
dehyde solution has long been known as an 
effective agent for this purpose, but its 
odor and the fact that it causes irritation 
and hardening of the skin make it un- 
pleasant to use. 
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An organization Milled whenneeded And Chemicals 
COMPLETE With —All provided 

For the supply of Specialized With a service 
CRUDE DRUG ~ Equipment Developed by 
Materials And guarded Years’ Experience! 
In All Forms In Quality When it comes 
And Quantities By Expert To Drugs— 
Required— Pharmacognocists | Come to Penick! 


World’s Largest Botanical Drug House 


Ss. B. PENICK & COMPANY 


Main Office: 132 Nassau Street, New York 
“IF IT GROWS—PENICK HAS IT” 
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POWDER BASE No. 142 














because of its great 


ABSORBING POWER and. 


MYSORE GOVERNMENT ABSORBING INTENSITY 




















\ an d a lwood is a desirable ingredient in FOOT and 
BODY POWDERS or in any other 
° powder where the absorption of ex- 
1 kicand O:;! _— cessive moisture (Perspiration)—with- 
out affecting the normal moisture of 
the skin—is of primary importance. 
Distilled from ‘5 ee 
a ees | en Powder Base No. 142 is a hig y pro- 
cessed vegetable substance which is 
INSIST ON ORIGINAL capillary-active, entirely harmless and 
CANS AND CASES non-irritating. 
Agent. th 
eels For samples and particulars write to... 


United States and Canada 


W. J. BUSH & CO. 
ic i ALCEFA LABORATORIES 


Essential Oils 
New York 








115 Broad Street New York, N. Y. 


Chicago National City, Calif. Montreal 
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ADVANCING THERAPY 


Protective Against Peritonitis. A 
new protective substance against peri- 
tonitis already has been tried on 2,000 
persons with virtually 100% success. This 
new substance, which is described as being 
neither a vaccine nor a serum, was de- 
veloped and reported by Dr. Bernhard 
Steinberg, director of research and labora- 
tories at Toledo Hospital and special lec- 
turer on bacteriology at the University of 
Toledo. While a vaccine does not produce 
its protective effect for several days, this 
substance, called coli-bactragen, gives al- 
most immediate protection, its action be- 
ginning within two hours after injection. 

Coli-bactragen is prepared with a cer- 
tain strain of bacilli coli that is harmless 
where it is found in the intestines, but 
which becomes fatal once it gets into the 
peritoneal cavity. The bacilli are first 
varefully washed to eliminate any poison- 
ous substances they may contain and are 
then killed by the addition of chemicals. 
Six hundred thousand of these dead 
bacilli are then mixed with 114°% gum 
tragacanth and 14% aleurenat. The sub- 
stance may be administered either before 
or after an operation, the only treatment 
being a single interperitoneal injection of 
30 ec. 

Angina Pectoris Treatment. Venom 
of the black widow spider is now being 
used in the treatment of angina pectoris 
both in this country and in England, ac- 
cording to Dr. Linn J. Boyd. The spider 
venom lessens the frequency of attacks and 
makes them less severe. Several hundred 
physicians here and in Europe are now 
using the venom for this purpose, which 
gives relief, but is not a “cure-all.” For 
medicinal use the venom is diluted 1 to 
10,000 parts in a normal salt solution. Al- 
though venoms used in the treatment of 
various diseases are generally injected hy- 
podermically, Dr. Boyd said he had been 
experimenting in administering it by plac- 
ing it beneath the patient’s tongue, where 
it is absorbed. 

New Hormone. The isolation of a new 
hormone that seems to control the water 
balance of the body in the same manner 
that insulin controls the sugar balance, and 
that relieves a form of diabetes known as 
diabetes insipidus was reported by Dr. 
Russell S. Ferguson. The new hormone, 
named aquamedin, was isolated from the 
anterior lobe of the pituitary gland of 
cattle. It was separated from another 
anterior pituitary hormone, intermedin, 
which has been found to control pigmenta- 
tion in fish and also is believed to control 
color in higher animals. 

During the year, 8,850 cc. of aquamedin 
have been prepared and distributed to 
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patients suffering from diabetes insipidus 
with better results than heretofore ob- 
tained. 

Pure Vitamin B-2 (Vitamin G). One 
gram of vitamin B-2, said to be the first 
pure sample of this vitamin in the world, 
was exhibited at the joint annual meeting 
of the Canadian and American Medical 
Associations by Hoffmann-Laroche. The 
sample was prepared in Switzerland by von 
Euler and Karrer, pioneers in vitamin re- 
search. The vitamin promotes body 
growth and the sample on display was 
enough for 1,333,333 doses. 

New Antiseptic. A new antiseptic, de- 
veloped at the Ford Hospital in Detroit 
has been reported by Dr. Frank W. Hart- 
man, Dr. R. D. McClure and Dr. C. I. 
Allen. It is very simple in composition, 
consisting of an aqueous solution of 1 20% 
hexylresorcinol and 5@ tannic acid and is 
said to be 250 times more powerful than 
tannic acid itself which has the same rating 


as phenol. The new solution is so non- 
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toxic that it is expected to be useful in 
treating intestinal infections. It is highly 
selective, affecting diseased portions and 
having no effect on healthy organisms or 
tissues. 

Male Hormones. The first traces of 
several new male hormones were reported 
to the American Association for the Ad- 
vancement of Science by Dr. F. C. Koch 
of the University of Chicago. He also re- 
ported that in Germany a second male sex 
hormone has just been crystallized in pure 
form, clinching the isolation of two differ- 
ent hormones. Apparently each of the 
two already indentified has others asso- 
ciated with it and assays show deviations 
or differences which could be caused by 
other unidentified male hormones. 

Concentrated Liver Extract. One in- 
jection of a new concentrated liver extract 
will do as much good as swallowing eleven 
pounds of whole liver to sufferers from 
pernicious anemia, according to Dr. Wil- 
liam P. Murphy of the Peter Brent Brig- 
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In the extraction of the active in- Aloin U.S.P. Oleoresin Capsicum 


| gredients from natural products, 
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uniformity is of utmost importance. 
Our fifty years’ experience in pro- Podophyllin U.S.P. Resin Scammony 


duction of these products has re- 







sulted in perfection of superior 


Oleoresin Ginger Resin Jalap 






methods of scientific control. You 
get the protection of this control 


when you use Norwich ingredients Solid and Powdered Extracts 


in your finished products. 








and Concentrates 





THE NORWICH PHARMACAL COMPANY 
NORWICH, NEW YORK 






There’s a wealth of 
new talking points in 


FALBA 


Creams and Ointments 


Not many manufacturers who know FALBA, the 
first absorption base, even many who are using it, 
realize what a wealth of talking points for sales 


and advertising a FALBA Cream or Ointment has. 


FALBA has certain valuable physical and thera- 
peutic properties which it imparts to a cream or 
ointment. Some of these properties hold fas- 


cinating possibilities, not yet fully explored. 


You know FALBA for certain physical properties 


which enable you, by using it, to make a superior 


cream or ointment with great ease. Z I N C O X I D E 


Get acquainted with its possibilities for adding 


sales to your products. ...... by the pioneer manufacturer of 
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ham Hospital, Boston. The active potent 
material has been extracted in crystalline 
form, probably amino-acids having the 
characteristics of glucosamines. It has 
been estimated that the amount of a highly 
potent extract for intramuscular use pre- 
pared from 100 grams of liver will replace 
5,000 grams of whole liver. 

Painless Birth. Using a combination 
of barbituric acid salts and ether, Prof. 
Tritsch of Homeopathic College has de- 
scribed a new sort of “twilight sleep.” The 
patient as a rule goes into a quiet sleeping 
state from which she can be aroused, 
talked to, and then she relapses again into 
sleep. The pains are decidedly decreased 
in severity, with very little response to 
them by the patient, and the action lasts 
from 6 to 10 hours or more. The treat- 
ment was evolved during a comparative 
study of 668 mothers; it showed complete 
success in 83° ¢ of mothers having their 
first child, partial success in 14°, and 
failure in only 3“¢. 

Vitamins. The complete recovery of 
44 human patients from neuritis by the 
oral administration of the newly isolated 
crystals of vitamin B-1 was reported at the 
scientific exhibit of the Joint meeting of 
the American and Canadian Medical Asso- 
ciations. In all, 100 patients suffering from 
neuritis have been treated with the new 
preparation and only 8 failed to respond to 
the treatment. The 100 cases were not 
selected, but were random cases. They in- 
cluded neuritis of all types. local and gen- 
Of the 44 cases that obtained 
condition 


eralized. 
complete relief, 11 had the 
localized in the arm and 33 had it generally 
over the body. Of the 48 cases that were 
improved, 9 were localized and 39 gen- 
eralized. The amount given was from 1 to 
10 mg. daily, usually by mouth, the crystal 
salt being dissolved in water. The dose is 
said to be equivalent to 100 cakes of yeast 
while the pure crystalline substance is 
1,600 times more potent than the best of 
the present vitamin B-1 preparations now 
on the market. The same vitamin prepa- 
ration was used in the treatment of 6 cases 
of diabetes with 
ability to utilize sugar. 

Vitamin C, 
cevitaminic acid, has been found to cure 


improvement in the 


recently rechristened as 
certain types of gastric ulcers which de- 
velop as a result of insufficiency of vitamin 
C in the body. It has also been found to 
be a vital element in prolonging the lives 
of patients suffering from hypertension or 
high blood pressure. 

Vitamin E has been reported by a Can- 
adian physician to have prevented cancer 
in animals who had been fed on a diet rich 
in this vitamin. 

Quinidine Sulfate in Persistent 
Auricular Fibrillation. A study of 49 
cases of auricular fibrillation in which 46 
were classified as permanent and 3. as 
transient, treated with quinidine sulfate, 
showed that normal rhythm was restored 
in 35 or 71.4% of the cases. Of 33 cases 
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with adequate follow-up notes, only 17 or 
51° remained regular over 1 year. The 
four indications for the use of quinidine 
sulfate seem to be: the presence of fibril- 
lation in an otherwise normal heart; its 
persistence after operation for hyperthy- 
roidism; when the irregularity is the cause 
of intractable palpitation and in certain 
hopeless cases where other forms of treat- 
ment have failed. Contraindications are 
an idiosyncrasy to quinine and a previous 
history of embolism; badly damaged 
hearts; marked cardiac hypertrophy and 


long standing fibrillation, ete. 


New Medicines 


Dinitrosalicylic Acid to Reduce 
Temperatures. This compound, because 
of its chemical similarity to dinitrophenol, 
was tried out on guinea pigs, pigeons, 
rabbits and rats. The animals’ tempera- 
tures dropped in some cases seven degrees 
Fahrenheit. Although the compound has 
not been tested on human beings, it gives 
promise of being an effective agent in 
lowering fevers. 

Active Principle of Ergot. Ergotocin, 
an active principle of ergot, has been 
isolated in crystalline form at the Univer- 
sity of Chicago and has already been ap- 
plied medically to mothers in a number of 
childbirths. It effectively stopped hem- 
orrhage within 15 seconds when given in- 
travenously in amounts as small as .2 mg. 

Natriphene is suggested for use as a 
disinfectant, antiseptic, fungicide and de- 
odorant. It is a white crystalline powder 
consisting of sodium 2-hydroxydiphenyl. 
It has a phenol coefficient of 17 and is 
about one-fifth as toxic as phenol. It is 
readily soluble in water, alcohol and ace- 
tone and is insoluble in most other organic 
solvents. The Natriphene Company, 
Detroit, Michigan. 

Azochloramid is N, N’-dichloroazodi- 
carbonamidine, and an effective, stable 
chlorine germicide for therapeutic use. It 
offers prolonged potency in the presence of 
pus, serum, and other organic matter and 
in recommended concentrations is said to 
be non-toxic, non-irritating and without 
cumulative effect. It is recommended for 
irrigating infected 
wounds and cavities. Wallace & Tiernan 


Products, Belleville, N. J. 


Dibroluur is bromodiethylacetylurea, 


dressing, packing or 


which appears on the market in .5 g. tab- 
lets. Soc. Chem. Ind., Katwijk, Nether- 
lands. 

Eumarcon is the sodium salt of isopro- 
pyl-beta-bromallyl-N-methylmalonylurea. 
It is sold as a 10°% stabilized aqueous solu- 
tion and is used intravenously to produce 
partial narcosis in small operations and 
narcosis in operations of short duration. 
Rideal-de Haen, Berlin. 

Curacne Tin Compound Tablets is 
tin oxide and tin metal in a palatable base. 
It is used for staphyloccocic diseases (fur- 
unculosis, carbuncles, boils, acne, etc. The 
Cooper Laboratory, Watford, Herts. 
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Hormotone is a combination of tonic 
hormones from thyroid, pituitary, supra- 
renal and gonads and is used for neur- 
asthenia, suboxidation, men- 
strual and climacteric disorders: cardias 
asthenia, etc. G. W. Carnrich Co. 


neuroses, 


Ineretone combines an effective bitter 
tonic with the stimulus to metabolism and 
endocrine therapy and is used for all cases 
in which general tonic treatment is in- 


dicated. Same Manufacturer. 


Paralact Tablets is a composition of 
parathyroid and calcium lactate and is 
used in cases of defective calcium metab- 
olism. The Cooper Lab. 

Hypotan contains bromide salts of syn- 
thetic choline derivatives, with chloral. It 
is a vasodilator for the relief of arterial 
spasms; elfects continued dilation of the 
smaller arteries, with regulation of the 
arterial flow. Anglo-French Drug Co. 
Ltd., London W.C.1. 

A. M. C. Antiseptic Solution is a solu- 
tion containing amyl-meta-cresol. It is 
used as a mouth wash, dental antiseptic or 
gargle. Boots Pure Drug Co. Ltd.. Not- 
tingham. 

Azoule Calcium L-B is a calcium lac- 
tobionate solution and is used for paren- 
teral administration of calcium in tetany, 
tuberculosis nephrosis, hemorrhage, heart 
disease, lead poisoning, etc. Allen & Han- 
burys Ltd., London E.2. 

Hepastab is a concentrated sterile solu- 
tion of the anti-anemic factor of mammal- 
It is used for pernicious anemia. 
Drug Ltd., Nottingham, 


ian liver. 
Boots Pure 
England. 
Kapsol Iron with Copper consists of 
soluble gelatine capsules, each containing 
Pil. Blaud 2 g., cupri sulph. 1.5 mill - 
It is used for “idiopathic” 


Allen & 


grammes. 
anemias with low colour index. 
Hanbury’s Ltd., London, E.2. 

Livron is a compound liver extract and 
iron (each fl. oz. —Ext. hepaticae equiv. to 
2 oz. fresh liver; ext. cereviscae equiv. to 
14 oz. fresh yeast; ferri et ammon. cit., g. 
90; ferri et mangan. cit. g. 1; ext. medullae 
rub., m. 50; glycerinum, m. 40; tinct. card. 
co., m. 60; blycyrrh. ammon., g. 4-5; acid 
salicyl.. g. 2; ext. malt, ad 1 fl. oz.). It is 
used in secondary anemias: anemia fol- 
lowing acute and chronic hemorrhage; 
anemias of pregnancy; the simple anemia 
of infancy; in all cases where hemoglobin 
regeneration is required. Boots pure Drug 
Co. Ltd., Nottingham, England. 

Kitano consists of ammon. sulphoich- 
thyolas 2, zinci hydroxy-carb. 6, adeps 
lanae 6, flores., zinci 24, lin. calcis 66. It 
is used for the treatment of skin disorders. 
The Kitano Co. Ltd., London, S.W.3. 

Sedonan consists of a 5 per cent. solu- 
tion of phenyldimethylpyrazolon in anhy- 
drous glycerin. It is used to reduce pain 
and diminish inflammation in acute otitis 
media, otalgia, and other inflammatory 
conditions of the ear. H. R. Napp, Ltd., 
London, W.C.2. 
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CLOUDY LOTION 


We are enclosing our skin toning lotion formula and we would 
appreciate your advising us how to overcome the slight cloudiness 
which appears after long standing. When we run and filter a batch 
it sparkles like carbonated water bul after it is bottled it becomes 
slightly cloudy. Montreal. 

This formula contains borax and we suspect that a very 
gradual saponification of the perfume oil is taking place. Inas- 
much as all other ingredients are compatible, this is the only pos- 
sibility we can think of. We’d recommend your making up a 
test sample without borax but using the same essential oil and 
allow it to stand for some time to see whether or not it will cloud 
as it did before. 


TRANSLUCENT CREAMS 


We manufacture a liquefying cleansing cream using petrolatum 
ceresin, paraffin and mineral oil. It has fine qualities but some of 
We wish to 
overcome this and would appreciate your help. New York. 

There are several ways to avoid this condition. (1) Add a 
small percentage of titanium dioxide. (2) Reduce the amount of 


our customers object to its translucent appearance. 


paraffin and ceresin and replace with less translucent waxes such 
as beeswax. (3) Add an emulsifying agent and a small amount of 
water and convert the product into an emulsion. (4) Add a 
small amount of cetyl alcohol. 


HAIR TONIC 


We manufacture a hair tonic for dry scalp containing very little 
alcohol and including fluid extract of jaborandi. Apparently the 
fluid ertract is not sufficiently soluble in water, and a precipitate 
forms. We should appreciate your advice on this. New York. 

We'd suggest the use of pilocarpine hydrochloride instead of 
the fluid extract because it is readily soluble in water. 


CHRYSAROBIN 


We have just obtained the enclosed hair tonic formula from a 
reliable source but as we have never made this tvpe of product before 
we would like to have vou look over it and advise us if it contains any 
harmful ingredients. Chicago. 

Chrysarobin is the only ingredient to which we should be 
likely to object because it has been known to cause acute con- 
junctivitis. Otherwise it looks all right. 


H.O, 


In the reference works the following uses are ascribed to hydrogen 
peroride: disinfectant, antiseptic, deodorizer, antizymotic. Will 
you please advise us if, in the common meaning and usage of the 
word, “deodorant,” this term means that hydrogen peroxide can be 
used for a personal deodorant such as **Mum,” “Dew,” ** Amolin,” 
elc., or whether it is used in a medical sense, as a deodorizer for 
wounds, sores, trench mouth, etc., in connection with its use as an 
antiseptic and disinfectant? Your reply will be very much appre- 
ciated. Indianapolis. 

The customary references usually apply to hydrogen peroxide 
in a surgical sense. It is too unstable for use in cosmetic practise 
and beside any attempt to use it as a personal deodorant might 
prove difficult not to say embarassing because of its excessively 
foamy reaction. 


OIL SOLUBLE ANTISEPTICS 


We are much interested in obtaining data on oil soluble anti- 
septics other than creosote and phenol and would appreciate your 
advising us as to others which are powerful and inodorous. Chicago. 

Some of the mercury salts are effective when dissolved in oil 
but in general it may be said that effective oil soluble antiseptics 
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READERS’ 


Inquiries must be addressed department on the 


letterhead of firms. Inquiries from private 


are quite rare. One of these is manufactured by Norwich Phar- 
macal Co. for use in Unguentine and other products but we 
don’t know that the company will sell it generally. 


EXTRACTING LYCOPODIUM 


We are very much indebted to Dr. Hubert E. Law, of the Viavi 
Company, of San Francisco. for the following information on the 
extraction of lveopodium: 

“On Page 776 of the June 1935 issue of THE DruG ANpD Cos- 
metic [Npustry, I notice that some manufacturer wants in- 
formation about extracting Lycopodium. 

“As this drug was first proved as a remedy for internal use 
by Hahnemann, (a renowned chemist even before he became the 
founder of Homeopathy), prior to 1856, and has since been used 
as a very prominent and powerful drug in Homeopathic practice, 
the ‘reader’ who seeks information about extracting Lycopodium 
can get that information in The Homeopathic Pharmacopoeia, 
which can be obtained from Boericke and Tafel at New York, or 
Philadelphia or Chicago. The article about Lycopodium in this 
book is too long to quote in toto, but in it it is interesting to 
note, in connection with the information advanced by the 
‘reader’ that ‘the membrane lying underneath the external 
reticulation of the Lycopodium sporule, resists the action of such 
solvents as boiling water.’ 

“In the Manual of Pharmacodynamics by Hughes, which may 
be obtained from Boericke and Tafel, or may be consulted in some 
Homeopathic Library (I believe the book is now out of print) 
the author says: ‘No tincture but an ethereal one is found to 
affect solution, and for fracture (of the above mentioned mem- 
brane) even trituration with sugar of milk must be prolonged, at 
least two hours.’ 

‘*A method of triturating Lycopodium and which may give 
the proper proportion of sugar of milk to sporules was published 
in The New York Medical Times Vol. 10-6. This must be a very 
early number of The \edical Times as the 4th edition of the 
American Homeopathic Pharmacopoeia which refers to the 
method was issued in 1890. This book has this to say of the 
preparation of Lycopodium tincture: 

“To obtain an efficacious tincture of Lycopodium, a previous 
trituration for hours. first dry and then with the addition of as 
much alcohol as is necessary to form a thick paste, will be found 
of great advantage. After this is done sufficient strong alcohol 
is added to make 5 parts by weight of alcohol to each part by 
weight of Lycopodium used. This preparation is allowed to 
remain eight days in a well-stoppered bottle in a dark, cool place, 
being shaken twice a day. The tincture is then poured off, 
strained and filtered. Drug power of the tincture in one-tenth.’ ”’ 


LIQUID POWDER 


We make a liquid powder formula containing zine oride, pre- 
cipitated chalk, kaolin, glycerin and water. After standing a few 
days this product starts to effervesce or to describe the reaction more 
accurately—erupt. We at first thought this might be caused by de- 


composition of the chalk so we substituted tale for it with no better 
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individuals cannot be considered. This service 
is limited to the trade only. 


results. Our next thought was that the kaolin might be contaminated, 
causing bacterial decomposition. The kaolin was omitted but the 
trouble persisted. Occasionally the materials scum or frost the 
bottles. In short we have tried everything but invent new materials. 
All materials used were either U.S.P. or C.P.; water was triple 
distilled and a check of the glycerin showed it to have pH of 7.2 which 
is as close to neutral as it could ever be. We would certainly ap- 
preciate any advice or suggestions you may care to make. Los Angeles. 

Since none of the materials in your formula are incompatible, 
your difficulties arise from procedure. Apparently air is being 
occluded with the dry material, which takes several days to 
hydrate thoroughly, and this escaping air collects at the top of 
the sample bottle, causing the eruption to which you refer. We 
suggest that you use boiling water in making the product and 
mix thoroughly with a high speed mixer. Allow the batch to 
stand for twenty-four hours and before filling strain through 
unbleached muslin. Straining is important because it not only 
removes specks but also the flocculent material which causes the 
scum to which you refer. Of course in straining the suspension 
you will have to brush the product to and from very gently on 
the straining cloth, else the entire precipitate will be retained 
on the cloth. 


ABSORPTION BASE 


In view of the fact that absorption bases are said to be mixtures of 


petrolatum and cholesterin we would like to make our own and would 
appreciate any information vou can give on the subject. Chicago. 

There are two reasons why you should not attempt to make 
your own absorption base: the first is that absorption bases are 
generally patented, in consequence of which you might get into 
a jam: the second is that they are not as easy to make as you 
infer. Not all of them are mixtures of oxy-cholesterin and petro- 
latum: some contain no petrolatum, and all are rather more 
difficult to make than you imagine. Of course if you wish to mix 
five per cent of cholesterin with ninety-five of soft petrolatum and 
call it an absorption base, no one can stop you. But you will 
find that the product will not be the same as the trade-marked 
products and probably not as cheap. 


SOCKS APPEAL 


We have been experimenting for some time with a method of im- 
pregnating socks to kill perspiration odor but to date have not been 
particularly successful owing to the fact that laundering takes all 
the perfume out of them. It occurred to us thal you might know a 
perfume oil that would stick. Any information vou can give will be 
gratefully received. Des Moines. 

Here is an experiment noble in motive. Our subscriber means 
to confer a boon on humanity and we wish him luck. As to the 
perfume oils and compounds which might prove to be sufficiently 
potent to conceal the odor, of toe jam, we are not so sure, but 
you might try a bit of civet. They do say civet becomes sweet 
as it ages but to us it will always smell like———. Civet, inci- 
dentally, is said to have aphrodisiac properties and in particular 
circumstances this might prove to be a virtue. It is a little 
difficult to say without research that civet will stand laundering. 
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However, one might top that hurdle by recommending that the 
customer try laundering his feet once in a while. A second 
alternative would be not to launder the socks. A third would be 
to suggest to the customer, whose footsies attract attention, that 
he have them amputated. 


EMULSION 


We make a product which has a very desirable consistency when 


first made up, but when placed in an incubator at 100° F. it separates 


the pine oil. We wish to eliminate this separation and we enclose our 


formula for your inspection. Los Angeles. 


Examination of the formula submitted gives the impression 
that there is an insufficiency of emulsifying agent. You have 
33°% of solids and 67% emulsion containing only 314% of emul- 
sifying agent (soap 114, triethanolamine soap 114). We think 
this formula can be stabilized by adding an additional half per 
cent of triethanolamine. 


FOAMING 


{ St. Paul subscriber stumps us with a question regarding the 
addition of extract of frangula to an effervescent salt mixture. The 
complaint is that the product foams very badly on addition of water. 
The customer says the addition of essential oils cuts it down a bit 
but not sufficiently as he wants a product that will give normal 
effervescence. We suggested the addition of a trace of Cg or possibly 
Cio alcohol, but not having any data on the possible toxicity of 
these aliphatic alcohols we’re up a tree and are shouting for help. 


GLYCEROPHOSPHATES COMPOUND 


For more than forty years we have made Elixir Glycerophosphates 
Compound, N. F. and for that same length of time we have had a 
precipitate form after the product has stood from three days to four 
or five weeks. In that time we have had five registered pharmacists in 
charge of our laboratory, two of whom had many years of laboratory 
experience, but the result is always the same. The product has 
always been made of the best materials and in exact accordance with 
N. F. directions. If you can help us we should appreciate it very 
much. St. Louis. 

Here’s the sort of problem we like to have come in but in this 
particular instance we are afraid that it is beyond the facilities of 
our laboratory to run this thing to earth. We do know that a 
clear elixir has been made but we confess that we don’t know how. 
It is beside the point to recommend the traditional procedure of 
allowing the compound to age for six weeks before decantation 
and filtration, because the formation of a precipitate from a clear 
liquid indicates a slow reaction of some sort and the only sensible 
approach is to determine what this reaction is and how to offset 
it. This is another call for help and some of you should know the 
answer. 


FRAGRANT SAUSAGE 


{s vou probably know we manufacture many thousands of pounds 
of sausage and we are now up against a problem in which your 
experience of essential oils might prove helpful. Heretofore we used 
to use 100 pounds of ground nutmeg to 1000 pounds of pork. Now 
we wish to use straight nutmeg oil instead and would like to know 
the relative proportion to use so as to get the same flavor value. Any 
suggestions you can make will be much appreciated. East St. Louis. 

When we were very young we used to know quite a bit about 
handling sausage. We’ve seen the time when we were reckoned 
a two fisted sausage handler. But that’s a long time ago and we 
must confess that with the advancing years we’ve become rather 
less expert at it. So we are obliged to admit that we cannot 
advise you specifically as to how much oil you should put 
on your sausage. We’d suggest, however, that you look up the 
oil content of nutmeg in standard reference works such as the 
U. S. Dispensatory and be guided accordingly. If you can’t find 
any data there, you might try running off a laboratory distil- 
lation to determine the oil yield for yourself. 
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Oimer! 


Age 50 years, weight 21 lbs., height 6¥2 inches, 
circumference at top 7¥ inches. 








4 N 1885 the solid bronze mortar shown 


above was brought to the N. Y. Q. 

plant from Europe. Chemists who were 
coming to the country at that time were 
under the impression that it would be diff- 
cult to secure a mortar of this kind in this 
country. When this mortar was brought 
over, the site upon which the plant of N.Y. Q. 
now stands had been 
engaged in the man- 
ufacture of chemicals 
for exactly 100 years. 
It was in 1885, also, 
that the manufac- 
ture of Quinine and 
various salts from 


Bismuth Subcarbonate 
Bismuth Subgallate 
Bismuth Subnitrate 

and other Bismuth Salts 
Brucine Alkaloid 
Brucine Sulphate 
All Salts of 

Cinchona Alkaloids 
Codeine Alkaloid 


MANUFACTURERS OF 


few years after 1885 N. Y. Q. directed its 
energies chiefly toward the development of 
Cinchona Salts, but at the same time it 
adopted very early in its history a progressive 
attitude toward research. Morphine and other 
salts were added. Additions were being made 
constantly to the plant in order to produce 
Bismuth Salts, Iodides, Strychnine and various 
other fine and phar- 
maceutical chemi- 
cals. Today N.Y. Q. 
is a byword in the 
pharmaceutical in- 
dustry, and occupies 
a very prominent 
place in the field of 


Iodoform 
Menthol-Y 
Morphine Alkaloid 
Morphine Sulphate 
Opium Gum 

(Gran. and Powd.) 
Potassium Iodide 

(Cryst. Gran. and Powd.) 
Quinine Sulphate 


Cinchona Bark was 
undertaken. 
During the first 





and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulphate 
Thymol Iodide 


Codeine Phosphate 
Codeine Sulphate 
Iodine Resublimed 


Specify N. Y. Q. on your orders 


GENERAL OFFICES 


chemicals for medi- 
cinal and industrial 
uses. 


THENEW YORK QUININE & CHEMICAL works 


99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT 


403 North First Street, St. Louis, Mo. 
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RAW MATERIAL MARKETS 


LAVENDER OIL 


Are Prices Too 
High? 


Reports from France indicate that plant- 
ings of lavender in 1935 were about equal 
to that of 1934. Prospects therefore point 
to a small yield as the 1934 production 
was the basis on which the higher prices 
now prevailing are based. 

Some dealers here expressed disappoint- 
ment at the trend of prices. Oil of 30 per 
cent ester content is $3.00 per pound with 
the range according to quality and seller 
up to $7.00 per pound. It was pointed out 
that when the market went above $7.00 
years ago some of the large consumers dis- 
continued using lavender and have never 
returned to it, a valuable market being 
permanently lost because of price in- 
stability. These factors again feel that 
prices are tending toward a level that will 
affect consumption and further express 
regret that a situation of this kind lends it- 
self to adulteration which, in the long run, 
is bound to react to the disadvantage of a 
naturally fine oil. 

The lavender crop generally starts the 
first days of July in the hot mountainous 
districts of France and two weeks after in 
the other parts. The peasants, owners of 
lavender plants, cut it themselves. The 
manufacturers distilling the plants in 
quantity, either buy the plants at a fixed 
price per one hundred kilograms or buy 
standing crops. Very important lavender 
fields are sold by auction or public sale, 
when they belong to the Government, as 
is the case of the lavender fields situated 
at the “Mount Ventoux.” 

Yearly production of lavender is un- 
certain. Since the last century, the quan- 
tities have considerably increased, because 
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Distilling Oil of Lavender 
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Western Distributor: 

A. C. DRURY & CO., Ine. 
219 E. North Water St. 
Chicago, Ill. 

Pacific Coast Representative: 
ALBERT ALBEK, Inc. 
515 So. Fairfax Ave. 
Los Angeles, Cal. 





BEESWAX 


T. L. BRAND --- PURE WHITE 


HALEDON, PATERSON, N. J. 


LONG DISTANCE TELEPHONE: SHerwood 2-1444 





peat led ena 


Extra Quality 
U. S. P. and 100% Pure 


Ver 61 YEARS OF 
CONTINUOUS BUSINESS IN 
THE UNITED STATES 


THEODOR LEONHARD WAX CO., Inc. 


ESTABLISHED 1852 








VISCOMETER 


TESTED Cums 


| SUPERIOR QUALITY 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 


Karaya 
Arabic 


Direct connections in 
& country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 
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STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. 
Pure White. Immeasurable 
Fineness. Heavy if desired. 
Dusts out under the puff 
like the finest pollen. Made 
to satisfy most exacting 
requirements. 


STEARATE OF Pro ft 
ZINC ) ‘acd 


Odorless, Impalpable. Pure MAGNESIUM 
White. Water Resisting. 
Great Adhesiveness. Light 
or Heavy as desired. High- 
est standard of Purity and 
Uniformity. 


Prompt Shipments in any quantity 
Write for samples and prices 


ALUMINUM 


STOCKS CARRIED: Chicago, St. Louis, San Francisco 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


Telephone SUnset 6-1337-4797 


FRANKS CHEMICAL PRODUCTS CO. 
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either the cultivation has been made under 
better conditions, or the plants left aside 
have been treated in a better way. The 
yield of an average crop may amount to 
100,000 kilograms, a poor crop may 
amount to 60,000 kilograms and a very 
good crop to 130,000 kilograms of oil. 
The oils distilled from cultivated planta- 
tions are included in these figures and 
also the oil produced in Italy. The culti- 
vation of lavender oil in the other parts of 
Europe do not yield more than one thou- 
sand kilograms of oil all together. 

The new crop oils come on the market 
in Europe in the middle of August. The 
actual tendency is to induce the _ pro- 
ducers to offer their oils at the fairs which 
take place according to the dates fixed for 
this purpose. The more important fairs 
are those of Sault (Vaucluse), Apt (Vau- 
cluse), and Digne (Basses-Alpes) which 
take place from the beginning of Septem- 
ber to October. 

Prices in the years 1918, 1919 and 1920 
were so high and the market sometimes 
so speculative, that a considerable re- 
action set in. During the crises of 1920, 
1921 and 1922, the lavender industry was 
very much affected and prices came down 
sharply. Everyone living on the lavender 
industry was very much affected, but, 
because of following poor crops and the 
rise in foreign currency, prices are now 
going up again. 

The opinion of most of the factors in- 
terested in this oil is that for the good of 
the industry prices should be stabilized at 
a level fair to producers and consumers 
but the present trend points to a con- 
tinuance of the upward movement. 


BULGARIAN ROSE 
OIL PRODUCTION 
FURTHER RESTRICTED 


The decline in demand on the world 
markets for high grade rose oil and the 
consequent fall in prices has prompted the 
Bulgarian government to institute a plan 
for the gradual reduction in the areas 
devoted to rose culture. The necessity for 
this action is shown by the fact that there 
are unsold stocks of nearly 5,000 kilo- 
grams of rose oil on hand, while last year’s 
exports amounted to only 1,743. kilo- 
grams. The Bulgarian government has 
therefore adopted a law ordering the 
extermination of all rose gardens where 
plant pests are found, and all gardens of 
white roses, the oil of which is inferior. 
Owners of these condemned gardens are 
to receive an indemnity of 2,000 leva per 
hectare the first year and 1,000 leva the 
second year. This indemnity corresponds 
roughly to the value of the roses that 
would otherwise be cultivated, the calcu- 
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Distilling Roses In Bulgaria 


lation being at the rate of 2 leva per kilo- 
gram. (Consul Cavendish W. Cannon, 
Sofia). 


CITRONELLA OIL 


Although prices on the spot market are 
the lowest to be reached in many years 
the market in general is quite easy and 
the tendency is toward lower levels. Re- 
placement in Ceylon was low and easy 
and that tended to make the spot com- 
petitive. Tendency was to reduce stocks 
where possible in anticipation of the dis- 
tant arrival of oil bought at the lowest 
shipment price in a good long while. 

The range of quotations in New York 
was: Ceylon in drums at 26c and Java at 
28c per pound. 

Heavier imports of Ceylon by the 
United States is also a contributory factor 
in the weak position here. In 1931 im- 
ports amounted to 391,166 pounds; 1932, 
561,438 pounds; 1933, 708,393 pounds and 
in 1934, 613,298 pounds. 
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OIL OF PETITGRAIN 


The spot market was firmer on the 
basis of from 31.00 to $1.15 per pound ac- 
cording to seller. Elimination of lots held 
at the previously lower price of 95c¢ per 
pound was reported. 

According to the national bureau of 
statistics, estimated production of oil of 
petitgrain Paraguayan during the calendar 
year 1934 amounted to 120,000 kilograms, 
practically all of which was exported. 
Total exports for 1934 amounted to 114,- 
156 kilograms, with a total value of 342,- 
169 Argentine Gold pesos (one Argentine 
gold peso equals $1.68 U. S.). The 1934 
market was generally unsettled. This 
was due to the entrance of several smaller 
firms in the exportation of petit grain oil 
to obtain foreign exchange, rather than as 
a profitable business. Shipments to the 
United States were approximately four 
times as large in 1934 as compared with 
the previous year, namely 43,153 kilo- 
grams and 11,009 kilograms respectively. 
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Gives your cosmetics 


GREATER OPACITY 
and DULL FINISH 


HE most effective 

way to impart opac- 
ity and dull finish to 
your powders, paints 
and creams is to pig- 
ment with Titanox-A 
(Titanium Dioxide). 

Titanox-A has the 
highest hiding power of 
any of the white pig- 
ments commercially 
obtainable. 

Moreover it is chem- 
ically and physiologi- 
cally inert. No matter 
how sensitive the skin 







Manufacturers 


it will not cause irrita- 
tion. 

In addition, Tita- 
nox-A retains its opacity 
in the presence of oils 
—an essential pigment 
quality when used in 
grease paints and other 
preparations coming in 
contact with the skin. 

Our technical staff 
will be glad to assist you 
in adapting Titanox to 
your formulas. Phone 
or write the nearest 
office. 


TITAN Ox 


TITANIUM PIGMENT CO., INC. 

of TITANOX-A (Titanium Dio 
TITANOX-B (Titanium Barium cas 
TITANOX-C (Titanium Calcium Pigment) 

PY 111 Broadway, New York, N. Y.; Car “re let Sta. , St. Louis, Mo.; 
National Lea dCo . (Pac ——— st Bra 
cisco, c alif.; Canadian Distributor: oe pare son, Gifford, 
Ltd.,3552 St. Patrick S te, Mo ntreal; 132 St. Heler 


a 4th ws San Fran- 


cee ve., Toronto 
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Giese’ : Filtering. 
f 


M aterials Nt Wier 


FILTER PAPER 


(Rapid Heavy Linen) 


ASBESTOS 
FILTERMASSE 








ASBESTOS DISCS 


August Giese & Son 


121 East 24th St. New York | 
Established 1870 | 














VANILLA BEANS 


For over 75 years the recognized 
source of supply 





“‘Look for the Symbol of Standardization’’ 


GUMS 


Tragacanth 


Arabic Karaya 





All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Ine. 
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RHIZOMES OF 
LICORICE OR 
LICORICE WOOD 


The rhizomes of Glycyrrhiza glabra L., 
a plant of the N. O. Leguminosae, is pro- 
duced in France, Spain and Sicily; the 
rhizome of G. Glandulifera Waldtt and 
Kit. in Russia, Asia Minor and Persia. 
Russia formerly used to import the rhi- 
zome of G. echinata L. (in Chinese Kant- 
zao), Which is produced in the northern 
provinces of China. 

Licorice root was prized as a sweetmeat 
and for its health-giving properties as 
early as forty centuries ago by the natives 
of a vast territory surrounding the Biblical 
Tower of Babel not far from the then great 
city of Babylon. 

Although licorice root was used exten- 
sively throughout the ages the first com- 
plete commercial utilization dates back 
about 100 years when the chemist and 
engineer first explored its possibilities. A 
wonderful new sweet substance—fifty 
times as sweet as sugar—was found in 
licorice and given the name of “Glycyr- 
rhizin.” Other useful properties were in- 
vestigated as well as its already known 
use in medicine as an adjuvant, and in the 
treatment of bronchial troubles. Today 
thanks to scientific development, licorice 
enters into manufactured products rang- 
ing from pharmaceuticals, tobacco and 
confectionery to firefoam liquid, box- 
board and insulating board. 

WORMSEED—The spot market was 
higher at from $2.10 to $2.25 per pound as 
to seller and quantity and conditions were 
such as to foreshadow continued strength. 
The position reflected the firmer views 
that primary market sellers have had for 
some time past. 

VITIVERT BOURBON—Was quoted 
as low as $12.75 per pound being a decline 
from last quotations which were minimum 
at $13.50 per pound. This was a purely 
local development as the previous high 
prices had stifled consumption to a con- 


siderable extent. 





Culture of Victoria Violets near Grasse, 


France 
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Camels Loaded with Licorice Root—Asia Minor 





Pontefract Castle. 


In the Days of Queen Elizabeth, licorice root was grown in the 
neighborhood of this Historic Castle. Even today a favorite form of English Licorice 
Confectionery is known as ‘‘Pontefract Cakes” 


HEAVY IMPORTS STILL FEATURE MENTHOL 
MARKET 


Up until June 16, 1935 the total im- 
portations of menthol into the United 
States amounted to 4,282 cases. This 
import volume is particularly surprising 
in view of the fact that during the year 
1934 total imports reached an all time 
peak of 7,000 cases. This makes a total of 
some 11,288 cases during the previous 
18 months period. 

During this 18 months period it is 
estimated that actual consumption 
amounted to about 8,000 cases which 
would leave a visible supply in this market 
of roughly 3,288 cases or almost a year’s 
consuming requirements which are esti- 
mated at some 4,000 cases under normal 


conditions. 
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In view of this condition imports for the 
balance of this year are expected to be 
light unless some unforseen development 
occurs. 

The spot market was almost totally 
lacking in activity during the past few 
weeks. Only jobbing orders were in hand 
and these failed to build much of a sales 
volume. Minimum quotations for case lots 
were $2.80 per pound with $2.90 being 
asked in less than case lots. 

The new Japanese crop will be ready for 
distillation within the next three or four 
months and it is therefore interesting to 
speculate as to what effect American 
stocks will have on the primary market 


position. 
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6c 
A. greatest single 


nutritional factor — 


next to milk, in preventive medicine 
that the human race has ever pos- 
sessed"’ is the pronouncement of Profes- 
sor Mellanby relative to Cod Liver Oil. 


In the winter months both children and 
adults should fortify their resistance 
to colds and other infections by taking 
Cod Liver Oil. A daily supply ensures 
vigorous growth and is for children 


the best defense against rachitis. 


A teaspoonful of Norwegian Cod 
Liver Oil contains more vitamins than 
does the maximum quantity of milk 


and butter you can consume in a day. 

















NORWEGIAN 
COD LIVER OIL 


World-renowned for its quality. 
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OILS, RAW MATERIALS, Etc. 


Alkaloids Glycerine C.P. Quince Seed 
Bay Rum Halibut Liver Oil Quinine 
Boric acid Gums Resorcin U.S.P. 
Camphor Kaolin Spermaceti 
Chalk Precip. U.S.P. Lanoline Sulphur Precip. 
i ines Magnesia Carbonate Thymol 

Menthol Wax—Bees, U.S.P. 


Cod Liver Oil 
Gelatine U.S.P. 






Av 


YS 1: ESTABL.I872 
°/ PEDER DEVOLDS 


Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Mineral Oil U.S.P. Witch Hazel 
Heavy Russian Zinc Oxide U.S.P. 
Petrolatum Zinc Stearate U.S.P. 






Sole U. S. Representatives for 
Shipkoff’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 


155 VARICK ST., NEW YORK, N. Y. 


“otvo PON 

UFACTURERS or oN 
w 

a 






















OL x © 
A-A BRAND 
inest Nedicinal $uality 


<= 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 





Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER *; 
AALESUND , NORWAY 























P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 








= 
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MINT OILS IN 


INTERESTING POSITION 


The mint oils are in an unusually in- 
teresting position in that while peppermint 
continues weak as heretofore, spearmint 
has taken a much firmer position. 

Peppermint has declined substantially 
in the spot market, continuing the trend 
that set in late in 1934. Prices for natural 
oil ranged from $2.55 to $2.90 per pound 
and redistilled sold at from $2.75 to 33.05. 
The reductions are made more specifically 
clear when comparisons are made with the 
price of $3.75 which prevailed for natural 
oil and $3.90 for redistilled back in August 
last year. 

It has been the opinion in the trade for 
some time now that prices would not recede 
much further because of the fact that 
dealers paid high prices for the 1934 crop 
when reports of drought damage forced 
the market up sharply. This has not 
proved the case as the decline over the 
past ten months amounted to approxi- 
mately $1.20 per pound for natural oil and 
proportionally for redistilled. 

The present easier tendency in pepper- 
mint is traced directly to reports that the 
1935 crop will be a good one. During the 
last winter peppermint prices were prac- 
tically twice as high as spearmint. The 
result has been that the attention of 
farmers was directed to a great extent to 
peppermint and the latter planting has 
been neglected. It is true that peppermint 
prices are now much lower but the crops 
are in the ground and it is too late to do 
anything about it. The result of all this is 
that spearmint is expected to be under- 
produced this year and the market is 
already reflecting such a possibility. 





Kordofan Gum Merchant, Sudan, Africa 


On the spot market spearmint has taken 
a decidedly strong position. Quotations 
were advanced 25c per pound during the 
past month and are now on the basis of 
from $1.90 to $2.00 per pound as to 
quantity. All prospects now point to a 
continuance of this trend. 

Peppermint and spearmint are closely 
related crops, being grown commercially 
for the most part in the same states. The 
total annual acreage planted to mint crops 
in the United States is about 35,000 acres, 
of which 10 per cent is spearmint under 
normal conditions. Average annual pro- 
duction of peppermint oil is about 500,000 
pounds while that of spearmint is about 
50,000 pounds. 





Mining Kaolin or China Clay at St. Austell, Cornwall, England 
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Peppermint is known botanically as 
Mentha piperita and spearmint as Mentha 
viridis. Spearmint has many of the char- 
acteristics of peppermint but can readily 
be distinguished from it. It has a less 
agreeable odor than peppermint and the 
two are not readily confused by those who 
recognize the distinctive characters of the 


oils. 


TRAGACANTH GUM 


The materially higher prices which re- 
cently developed in this material remain 
unchanged and the strength previously 
reported continues unchecked. The new 
range for number 1 gum was from $1.25 
to $1.30 per pound with number 2 quality 
at a range of from $1.15 to $1.20 per pound 
as to quantity taken. 

The firmer tendency of the market re- 
flected the small offerings of stocks both 
here and in the primary market and also 
the advance in replacement costs. Fur- 
thermore, the Government in the pro- 
ducing country will not permit the export 
of money and therefore business has been 
on a barter basis that involved sales of 
warehouse receipts, etc. The situation 
offered much trouble to importers. The 
underlying conditions foreshadow a con- 


tinuance of the present trend. 


GUM ARABIC 


Boxall & Co., report that total ship- 
ments of gum arabic during January- 
March, 1935, were 5,074 tons, compared 
with 7,763 tons during the same period of 
1934. Of this amount the United States 
took 955 tons in the first three months of 
1935 as compared to 597 tons in the similar 
period of 1934. 
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2051 DRUGGISTS 
IN CHICAGO KNOW— 





ABBOTT T Quality 
DRUGS AND 
CHEMICALS 





= ANESTHETICS 


Procaine Hydrochloride... 


=" ANALGESICS 
Cinchophen . . . Neocinchophen 


= ANTISEPTICS 


Acriflavine . . . Chloramine 


= HYPNOTICS 
Barbital . . . Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 
Berberine ... Colchicine . . . Ephedrine 
... Hydrastine 


Benzocaine 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 











Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


” 
Your inquiries are invited 











GUMS 
Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLFA&CO. 


MANUFACTURING CHEMISTS AND IMPORTERS 
PASSAIC. N.J 





that the leading drug men of the country stay 
at Hotel Sherman when they visit Chicago. 
Business men like the Sherman—they like its 
convenient location close to stores, offices, 
theatres, and all business contacts—they like 
its comfortable rooms—fine food and mod- 
erate rates. Remem- 
ber — you can drive 
your car right into 
Hotel Sherman. 











y— HOTEL 


SHERMAN, 


1700 ROOMS — 1700 BATHS from*25° 


CHICAGO 


HOME OF THE 
INTERNATIONALLY FAMOUS 


COLLEGE INN 






Faith, Hope, Prosperity 


This chain was started in the hope of bringing prosperity 
to you. 

Within three days send us a request for samples of any 
cosmetic item you may be interested in and start your own 
chain. 

Seriously speaking, we have doubled our factory capacity 
and can take care of several new accounts, under private 
label for complete package or in bulk. 

We specialize in Dry and Creme Rouge, Lipsticks, Pow- 
ders, Creams, Lotions, Mascara, etc. 


SOLO LABORATORIES, INC. 
347 West Austin Avenue, Chicago, Ill. 
























rtimnaerican 
with American 
Uynt netic 


ISERMANN 


LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent sweetness. Por Perfume, $22.00 per lb. 
For Powder, (Lymar F. P.), $12.50 per lb. For_Cream, 
$11.00 per Ib. 















Samples on request 


Van Dyk & Co. 


Incorporated 1904 


Pioneer American Manufacturers of 
Aromatics 


Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 
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Prices 


figure of 67. 


from $72.00 to $71.50. 


caused the fall in the index. 


$2.70 to $2.55. 


Japan wax. 





July indexes declined, probably for seasonal reasons. 
50 commodity index at 66.4 for July was lower than the June 


Medicinal chemical prices showed little change on the whole, 
although the index decline to 74.9 because of two changes. 
Menthol dropped 10 cents to $2.80 while mercury declined 


The botanical index also declined slightly, from 69.8 in June 
to 69.6 in July. Buchu increased 2 cents to 33 cents and senna 
went up one cent but the decline in cascara from 9 to 8 cents 


Eight changes in the components of the essential oil index 
led to a decline in the index from 50.7 in June to 49.3 in July. 
Clove oil increased in price from 85 to 90 cents. 
decreased 5 cents to $1.30, as did bois de rose, citronella was 
off one cent to 28 cents, a new low, eucalyptus went off two 
cents to 25, lavender declined from $3.75 in June to $3.30 in 
July, lemon dropped 5 cents to $1.05, peppermint fell from 


Finally, the index of cosmetic raw material prices dropped 
from 71.6 to 71.4, declines being registered in menthol and in 
The latter was quoted at 7 cents. 
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50 Raw Materials—Weighted Index 
1926 Average Prices Equal 100 


1934 1935 








1928 1929 
The 

100 ae 
Pat 

80 | 

60 

40 | 

20 | 

0 dbbadideal 





























J biti 





Bergamot 


1928 1929 








15 Essential Oils—Weighted Index 
1926 Average Prices Equal 100 
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VANILLA BEANS 


Conditions have been generally opposed 
to improvement in demand as for the 
most part extract makers have been 
covered thus far by stocks held in ware- 
house. Prices have not weakened further 
on the Bourbon beans but the general 
undertone of the market was easier. 

Following are figures of the world’s 
vanilla crops for the 1933-34 and 1934-35 


seasons: 


15 Botanicals—Weighted Index 
1926 Average Prices Equal 100 


1933-34 Tons 
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15 Medicinal Chemicals—Weighted Index 
1926 Average Prices Equal 100 
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BILE SALTS 
CHOLESTERIN 
| IRON PEPTONATE 


Ooo eo] o)] 
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\\ 
THE WILSON LABORATORIES 





4221 So. Western Ave., Chicago, III. 
also 


816 First Ave., New York 
24 Oregon Ave., Philadelphia 
869 Folsom'St., San Francisco 
1807 E. 9th St., Los Angeles 
619 Clark Ave., St. Louis 


ee Mee Co Coie Moa eel AOC Ma Toe oe Ooo Oekajyoropr'eene) 


Jo ddded@dseddelce sd ealdeld deleldaelalal 
LET US SOLVE YOUR 


COLO ee ined 


HT I 
ANILINE COLORS 

For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 

| 
| 





COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 


We also carry a full line of CERTIFIED FOOD COLORS || 
LEEBEN CHEMICAL CoO., Inc. | 
|| 








| 
aration Compounds, Nail Polish, etc. Also Saponine. | 
1] 
| 
| 








Successors to H. LIEBER & CO., Inc. | 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 


i 
| 
| 
| 
| 








PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 


Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 


203 West Houston St., New York 
‘IF IT’S A DRUG—WE HAVE IT” 

















Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & CoO., INC. 


83-93 Park Place : New York 
ESTABLISHED 1851 


Philadelphia Los Angeles 


Chicago 














siencisiemiganaat ALCOHOL 


Pure 
Specially Denatured 
(ALL FORMULAE) 
Solvent No. J 
(PROPRIETARY SOLVENT) 
Completely Denatured 
trolled stills, to its final pack- 
ing, One motive governs the 


production of Everclear Alcohol. 
That motive is supreme quality. 


@ FROM its fermentation in 
batteries of giant 200,000 gallon 
fermenters, through its distil- 
lation in modern, carefully con- 


THE AMERICAN DISTILLING CO. 


405 Lexington Avenue New York, N. Y. 
Subsidiary of AMERICAN COMMERCIAL ALCOHOL CORPORATION 











Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 
A high grade flower oil for extracts, 


iS 
Y faithfully reproducing the exquisite 


| odor of fresh lilacs. 


LILAC FLOWERS ESCAROM 
Price: $30.00 per Ib. Trial ounce $2.00 





| 920 Broadway, New York 





| gpwin SEEBACH Co, | 
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COSMETIC ----- CERTIFIED 
VEGETABLE 


COLORS 


CREAM FOR CREME NAIL POLISH 
Saponine—Chlorophyll 
INTERSTATE COLOR CO., INC 


New York City 





7 Beekman Street 











SEYDEL CHEMICAL CO. 
Jersey City, N. J. 


Phone—Bergen 3-7047 


ANTIMOL 


A preservative of high efficiency 





Economical and harmless 


Leaflet on request 














Tablet Counting 
Machinery 


COATED AND UNCOATED TYPES 
Accurate, Speedy and Visible Count without 
Handling or Chipping 


Send sample container and tablets for quotation 


JOHN W. AYERS & SON 


Bloomfield, N. J. 


Manufacturers of Tablet Counting and Filling 
Machinery since 1883 














THE PROPERTIES AND USES OF DRUGS 
By RUSBY, BLISS and BALLARD 


This volume is an authoritative treatise which cor- 
relates the pharmacognosy, chemistry and pharmacy 
of drugs with their pharmacodynamics and uses. The 
volume constitutes an invaluable reference work for 
the manufacturer of pharmaceuticals and of cosmetics. 
The scope of the book has been determined by the find- 
ings of the survey of Pharmacy by the Commonwealth 


Fund. 
823 pp Cloth $6.50 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St. Book Dept. New York City 























Atlantic City" s tdeal a 


Hotel on the Boardwalk 


Every facility for the perfect handling of your convention or 
conference combined with an efficient hotel service. 


Spacious comfortable lounges .. . dining salons ... ballrooms 
. . Sun parlors ...sun decks. . . excellent cuisine. 


Swimming Pool--Salt Water Baths--Golf 
Tennis--Fishing--Horse Back Riding 


For detailed information and special rate plan 
address the management. 


+ Eciaadl 


ATLANTIC CITY, NEW JERSEY 











SPECIALTIES: 


Cholesterol Nucleinic Acid 
Cholic Acids and Salts Sodium Nucleinate 
Lecithin Sodium Cholate 


Glutamic Acid and Salts 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 








GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 


Business Established in 1869 
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Professional 


Service 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 
SpEcIALISTS IN VITAMIN ASSAYS 
FoRMULATION AND STANDARDIZATION 


or MEDICINAL OR CosMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 














LAWALL & HARRISSON 
Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 

Legal Testimony 
214 South 12th Street Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


Foop, Druc, anp Cosmetic PropLEmMs— 
CompPLiance wits OrFiciaL REQUIREMENTS— 
Meetinc New anv ANTICIPATED COMPETITIONS 
wiTH ImpRrovepD AND New Propucrts 


39 West 38th Street :: New York 








_Patents 


Z.Hy rol ACuEK 
SATE 


BROADWAYE | 
TRADE:MARK By 












3isy. NEW YORK 


&EG. PAFENT ATTORWEY PROF ENGINEER 
WHAT IS YOUR INVENTION? 
Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 

















Classified 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 116 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





FOR SALE—Rebuilt viscolizers and homogenizers, 
all sizes from 50 gal. to 800 gal. Write for prices. 
Address Otto Biefeld Co., Watertown, Wis. 





Situations Wanted 





POSITION WANTED by man with 32 years ex- 
perience in production, laboratory manufacturing, 
purchasing, credits and collections; at home or 
abroad; also as Foreign Branch Manager; foreign 
promotional propaganda; setting up foreign lab- 
oratories, production, sales, credits, market studies, 
etc. Experienced in manufacturing chemists line, 
medicinals and cosmetics. Box 1000, DRUG & 
COSMETIC INDUSTRY. 








H.A.Sem, Ph.D. E.B. Port, Ph.C., B.Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 


& 
Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 
16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 


Lab's: 





CHEMIST (Ph.D.) 15 years experience in pharma- 
ceuticals, cosmetics and toiletries, chemistry, de- 
sires position. Good research man and analyst. 
References. Box 1006, DRUG & COSMETIC 
INDUSTRY. 











FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0487 
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COSMETIC CHEMIST, ten years research ex- 
perience in emulsions colloids and general cos- 
metic formulation, wants Eastern connection in 
manufacturing concern with suitable experimental 
and expansion possibilities. Box 1001, DRUG & 
COSMETIC INDUSTRY. 





CHEMIST, 26 years experience in cosmetic and 
perfume manufacture, desires position. Formerly 
with several of the largest cosmetic firms. Perfect 
knowledge of French and German. Box 1002, 
DRUG & COSMETIC INDUSTRY 





Young man, 11 years experience in the granulation 
and compressing of tablets, closely related with 
general manufacture of pharmaceutical specialties 
and cosmetic preparations, desires position. Box 
1005, DRUG & COSMETIC INDUSTRY. 


CHEMIST, 15 vears experience in Cosmetics, 
Soaps, Pharmaceuticals. Has had charge of equip- 
ping, managing, purchasing of well-known national 
products. Can supply excellent references. Box 
992, DRUG & COSMETIC INDUSTRY 





COSMETIC CHEMIST, 6 vears experience in cos- 
metics, drugs and also with consulting laboratory. 
Complete knowledge of French, Portugese and 
Italian. B.S. Degree. Thoroughly familiar with 
all State and F ederal Food & Drug Laws. Box 998, 


DRUG & COSMETIC INDUSTRY. 
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Classified 








Rates—All classifications $1.00 | 
an issue for 20 words or less; | 
additional words 5c each. 
|| Payment must accompany | 
order. Add 10 cents if replies | 
are to come to a box number | 
and be forwarded. 
THE DRUG & COSMETIC | 
INDUSTRY | 


101 West 31st St. New York 











Business Opportunities 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. Formu’ 
Cosmetic, Face Powders, Private Formulas 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 





For outright sale or other arrangement, two valu- 
able patented products—a cream and a proprietary 
food rich in vitamins and with other unusual chem- 
ical advantages. Box 999, DRUG AND COSMET- 
IC INDUSTRY. 





We manufacture a full line of commercialized cos- 
metics and household chemicals on a cost plus 
basis. Small or large demand promptly taken. 


Box 997, DRUG & COSMETIC INDUSTRY. 





MANUFACTURING FACILITIES 

South Africa: A well-established firm of Manufac- 
turers Representatives and Distributors of Pro- 
prietary articles with wide connection right through 
the Union of South Africa, is desirous of making 
mutually advantageous arrangements to partly 
manufacture, assemble and pack for American 
manufacturers of proprietary lines already known 
on the South African market to save duties and 
freights. First class references. Box 1007, DRUG 
& COSMETIC INDUSTRY. 





AMPOULES Chemist, many years experience 
manufacturing full line of intravenous and intra- 
muscular injection products, desires to interest 
sales organization capable of financing and selling 
such items. An excellent opportunity for progres- 
sive manufacturer. Box 1003, DRUG & COS- 
METIC INDUSTRY. 





MANUFACTURERS AGENT open for one or 
two good drug lines for Canada. Must be ex- 
clusive territory. Can furnish highest references. 
Box 1004, DRUG & COSMETIC INDUSTRY. 








WANTED: Permanent sales represents atives, side 
line or main line, calling on physicians and dentists. 
Real profits and repeat items. Sales average 50% 
of calls. Ointment Specialties, Manufacturers of 
Epsoglystine. William G. Withrow Co., 910 So. 
Olive St., Los Angeles, Cal. 





Thoroughly experienced SALESMAN with execu- 
tive ability wants to represent drug manufacturer 
in Chicago territory. Well acquainted with drug 
outlets in Middle West. Box 984, DRUG AND 
COSMETIC INDUSTRY. 


REPRESENTATION available 


CANADIAN 
distributor of Beauty and 


through established 


Sanitary products in the Dominion. Correspon- 
dence invited. Box 1008, DRUG & COSMETIC 
INDUSTRY. 





Situations Wanted 





COSMETIC CHEMIST & PLANT MANAGER, 
many years experience in manufacturing complete 
line of cosmetics, both syndicate store and better 
er ides. Can develop new produe ts and design new 

ckages Box 996, DRUG & COSMETIC 
IN DUSTRY. 





Young man, 8 years experience in manufacture of 
all types of cosmetics and full knowledge of chem- 
ical machinery, desires position with reliable cos- 
metic firm. Moderate sal: iry to start. Box 991, 
DRUG & COSMETIC INDUSTRY. 


JULY ootads 





























Just published 


What Makes 
People Buy 


by DONALD A. LAIRD 


Psychological Laboratory, Hamilton, N. Y. 


230 pages, 514x 8, $2.50 


NEW and radically different 

slant on the consumer’s un- 
conscious desires in marketing— 
what he buys, why he buys it, how 
he buys it! Heretofore, merely the 
surface of the customer’s mind has 
been scratched; this book digs into 
the deeper layers and lays bare the 
usually hidden workings. 
From the scientific laboratories 
Laird brings the’newest advances in 
psychology and psychoanalysis— 
shows, in his clear, entertaining 
style, how few and fundamental the 
motives that really control buying 
are—translates them into practical 
applications of particular value to 
the salesman in shaping his work 
and personality. 
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101 WEST 31st STREET 
Be 
Please remit with order. 








What simple motives 
really control buying? 
What is the successful 
salesman like? 

READ— 


A New Approach to Increase 
Sales and Lower Costs 


What Goes on Deep Down in 
the Average Customer's 
Head? 


Selling in Step with What He 
Knows 

Woman's Peculiarities as a Pur- 
chaser 

A Salesman’s Guide to the Mind 
of the Purchasing Agent. 

What the Sales Manager Needs 


and 12 other helpful chapters! 








For other titles consult our Book Dept. 





NEW YORK CITY 





Every day, at luncheon, 
theatre you are sure to meet a friend or 


acquaintance at the Little Venice. 


after the 


126 West 13th St. 


One block from 13th St. entrance of express station 


Meet Me at— 


Little Baa 


cocktail hour, dinner 


For many years known, wherever cosmetics are made 
or sold, as Ernest's, the Little Wenice is more than 
ever the rendezvous of out-of-town business men 
in the trade and the regular meeting place of those 
in the city. 

A table d’hote lunch at 75 cents and dinner at $1.25 
that you will talk about to your friends. 


Music at dinner 
After theatre entertainment 


Ask for Henri 


ttle Venice 


New York, N. 


on 7th Ave. Subway. 


or 


¥, 
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WHITE OILS and 
PETROLATUMS 


Jitha background of more than fifty years’ pioneering experience 
in the refining of U.S. P. petroleum products, coupled with an 
intimate knowledge of the requirements of the Pharmaceutical and 


Cosmetic Industries, we are equipped to serve you efficiently. 


WHITE 


PETROLATUMS MINERAL OILS SPECIALTIES 





Daugherty Brand—u.S.P. 





Regular Types 


ae | 


KAYDOL ORZOL 
U.S.P. Heavy U.S.P. Heavy 


PURITAN 
U.S.P. Heavy 





SONO-JELL—complete 
series for liquefying cleans- 
ing creams, pomades, oint- 


Amber Ex. Lt. Amber i a 
Cream White Lily White ERVOL BLANDOL ———_ a 


Snow White Alba White U.S.P. Light U.S.P. Light 
TRI-OL—base for soapless oil 


— CARNATION KLEAROL } i - = shampoos. 


Special Types 
- DEO - BASE — light hydro- 


Fonoline Series iis 
carbon distillate refined to 


(soft consistency) 


Perfecta Series complete freedom from ker 


(low viscosity) osene odor. 


| 
Nil, 
IL 


te 
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L. SONNEBORN SONS 
Refiners of White Oils and Petrolatums 


Refineries: Petrolia, Pa. and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenu: 215 West 5th Street 820 Tower Court 


STOCKS CARRIED IN PRINCIPAL CITIES 
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